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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

'''''Ða%Z�ZìX Pavlov Experiment (i)

'''''''X is a change in behaviour (ii)

'''''''X is known as control device in Freud Theory (iii)

''''''X is a pleasure seeking element (iv)

The principle of BOP is given by '''''' (v)

Hì? Psychographics (vi)

Hì? Hallo Effect (vii)

(True / False) Consumer Behaviour is a complex phenomenon (viii)

What is the percentage of adoption of innovation for early adopters? (ix)

''''''' is the perception of who I am now? (x)

z�zx
ÅgzÝ~�NX Marketing Mix Ã Consumer Behaviourþþþ .2

Åz�s#�,X Maslow Need Theory Hì? Motivation 3

ÃeVwCNX Freud Theory of Personality 4

Hì?ZkÅS�]H�? Self Concept 5P.T.O



Hì?ñ��{qÑ]~o~¾§bçzyì? BOP 6

Ã�NX ElementsÆ Learning 7

ÐHB�? Cross Cultural Influences .8

Ã,ÐCNX Perceptual Process .9

zÎx
ZW,Z]Ã,ÐCNX Interdeciplinary Æ_·6, Consumer Behaviour .10

Ã,ÐCNX Pavlov Experiment .11

Æ%ÖVÃ��X Consumer Decision Making Process .12

ÃeVwCNX Social Class Zzg Reference Group .13

Ã=ô�,X Model ÆËZq- Consumer Behaviourþ .14
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