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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

7( / );V ÃF,ß�~YCìX (Product Variety) Z:g~ (Retailing) y%��ÛzÙ (i)

ZâX�X (Single Brand / Multiple Brand) 6,(Exclusive Store) àZ:g S (ii)

7( / );V �yg¬e$�îìX 365 (Discount Store) g¬îZ:g (iii)

Î6,âg�'ÅZq-Sàn'''''''''''X (iv)

ÅVw�ØX e-payment wallet ËZq- (v)

»;�ÙX CRM (vi)

�y̧%��ÛzÙÃèäÅ?m,7�}X (Rural Retailing) ËZq- (vii)

ÐH%Z�ì? 'Store Location" (viii)

Æ!*g}~M\HY��? e-commerce (ix)

£ë�X (Category Management) i%}ÆZOx (x)

z�zx

6,Zq-¿â^ÉÀ�/õGX (Present Retial Scenario) ��ÛzÙñ��{©**ó y% (2)

P.T.O



Ð¾§bZì? Urban Retailing y̧%��ÛzÙHì � (3)

¿6,ÉÀ�/õGX ProcessÆ(Merchandising Management) y%��ÛzÙ~%PeZ,̂8-ZOð (4)

»ç¾§bHY@*ì? DesignÆ (Store Planning) Z:gµ/È~ (5)

Æfg=¾§b4¯c*YYì?¯ZZ+Òy�}X (TT Zz Retial) TT y%��ÛzÙÃ (6)

ÃC�X Process Ã¾§bÑzqHY@*ì?ZkÆ "Retial Organisation" y%��ÛzÙ~ (7)

ÅZÌZzgÁÜ»Ü�ÙX "Store Location" y%��ÛzÙ~£x (8)

Æ%Zi,ÐÒyÙX 'CRM' (9)

zÎx

ÃÒy�,X (Functions) y%��ÛzÙÆZlx (10)

Ã��X (Strategic Retial Planning Process) y%��ÛzÙµ/È~§i»g (11)

6,gzÝeZaX (Retail Institutions) y%��ÛzÙÆpg�{Z�ZgzV (12)

ÆZÁÜ6,,ÐÉÀ�/õGX (Retial Communication) y%�{ñZ&] (13)

HY@*ì?ZkÆ§hV6,gzÝeZaX (Recruitment, Selection and Training) 5iñVÃ¾½CóZN[ZzgF,�M (14)

///


