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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw
{à»V6,ÙX

ì�zuZ'''''ìX Personal Consumer Æ�zZlx~Zq- Consumer Behaviour (i)

ÆÃc*]'''''�X Consumer Behaviourþ (ii)

�g@Æ',@*�Ã**LÆ''''''''úZï�X (iii)

�g@Æ',@*�Æ;CúZï'''''''�X (iv)

�g@Æ',@*�6,ZW,Z0+Zi�äzZáâjwÆúZï''''''�X (v)

C��fsÆÒ**]9�c*ßX
( ) ë�X Family Banding Zq-�vÆÓxaZzZgÃ (vi)

( ) Æ�gxypzÈ~Ãð�Ût7ìX Customer Zq- (Consumer) �gs (vii)

( ) ÇZèy§iª�]~â+B54è
GG

GEÃZÖgìwÅMiZ�~�CìX (viii)

( ) ë�X (Perception) âjwÃ@*W,�¶Æ¿ÃZ�gZu (ix)

( ) aZzZg�g@Æ',@*�6,ZW,Z0+Zi�CìX (x)

z�zx
Æ�gxyZqÐiÙX Organisational Consumer Zzg Personal Consumer .2

P.T.O



Æ�gxyZqÐiÙX Consumer Value Zzg (Consumer Behaviour) �gs»',@*� 3

ÐH%Z�ì?z�s#ÙX Consumer Retention 4

ÐH%Z�ì?z�s#ÙX Cognitive Learning 5

£ë�?ÒyÙX Perpetual Organisation 6

ÐH%Z�ì?z�s#ÙX (Leadership) ª�] 7

ÐH%Z�ì?z�s#ÙX Level of Consumer Decision Making .8

ÐH%Z�ì?z�s#ÙX (Organisational Buying Behaviour) �y%h+Zg~»',@*� .9

zÎx

Ã,ÐÒyÙX (Element of Consumer Learning) �g@ÆZõ[ÆúZï .10

ÃÒyÙX (Marketing Application) Æ!*iZg~Z:t (Consumer Behaviour) �g@»',@*� .11

ÃÒyÙX (Elements) Å°p�D�ñZkÆZb%ZY (Perception) Z�gZu .12

úZïÃÒyÙX (Social and Cultural) 6,ZW,Z0+Zi�Yz�R (Consumer Behaviour) �g@Æ',@*� .13

6,M!*�e$Zzg;]»HZW,�@*ì?ÒyÙX (Consumer Behavior) �g@Æ',@*� .14

///


