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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

»Vw7ìX Tangible Product qgzfs~Ð� (i)

RAM  (d) Investment Fund (c) Auto Mobile (b) Soft Drinks (a)

»Vw7ìX Physical Evidence gzfs~Ð� q (ii)

Facility Design (d)     Equipments (c) Employee Training (b) Employee Dress (a)

qgzfsÐ�Z&+7sâgLÅS¤ì? (iii)

(Scattered Market )}âgL  (b) _.!*Cy%h+  (a)

�~!~Ðp´V  (d) Áp(,}y%h+Zg  (c)

ë�X Phycho Graphic Segmentation ''''''Ã (iv)

ÅVwìX Level }.â]ÅÃyÏ Warranty (v)
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ÅVwìX Level Å}.â]ÅÃyÏ Warranty (vi)

P.T.O



qgzfs~Ð��TÞZ&+7~ÅS¤ìX (vii)

Fixed Pricing (b) Non Perishable (a)

Non Seasonal Demand  (d) Fixed Supply (c)

Hì? Marketing Skimming (viii)

ë�? Conformance ''''''Ã (ix)

Ã�gsKX RATER ''''''''ä (x)

z�zx
ÃVwÆ�B�ØX Inconsistency Zzg Instorability .2

�g@Æ',@*�6,ZW,Z0+ZieZ%zZáZb%ZYÒyÙX 3

~H�Ûtì? Demographic Zzg Behavioural Segmentation 4

ÃÒyÙX Characteristics of Segmentation 5

ÃVwÆ�BÒyÙX Levels of Service 6

~H�Ûtì? Personal Selling Zzg Sales Promotion 7

~H�Ûtì? Market Skimming Zzg Discriminative Pricing .8

ÒyÙX Gronroos's Service Quality Model .9

zÎx
»�/ÙX Marketing Strategies Æ BSNL Zzg Reliance JIO .10

Ã,ÐÒyÙX�TÞZ&+7~~ZkÅZÌÒyÙX People, Process and Physical Evidence .11

Åz�s#ÙX RATER .12

Ã,Ðz�s#ÙX Positioning and Segmentation }.â]~ .13

Z&+7~ÆâgÌdÃVwÆ�BÒyÙX IT .14
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