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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw
{à»V6,ÙX

�g@Æê�i~»�zuZ%³ìX ''''' ' (i)

'''''';CúZï»zìX (ii)

''''''gzt~ê�i~Zq-ÐiZZ+Z�ÛZ�Åf)�Zg~�CìX (iii)

�g@Æê�i~»My%~%³'''''ìX (iv)

�g@Ægzt6,ZW,Z0+Zi�äzZáúZï''''�X (v)

C��fsÆÒ**]9�c*ßX
( ) �g@ÆgztÃY'!*iZg»g~»Zë÷7ìX (vi)

( ) ~�Ût�@*ìX (Customer) ZzgÇH (Consumer) �gs (vii)

( ) &X�gsÆgzt6,ZW,Z0+Zi�äzZáúZï~ÐZq-ìX (viii)

( ) �gsÆgzt»�&ÐZëU�gsÅu¤/ñV6,Âz%Ãi�@*ìX (ix)

( ) MæãçÙúZï»zìX (x)

z�zx
�g@ÆgztÐH%Z�ì?ZkÅZÌzZãÙX .2

,»|xÒyÙX 3

P.T.O



6,gzÝeZaX (Elements) ÆÁÜ (Perception) Z�gZu 4

ÆgztÆ!*bmÅz�s#ÙX (Consumers) Zzg�g@ (Culture) �d$ 5

�g@Ægzt6,{0+ZyÆZW,Åz�s#ÙX 6

Æ�gxy�ÛtzZãÙX (Customer) ZzgÇH (Consumer) �gs 7

Ð�g@Ægzt6,�äzZáZW,Z]̄ÈÙX (Lifestyle) §¯i0+Ï .8

Zzg�g@ÆgztÆmÃªCÙÙX (Values) Z�Zg .9

zÎx
�y%h+~gzt»|xÒy�D�ñZkÆ%ZiÒyÙX .10

�g@Ægzt6,ZW,Z0+Zi�äzZá�YÁÜ»-ÒyÙX .11

�g@Æê�i~Æ%ZiÒyÙX .12

Åz�s#ÙX (Model ) �g@ÆgztÆËâew .13

�g@Ægzt6,�äzZá�ZW,Z]Åz�s#ÙX .14
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