Maulana Azad National Urdu University
Master of Commerce 1st Year
II Semester Examination - May - 2018
Paper - MMCM202CCT : Marketing Management
IS 24
Total Marks : 70 Time : 3 hours

.:.,‘L_,L?
l'ﬁ)g/’)?gu})")’ c.,uf’(l/" _c‘_'a"/l?blﬁJuﬁﬂiég‘R/; -(V,ﬂr(;)ﬂ:d:f,ﬂ? 3§_J;~//vu,v"7ufc,w/,3/__‘,:

y e
(\3\\)@ Lo G126 ir ot 2 i 2N GG e b 5 202 U e U S0 10 s 1
N (10 x 1= 10 Marks) e Al
- e Fu 200 sl ;J_,uzKdlrﬂ-@z,;gziujlyégéﬁf“_wc,u:w-ejg.zmm’f’u:r»y 2
(5 x 6 = 30 Marks) RSt 6 L Jivs
Fus 500)- 6L LAz 2L U A e e ir Gt e 3
(3 x 10 = 30 Marks) | U P10 L vy s
J;’ -~
1 :J’r
EAr
iy e AALGK ()
= FLOEE G
e P Froveiler i
- - | SAKSTE  (iv)
- Al okl Al (v)
Ll
( ) e P LA (i)
( ) e SIS ki Amazon  (vii)
( ) e bl o e I A osl e Positioning  (viii)
C ) S SF B bz l (i)
( ) G s P IE L F U E v ()

pP.T.O



(9347
IS L S A
-&Ei” (Philosophics of Marketing) &8 (5,613,
&1 767 (Challenges) A iEnd S 6002000
-g‘:(uydw'luﬁJ!?ﬁ;.)ygc.(Distribution) (3:;
_ézfug(xfa’{(Sagmemation)
-é-fuyfﬁ(positioning)

-g{y s JC’ Ll (Advertisement) =L L{rﬁl

_éug %./’J"L (Sale Promotion) C:/[. :/5:/.

(¥

& 2oL (Process of Marketing )J’!/LU/K/U@/;ngQ/‘."JdA{JU{.
-éug:fff/ﬁ(l’roduct Life Cycle) /»[}?K&b:"”‘
-g‘,';k‘g/(Procedurc)/l(.‘é{/Z: (Pricing) S/¥=d

- 41.7 Or) by (Consumer Behaviour),:uﬁ uf)u

-5 et 3L U (Product Classification) $az.2. Selos=

W W W



