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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

»�ÃgxHì? AAAI (i)

¾�~0*k�Z? Consumer Protection Act (ii)

yz*yÅË�z(,~Z3gZCZàÆ**xCNX (iii)

»�ÃgxÉÀ�/õGX ASCI (iv)

Æ**xCNX (Four P's) Æeg8 Marketing Mix (v)

N*=¤/Z°ÅZlxÒyÙX (vi)

zc*»�zuZ**xCNX Out of Home (vii)

»�ÃgxHì? ABC (viii)

z*y~�&Ð6,Zã^g�Z3gZCî»**xCNX y (ix)

»�Ãgx�k,ÙX FMCG (x)

z�zx
Z3góg~Å°pÒyÙX .2

yz*y~Z3góg~Å@*gõ6,Zq-â^�g`ÙX .3

P.T.O



Z3góg~Åî~g�q~ÆZßßV6,gzÝeZaX .4

Zq-Z3gZCZàÆZVV»Y,̂{7ÙX .5

Z3góg~ÅZlxVßVÆ�BÒyÙX .6

êuzkZ3góg~ÐH%Z�ì?yz*yÐZkÅVB�g`ÙX .7

Z3góg~Zzg©]¬)~�ÛtVßVÆ�BzZãÙ .8

',Z&+Å°pÒyÙXK6,zñ×ÅÕiH�Cì? .9

zÎx
�g@Æ§i¿ÃOW,�äzZáúZïH�?ÒyÙX .10

¸gC¸Z2äZ3góg~Æ¿Ã¾§bOW,Hì? .11

âgÈÅÕi~�ZzgfÅHZÌì?ZKgZñ�k,ÙX .12

Z3góg~ÐM\HB�?ZkÅ�âãwÒyÙX (Surrogate) uz� .13

ËZ3gZCîÅ¦gZCÕi¾§by�Cì? .14

///


