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!*iZg»g~ÆQßw 6,p:
âj Time : 3 hrs Marks : 70

@Zc*]:
Óx�VÐÎZßV CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

»�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa ìX �
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX /V6,�

zZzw
1 :� ÎZw

Xì__________________ »;î F.O.B (i)

Xì_________ ÅZq-Vw (Natural Forces) �gC¸' (ii)

ìX ____________________ »;î 4P's (iii)

Xì___________________ ÅZq-Vw (Direct Marketing) gZ�&!*iZg»g~ (iv)

ìX ______________ »Zq-§i (Pricing) 7»g~ (v)

9c*ß�Z[Å¶K0+�<:
( ) %YCZ:gZq-�¿Æn�V6,��D�X (vi)

( ) îs²áJ-ÃZ+{qgS�X (Durable Products) 0*GZgZâY (vii)

( ) X »z� (Audio Media) Z¶gZ]Ôg�bz%̀ZZ+��fgZù (viii)

( ) X !*iZg»g~»Zq-Zë÷ì (Transportation) ÜÜ (ix)

( ) »ª%³F,¹ìX (Product Life Cycle) ¡¬]Æ§C�zg (x)

P.T.O



z�zx
!*iZg»g~Æù·ÐH%Z�ì? (2)

ZâYÆpZzgZlxÒy<X (3)

Æ%ZiÒy<X (Product life Cycle) ¡¬]Æ§C�zg (4)

ZâñÅÃVßVÆfg=Òy<X  (5)

ÆZlxÒy<X (Wholesale) û�Ûzl (6)

ÆpZzgZfgZù6,gzÝeZaX (Advertising) Z3g (7)

ÐH%Z�ì? (Rural Marketing) �¸!*iZg»g~ (8)

!*iZg»g~~�g@ÆgztÅZÌÃzZã<X (9)

zÎx

!*iZg»g~ÆâjwÃÒy�D�ñZ0+gzãZzgÛzãâjwÅz�s#<X (10)

Æ%ZiÒy<X (New Product Development) 5ZâYÅ»g~ (11)

ÃÒy<X (Channels) £ë�?�ÆZfgZù (Distribution)� (12)

6,-gzÝeZaX (Pricing Strategies)  .3ï
G

G
G»g~ÅZÕi (13)

ÐH%Z�ì?ZkÅZZlxÒy<X (Promotion) �Ûzr (14)

///


