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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

ÐH%Z�ì? (Marketing) !*iZg»g~ (i)

!*iZg»g~Ã'''''Ì¹Y@*ì? 4P's (ii)

''''�D�X Ps  (Service Mix) }.â]d (iii)

?(S-Share, G-Growth) »£xtìX 'Star' (iv)

HG/LS (d) LG/LS (c) HS/LG (b) HS/HG (a)

ÃtÌ¹Y@*ì? (GE) General Electric Approach (v)

Zy~ÐÃð7 (d) Ansoffs Grid (c) BCG (b) BHHD (a)

7( / );V á�ZâY�Ûz|#�D�X Titles/Possession (Broker) ',z� (vi)

Match the Following : qgzfs~Ð_�
Will's Lifestyle Dabur's Brand (vii)

Chawan Parash Sales Promotion Tool (viii)

Buy 1 Get 1 Free Exclusive Showroom (ix)

JIO Ambani (x)

P.T.O



z�zx

ÃÒyÙX (Functions) ÆZëZdw (Marketing) !*iZg»g~ .2

Òy�}X (Challenges) Ã�g7ZëjÊ-Bø
E
E (Social Media Marketing) Î�zc*!*iZg»g~ 3

6,gzÝeZaX (Types) ÆZ (Product Life Cycle) ZâY 4

ÃÒy�}X "Steps"Æ(Personal Selling) �¨ 6, 5

Å=ôÙX "Channels of Distribution" �Æj9 6

»H£xì? 7Ps~ "Service Mix" }.â]d 7

Ã��X Tools ÐH%Z�ì?ZkÆZ Sales Promotion .8

6,gzÝeZaX (Techniques) Hì?ZkÆ2 'Marketing Control' !*iZg»g~ .9

zÎx

ÅZÌÒy�}X Marketing Skimming  and Penetration Strategy~(Pricing Decision) 7�i~ .10

Ã,ÐÒyÙX (Corporate Strategic Planning Process) »g7gf$Õiµ/È~ .11

Å°pÙX Variable/Bases Å°p�D�ñZkÆZ (Market Segmentation) !*iZgÅ�Z],{È~ .12

»gzwÒyÙX (5 M's Decision of Advertising) 5 M's nÆê�i~~ .13

ÃÒy�}X (Factors) Å°pZzgZk6,ZW,Z0+Zi�äzZáúZï (Consumer Beahviour) �g@»',@*� .14

///


