Maulana Azad National Urdu University
MBA 111 Semester Examination December - 2017
Paper: (MMBA321DST):Consumer Behaviour (CM) (Major Elective)
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— e A Z Pavlov Experiment (i)
e is a change in behaviour (i)
s is known as control device in Freud Theory  (iii)
s is a pleasure seeking element (iv)
The principle of BOP is given Dy oo (v)
?‘Lgf Psychographics  (vi)
fe " Hallo Effect  (vii)
(True / False) Consumer Behaviour is a complex phenomenon  (viii)
What is the percentage of adoption of innovation for early adopters?  (ix)

------------------------------------------ is the perception of who | am now? (x)
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_ujll;.dt‘wf Freud Theory of Personality 4
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