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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

£ë�? Salesmanship (i)

Åz�s#ÙX Win-Win Strategy (ii)

ÐH%Z�ì? Hard Selling (iii)

~0*ñYäzZà�S:]C�X (Salesman) �Ûz|#à{ (iv)

ÐH%Z�ì? Break-in-Training (v)

ÅS:]ÃÒyÙX (Advertising) n (vi)

Hì? (Public Service Advertising) úZò}.â]Ån (vii)

ÆúZïH�? (Communication) F, (viii)

£ë�? (Functional Organisation) dŵ (ix)

Åz�s#ÙX ASCI Code (x)

z�zx

Æ��ZgÅZÌÃÒyÙX Sales Manager Å»x!Æa v (2)

Æ£�ÃÒyÙX Sales Management (3)

Ãt�Ûz|#Åz�s#ÙX AIDAS (4)

P.T.O



�gsÆy%h+Zg~Æ%ZiÃÒyÙX (5)

Å¢zg]�Cì? (Skills) ÆaÃyÐ'gÂV Salesman Zq-ñW, (6)

LLn~Zy%ZY]�ù�D�óóHM\ZkìwÐ5�?zZãÙX (7)

6,ZW,Z0+Zi�äzZáúZïÅz�s#ÙX (Advertising Budget) n~P (8)

Å=ôÙX (Ethical Issues) n~0*ñYäzZáZÜ¹)b (9)

zÎx

��Ûz|#Æ%ZiÅ,Ðz�s#ÙXM\ÅÃ~��Ûz|#»Ãy�%³¹ZÌ»qïì?zZãÙX (10)

ÃÒyÙX (Steps) £ë�XZkÆ%Zi (Sales Magement) ZOð',Zñ�Ûz|# (11)

(Remuneration Plans) YVZÌÅqï�Cì?Z%̀]ÅZ©V (Remuneration) ÆaZ%̀] Sales Force (12)

ÃÒyÙX
n£ë�?ZkÆZZlxÃÒyÙX On-line (13)

ÆZ§i»gÃyÐ�? (Measuring Advertising Effectiveness) nÆñW,Yõ (14)

///


