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@Zc*]:
Óx�VÐÎZßV CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

»�Z[�bÑiòìX
ÑiòìX ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 CÙÎZwÆa
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

£ë�? E-Marketing Z~!*iZg»g~ (i)

~H�Ûtì? Retailing Zzg E-tailing (ii)

£ë�? 'Brick & Click' (iii)

Å=ôÙX 'Problem Recognition' (iv)

Å=ôÙX 'Information Processing' (v)

»;�ÙX VALS (vi)

ÐH%Z�ìX (vii)

ÅVw�ØX 'food e-applications' (viii)

''''' Google Pay (ix)

HìX Reference group (x)

z�zx

HìX=ôÙX 'Decision making process' ê�i~%³ 2

P.T.O



¾§bZW,Z0+Zi�Mh�?,ÐÒyÙX 'STEEPLED Factors' �g@Æ',@*îâj1CúZï 3

ÃÒyÙX (Digital Communication Mix) éñZ&]d 4

6,gzÝeZaX Hertzberg's TheoryÆ (Motivation) j,Z�ÛZð 5

6,¿â^ÉÀ�/õGX (Digital Marketing Strategy) é!*iZg»g~óµ/È~ 6

6,Âz�ÛâØX 'Buyer's black box' Ã,ÐsX 'Consumer Behaviour Model' �g@Æ',@*îâew 7

ÙX (Compare) ÃñZi: "Modern & Traditional Marketing Techniques" gzZîZzg].h+2 8

ÙX (Compare) »ñZi: Brick and Click, Brick and Mortar Model 9

zÎx

6,,ÐsX 'E - payment' c*'Cashless payment' 10

,ÐÒyÙX (Steps and Variables) ÐH%Z�ì?ZkÆ%µ 'STP' 11

,ÐÒyÙX Big Five modelÆ Personality ,ª 12

Ã,ÐÒyÙX e - model LZ~âew���� 13

Ã,Ð�ØX Operational/Instrumental Learning Åz�s#ÙZzg 'Learning theories' 14

///


