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ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[Ñiò  10 zZzw~ .1

(10 x 1 = 10 Marks) ��ìX  1 ìXCÙÎZwÆa
/V6, (200) ÎZÑ]�ÔZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ 8 z�zx~ .2

(5 x 6 = 30 Marks) �Z]¿�X 6 �ìXCÙÎZwÆa
/V6, (500) CÙÎZw»�Z[½ã0*õÎ ÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�X 5 zÎx~ .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa �ìX

zZzw
1 : ÎZw

ÆËZq-§i»**x�k,ÙX (Qualitative Research) £g~ï (i)

Æ!*g}~ôpKYäzZáZ�E+{Æx@Z]» (Behaviour) ºmqÑ]~Ë¤(̈DÆgzt (ii)

gkgeHB@*ì?
�gc*Ä�ä»ÃgñÑ�k,ÙX Product Moment Co-efficient of Correlation cÍ»�c*�Z (iii)

ZÌ (Phenomenen) »z{§iT~i!*yÃ�g�Y1 (Analysis) Å=ô Data £g~ï~ (iv)

�~YCìXHB@*ì?
~[Zq-Z+�*zm,»ZEw�@*ìTÆ�k,�äzZÑ&+Z]p� (Historical Research) @*g]ï (v)

ñµ6,ñ��7åÉËZ,¿Ð�ñµzZg�Z]6,ñ��åÐÒyqÝ�Æ�*zm,»gHåXZkn»
HB@*ìX (Source) fg=

ây�ZkGz£ Level of Significance Ã�g 1% Zzg 5%~Hypothesis Testing (vi)

? ÆagZòZq-�zu~Z�bHì Level of Significance ÃJwc*g�HY@*ìXZk (Hypothesis)

Ã (Sample Size) Å7ÃÁ�**�Â%:Æ�,̂ (Sampling Error) Ëï~%:È~Å� (vii)
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Æfg= Variance Ã Equality Å (Means) Zq-�z�Ü~&c*&Ðic*�{Å®Z�~Zz��Ô (viii)

�äÆaÙÑgc*C2H�Cì? Test

Chi-square Test þ (B) ANOVA-One Way (A)

ANCOVA-One Way (D) ANOVA-Two Way (C)

�zu} (Values) ÐqÝ�äzZà© Sample X~ïÆ�zgZyËZq- (Sample) �zZ,%ä (ix)

BD�X Samples Å�VÆ!*g}~Ãð¥â]�ÛZë7�,¾nÆ Sample

¾n»�@*ì? (Hypothesis) ~Gz£ Two Tailed Test (x)

z�zx
Å,ÒyÙX (Methodology) ÐH%Z�ì?ZknÅïÆ§T¿ (Ethnography) DZŅ̃Zx .2

ÅS:]ZzgZEÑ]ÒyÙX Chi-square Test .3

Æ�ÛtÅz�s#ÙX Type-II Error Zzg Type-I Error~ (Testing of Hypothesis) Gz£Å¤& .4

Åz�s#Ù External Criticism ~fgZù¥â]Æ�t~ÅYäzZà (Historical Research) @*g]ï .5

�gc*ÄÙX Rank order coefficient of correlation (Rho) Æfg= Data qgzfs].zw~�g` .6

5 4 3 2 1 X Rank-R1

1 2 3 4 5 Y Rank - R2

4 2 0 -2 -4 D (R-R2)

16 4 0 4 16 D2

¾§b»gHY@*ì?ZkgkgeÅZjàR6,HZÌ�CìX Anecdotal Record  .7

Å»g~ÆaÁZñgÃ�áïHY@*ìËVwÅæ�Ð£g~F,KM~Xi{ (Reserach Proposal) óXi{ .8

ØX ú�
Å,qgz Data Z�HXZk Data Zq-[äZKï~Z�ÛZ�Å½ZzgMæãÐ0�gc*Ä�äÅ¾nÐ .9

Å7�gc*ÄÙX X2
fs].zw~�g`ìXZkÅæ�Ð

½
ic*�{ Á

42 12 30 Á
38 28 10 ic*�{
80 40 40 ]
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zÎx

¾§b Content Analysis~(Qualitative Reserach) ÐH%Z�ì?£g~ï Content Analysis .10

ÅYCì?,ÐÒyÙX
Ã One-tailed Test H�D�?M\¾§bê�,Ð� Two-tailed Test Zzg One-tailed test .11

»XñizVVßVÅæ�ÐZL�Z[Å=ôÙX Two-tailed Test ZEw�**ìc*
ÐH%Z�ì?(ï~ZkÅHZÌ�CìXÁZñç¬]6,(yZy~Zk§Tï» Case Studies .12

ZEwHY@*ìXËZq-ñçq»ZN[�ÆZk§iÅz�s#ÙX
ÐH%Z�ì?VßVÅæ�Ðz�s#Ù�ZkÅZ�VÐ¾§b|xZ~.HY@* Level of Significance .13

(Interpretation) ìX
ìc*7¾§b�gc*Ä (Significant) p&  / »�Ût�.ÞÒp (Means) ÆZz��Ô (Samples) Ãð�z%âV .14

Å7�gc*Ä 't'Ð Data ÆZ�Zâ]F,KMzZgÒyÙZzgqgzfs (Procedure) §T¿ HY@*ìX
ÙX

850 = X2 750 = X1

120 = S2 130 = S1
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