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(Part - A) oo
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B (Applied Research)&:";duubl

(Action Oriented Research) O:";u"{f (B) (Problem solving) 64+ (A)
rUl 2.+ (D) (Management Decision Making) il G (C)

-+J6»& --------------- dxtﬁp/f S b erf dbss

(Descriptive Research) O:"; Sl (B) (Applied Research) O:"; 3 (A)
(Conclusive Research) O:"; s (D) (Basic Research) O:"; 53 3(®)
e bl D LSS5 AL S Salon o AT
(Sampling) $sl<s” (B) (Statistics) «|/¢ (A)

(Probability Theory) ,/de’l (D) (Dipstick Survey)es 3 (C)
_‘afpugu(_ _____________ (Segmentation){ L'

(Marketing Research) 0PSB (A)

(Production & Operation Research) O:”;d/l;l/:;ulu%/j (B)
(Personnel & HR Research)O:fJJ/w[}Lﬁluluﬂ}ﬁ ©
(Financial & Accounting Research) 0P sl (D)
_‘aufd'tﬁﬂﬁiu;’/c;uﬁJJg/wuﬁJj.’@,}aiProblem Definition
(Discussion with the Decision Makers)s&/% LL Usibde? (A)
(Interviews with Industry Experts) #3£15L-Z ¢/ £l =2 (B)
(Analysis of Project Costs) 7 NI (o))

(Analysis of Secondary Data) 7 6157t (D)

-2

-3

-4

-5

-6



M Phil, Ph D/ Management/E.T/2017

- L“M. _________ < Cﬁnw/é}é’gifi,lﬁ»‘u’( -7
(Research Questions) = Ui (B) (Hypothesis) -234(A)

(Analytical Models)o 5L dL7 (D) (Marketing Research Problems) Jf~#2 &L (C)

_‘4&4,;%KL/J’17.~,;!}2£.~,U!;~J*”2;&3‘; -8

(Research Methods) . /L[}f’; (B) (Research Design)ﬁjgﬁ A)
(Research Classification) d/-::.?ﬁd/&:; (D) (Research Proposal) 4fd/ﬁf’; ©
_‘a&g@f:‘uﬁComprehensive case method -9
(Brand) 4Lz (B) (Person)u"fé (A)
CEIZ N () (An Organization) (3”:9 (©)
—ebmJ e ol EffectsiCause 10

JF3de ko (D) (Probabilistic) &1 (C) (Random) 351 (B) (Deterministic) 23 (A)

-‘au"/' ............... uy/;é Field experiments.s/Laboratory experiments  -11
(their ability to Manipulate Variables) «2ke$_ /3525 (B) (their Cost) =/ IS (A)

(Their Environments) J#tZ o (D) (The Difference in the test units) 03 /U4 Uy §1er (C)

e b S, e deduilFede Lot 12
Latin Square Design (B) (Post Test Design) leﬁbﬁ,ﬁwg A
S st (D) (Pre Test Design) le’ﬁyd/v (©)

‘01020304 X 05 06 07 08 -13
_‘adf’ugd/_ _________ Jl'fﬁuggzﬂ
(A Group Pre Test-Post Test Design) /15 Pre-Test, Post Test § b?/;/(u’((A)
(Multiple Time Series Design) cjllzﬁzﬂ(/’t’ﬁl‘ (B)
( Control Group Design) JQL;;/O;)J ©)

(Time Series Design)cjllzﬁﬁzﬁ‘(/’ﬁ (D)

e b b s UL S o Vi 14
(Applicability Advantage) o/GK)ﬁﬁJJ_nﬁJ (B) (Time Advantage) Zébul;fl(/’ L (A)
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Y« (External Secondary Data Source)g.i/JE{:'rd]L*&/GJf) ‘f The Journal of Marketing Research -15

(Commercial Source) 2,34 (B) (Government Source) 2.36z=~¢ (A)

(Books and Periodicals) 41251 (D) (Trade Association Source) 2.36:7%I5»14 4 (C)

(Same As Quantitative Research) Lat“n@/d/ OZse (A)
(Generally Employees Rigorous Mathematical Analysis)df:‘ubpﬁéuﬁmgzﬁfb (B)
(Subjective in nature) =9 (C)

(Objective in nature) =444 (D)

_‘4[51}/{_ ___________ ugz"_tgé_’faUifc;g/;wéiug(Respondents)ufm,yiﬁuﬁfﬂ.g
(Qualitative interview) g;/‘*-’lé'?lf(B) (Focus Group) b?«;/if/;’ (A)
(In-depth Interview)ys £15¢3¢ (D) (Projective Interview)g:flg"“%{ (©)
_%(D.Qu(_ _______ Thematic Apperception Test (TAT)
(Completion technique) —Gf ¥ (B) (Association technique) 151 (A)

(Choice technique) &£ 1% (D) (Construction technique) ﬂﬂ/’ (©)

_‘adb“»u(_ _________ (Social class )s i Sk

(Ordinal scale) JF1U43,7(B) (Nominal scale) 1U9(A)
(Ratio scale) Jic 1+, (D) (Interval scale) Jic IJs 1 (C)
-t LL(Absolute zero)ﬁﬁjbuﬁdiclgf;(jﬁd}

(Ordinal scale) Jicldaﬁﬂ (B) (Ratio scale) Jicl}?./ A)
(Nominal scale) diclgf':i (D) (Interval scale) J:CU;}-'I ©
S (Validity of the scale );l/c;o{ﬁ’”u(!_gu”:u/

S EL S (W)

/l,&'f/l/’u( Correlation coefficientuy/;a:Observations (B)
oSt/ Feds ©

< AT s fueann gt f It U (D)

‘aJ%{ ................ ujééﬁ(Numbers Assigned)ﬂﬁg/:}ﬁ:’/gﬁ!(f
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(Interval Scale) J:CU}/"" (D) (Ratio Scale) J:c'}":’./ (c)
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-‘a,’ég/ ¥/ (Primary Data):'rd:.l{%ui'[}?d/gu E/Lﬁfuﬁ‘j:'

(Focus group discussions)ﬁ»tﬂ&fh’«;/f;’ (B) (Indepth interviews)Jys #15£k1 (A)
(Sociometric analysis) J“"ijt!J/”'f:::’f (D) ( Questionnaire) —tis (C)

e b S e Sty d by v (S g Ll

JUJ@UV (B) (Authenticity )< Sud-(A)

et (D) (Reliability) ez st {e_ s (C)

e b S b AL e nn s A Ut S e

(Draft Testing) &35 (B) (Primary Testing)..«@‘ii/l/? (A)
(Questionnaire) élgu(.»wlr (D) (Pilot testing)ﬂwcghﬂ(c)

_E B SIS S
— 1§ sampling scheme (B)  (Determine the sample size) 62+ (A)

(Define the population) =>(s$esz (D) éLaJ sampling frame (C)
e e CEIb £ b ot (MaD i

(Cluster sampling)..ﬁ;’V"/E (B) (Quota sampling) L4 (A)

(Simple random sampling)($z.<+* 36 ssL-(D) (Systematic sampling) $4:<+461 (C)
-‘at'llf': ............. fK’g;Numerical Value:’/c«l‘,'ﬁ‘_)"tac;ui@m?!ﬁ

(Tabulating) &y ¢(B) (Coding) &3/ (A)

(Data analysis),f."év(D) (Field validation)e/* 4/1s.4(C)

-‘alrllv;’: .............. t/fl&'uﬁfjJ(Rows and Columns)HKu!Jf(Data);!r
(record)s.¢.(B) (file) Ji(A)

(test tabulation)uﬁgxt’.bﬁ(D) ( data matrix) J?LE'?(C)

e L"lgyULf»'”Uﬁ &.:5”( Sk Softwareu}’/u.f J“ Soukr
E-views (D) LISREL (C) SAS (B) SPSS (A)

-Aau’.?iﬂg Univariate analysis (Data)z:;!/uﬁ’/uﬁgf“ 3

(Association between two variables) /IS5 Il 2% (A)
(Computation of Mean,Mode and Median) t./cL>6.:Lr sl 2 lbossl  (B)
(frequency table)t oG e $oed ()

(Frequency)t/"yt’“}ﬁd//f":‘ (D)
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_LaCJ:Lg%}’“‘Coefﬁcient of Variation Jigf/‘h;u)/uﬁd; 232

(Ordinal Scale) chU"ﬁﬂ (B) ( Nominal Scale)dﬁc’ﬁi (A

(Ratio Scale) J15, (D) (Interval Scale) £F1Us#1 (C)
S 1 J16 Factor analysis  -33

(Bivariate data)t/3<;,x(B) (Univariate data) i3 f72¢(A)

b.slaysss (D) (Multivariate data)Uﬁﬁq“/;(fl’(C)

_ugL/:vJ(b'}(tBusiness Managersyu:({_wg/gg;uﬁd;‘g/p 34

Letter of transmittal (B) Title page (A)
Executive summary (D) Letter of authorization (C)
Y4 E— sSSP 3
(Research framework )JG & (B) (sampling design) /173 -(A)

(Glossary of terms)e=o s S b bl (D) (Data collection methods )3 6L S (C)

-c}&%uﬁgﬁj:ﬁ ............... ui’L/;L?/Oral presentation  -36
w2 presentation (B) (Who is the audience)ugu/df/Lf A)
AN (>) sl 2 b (C)
-‘Lt“tgttggf:c;(t ................... J(Proposaly#  -37
(Outline)1esT (B) (Work plan). »*§¢(A)
2+ (D) (Draft plan)yik 2A1,5(C)
-« -2(1I§(Research Proposals)y # & . -38
Sk 2 (B) K KB (A)
S8 (D) etz FESF ()

e b LK AL Pkt F 30

K3 657 (B) A (A)
= ksl (%1 (D) 078l (C)
I ) S @Lnél;a,pJé?JulﬁJ/V£Observers -40
(The experimenter effect) 513t 7 (B) Observer bias (A)
The halo effect (D) The effects of the observer (C)
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-‘Lt'lgk)uj} Experimental Treatmenti/b;u’i ........... -41
(Control group)b’d/U;}((B) (Experimental group)b;;/;&;f."(A)
(Independent group)b’«;/ 5157(D) (Treatment group)b?d/i‘/'fi/"(c)

_LL/GL&L?,.?Z)J"/)’%J:{%’JJJW‘f}z)f‘é—ugﬁ?)?‘}?é‘ -42

(Respondent bias)y/ =43/ (B) (Position bias)JLagﬁJg (A)

(Non-response bias)uyu’jizl,u_ut(D) (Lifestyle bias)J.LgJ/U’«!J/U ©
S — Mz”d/gg@fjéﬂr‘ -43

A S-N(:) S P2 (A)

L/ S (Table) S 0L s (D) Aletizl e ()

Dlpe UBLLE SEL S a4
oL L0 (B S Literaturei I 2 L (A)
‘aL"/vzl/(Theoretical Frame Work)—{l KO:";J:J%J{?’)U (D) 3/ KL/C?(Data)ﬂfié&z"; ©

Y S (Scales)< &, s/(Questionnaires)-»t/1+-45
< 2,5(Semi - Structured)ss* 77512 KT (B) < 2s5(Unstructured) saf 22 KTty (A)
< 7,5(Overstructured)s st Fasl et S oty (D) < 2/5(Structured)sib 7 76 S Bty (C)
- L"/Lu.‘.' __________________ uUqu fé;lfSofMare Packageu.‘.'Q:”; Silssk _46
L (B) LAt (A)
complication &/ (D) B 161 (C)
- ‘at/@uﬁé_/(}’wﬁw»i ............... JW'K@&/?&,:%A:)V@? 47

(Description and prediction)&fa%'/}'dz‘ﬁ (B)  (Addition and subtraction) l%’d”l,u'lf’ (A)
(The calculation of means and modes)—L>6_:Cxslb-sl (D)  (Multiplication and division) (Z%}L,/ (C)

RN sl e ( bibliography)e (" _48
LB L Ly (B) 28T LT (A
et ey, 0F (D) e SSURSL L S (C)
e b Mot e o 0] Lavgie _ag
(Collective Data) &/ Z1»(B) (Tertiary Data)sl»*($,¢/(A)
(Primary Data) »/#*$sLx(D) (Research Data)b!r@"; c)
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BB E .

(Marketing) £ (A)
(Exploratory) d/‘:u‘;f' (©)

(Part - B) (.

‘at“//“t’fc/ﬂogd/G/»ij!uﬁogd/ﬁ ugu’(‘ug(Complementary)d/"”ut/( Commodities)s “Lf/iué:(//i

‘gt“m)"’:;bé/d/{;'(Demand Curve)nyJ (B)
J;L’)Jé'u*wd/ﬁc/» (D)

‘at'njl.folui’c.oggfig/» (A)
ufjlé/{‘cﬂgd/ﬁg/» (©

_‘LVUQ‘C ___________ ‘éJU“&ATJIVLJU}[}J:J%OLﬁ/)’/’)’&Md/uau/(

(Nominal GDP) /l;l&;}z}?l}(t’;u (B)
(Real GDP) Uil 4G (D)

(GNPl $ A (A
(NNP)sli § A6 ()

_é./t‘%"l KMr‘}J(Purely Competitive Market) %Lﬁbf&édﬁd:@ﬁ

(Few Sellers)/€x¥ sy 342 (B) s F SIS 3 fala 7 (A)

dVdr“}{ (D) (A few buyers) s 722(C)
-l k’wfo/liélgp( ............. ub»édn_fjég_)il.é:u’lubgug

(Opportunities) Zir(B) Threats (A)

Uy e (D) S sl (C)

-‘aJL“«'J External ThreatuﬁJ: Soun
(Decreased competition)ufuﬁdfév (A)
(©)

(New Trade Regulations) M?[}Afé‘. (B)

(Economies of Scale) =&k, (D) Sales Potential

-« =-!lDelphi Technique=(Demand forcasting)dgﬁJJ
(Expert opinion method) L!/Jq/;L(B) ,fK(Sales)&})wa (A)
21§21 salesmen (D)

_9uf(8tep)&/ K(Planning)d/h,:"uﬁd;'g/,cf
V&S premises (B) L‘/‘//’G'MG'»(A)
G duis St (D) G e (©)

o

B +1215 (Job Evaluation )éw;/m
(Job description)ﬁ/cﬁ_,lg (B) (Job manuaDJ%l—b (A)
(Job duration) sk (D) (Job specification)ees* St (C)

(Market test method) 244222 S0 (C)
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‘e w26 ( Financial management ),»lbf«'"&yl.
Sligtend Debenture holders (B) Lol e (Preference Shareholders)u;/bu‘”ﬂé} (A)
i o (D) St e d( Equity shareholders YU b8k (C)

bl e (Minimum wage )c,].fﬁ;lﬁ/

< LWL A6 6 Ensrniibe (B) < UL Wy d Ui P8 S AU s (A)
e Ut (D) bz el 1226 (C)

_‘gt"/’v S Performance appraisal
,;J;Mww;oy’lgt{di/’%ﬁu (B) Check Reviewsén'ﬁ(Supervisor)/b/ul/g A
ULk (D) _L'/’;JUJ/J self-appraisal »#1L(C)

_‘af}nff’%(Cost of Capital):fuuat./EBIT/;U,«*Jd/lJLu((/'u’(J£~}7JK
(Net Operating Income Approach )6;/lfu€i/7¢/(8) (Net Income Approach)@;/lfu @)
u“dfc;u“ul(D) (Modigliani-Miller Approach )c;/l/"u'a;r ()

_‘a%wﬂgJz_,gfd}/u(uadﬁ/:uga/&fdjwy

(Offer rate) .7 (B) (Ask rate)e o L-T(A)
(Bid rate) <4 (D) (Spread rate) &3, 1(C)

-59

-60

-62

-63

oAb E 616 +,1,00025£.0.6 Probability, <& +,.3,000s 1416 Clr=L0.4 Probabilitys€sessjs” _64

&

500 &, (D) 1,000 &, (C) 800 &, (B) 600 &1 (A)
‘amu}ig‘ﬂié&(Risk)p}}/,'+a;g?,;gjfu,%)£u“wi;m‘ayu;w;z Entrepreneur  -65

-Lal:'Uv;’: ...............

(Adoptive Entrepreneur).s*; £1s%57 (B) (Drone Entrepreneur).s*; #1¢)25(A)

(Innovative Entrepreneur)»;':/? Flika#l (D) (Fabian Entrepreneur).s; #1 ¢ (C)
~GL Ut 1( Hawthorne experiments ),f.“u}g -66

Western Electric Company (B) Hawthorne Electric Company (A)

Eastern Electric Company Entrepreneur (D) General Electric Company (C)
S e /€ Human Resource Manager -67

(Mediator Role) s/ 3L-(B) (Advisory) (Lsiz+(A)

L ae (D) (Representative Role).i»/¥ i1 (C)
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e PlnlbleSUslay Hre o Jalotn e -68
(Outsourcing) £+ 37(B) (Quality circle)J;éJ'f(A)
Continuous Improvement)w;/,;!u::ﬂf (D) ( Bench marking)..éCLZ;f"(C)

:uf.’u.‘.’Z Internal Rate of Return (IRR) -69

_‘at“n(Negative){fg 4&5&24&(8) -<tw(Positive) yy 4&5&24& A

AT (D) —<twr (Zero) 547 !”155&2/?& ©)
_é..,L%:'IK(Method)Z{_/ﬂlKIssue of Stocks 4} 3o -70

(Public issue through Prospectus)u’}‘f/?;/;ﬂlb%(B) (Vendor placing) b/ 2s(A)

uféﬁ;uﬁ o' (D) ( Private placements) s & iy (©)
_‘at'/(/’t?(Relationship)ﬁwuyﬂﬁ ________ Capital Asset Pricing Model (CAPM) -71

Risk s/ value of the firm (B) EPS sl Risk (A)

et (D) Risk s the required rate of return (C)

- L"M,lv/l/» §(Law of Variable Proportions) /s 6 6~62>  _72
(Constant Returns).l> 6t LVJ:‘V (B) (Increasing Returns)e 6 b2 s 22 4(A)
(Negative Returns )Je,6°-¢” (D) ( Diminishing Returns)Je 622 (C)

_‘aL"/Jlﬁf_ ______________ Promotion mix 4} 3o -73
sales promotion s/ Advertising, publicity, personal selling (A)
product life cycle s/ Physical attributes, brand, package (B)
credit s/ Brand name, product benefits, delivery (c)

customer service s/ Transportation, material handling, packaging (D)

_‘au.?;fg,»@‘ldul& 74

J»¥ Raw Materials (B) J;/“’j;ld/h,f"il;l& (A)
¢57L/5lg~f‘g’¢jlg(D) Survey.s! Market Intelligence (C)

_‘ad’?( (Time study )= o)br _75
dj‘{"uﬁu;’d/ﬁé_/(g (B) sG+Ig Standard Timeiﬁé_/g}“i/(ﬁfr (A)

Value engineeringf//‘.f{bfb (D) Value analysisU=Utlls (C)

-t §Lcritical PathZ Network 76
= Ft(shortest) Z2 5L st (B) 1ot S Tty (A)
a&f’lﬁ’(Longest)Q’?{.ALJ}d (D) nd}V(/’B’Finishd]’ﬁﬂ% (©
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e Lo S s T
z-chart (B) P-chart (A)
c-chart (D) np-chart (C)

e bt Bl (P L (0= S (Vs SLs 7 Ut IS sl _ 78
Coefficient of Determination = 0.4624
Estimated regression lineY=0.5 - 0.02 x

Coefficient of correlation = ?

-0.68 (B) 0.68 (A)
0.4624 (D) -0.02 (C)
Y P SN LTS Wy USRS -79
GE Nine Cell Matrix (B) BCG Matrix (A)
(Company's Mission)u&/{&{ (D) 7's framework (C)

_c:pyL/J &4/ (Factors) ~ s ¥ (Internal Analysis)L f“ &u,c !L(/' -80

&% = uspd o} (B) (Resources) J/V;L(/' (A
TN (s)) =986 (C)
R B T fuxéjgd/Revivalé Sick Units -81
CSIR (B) IFT (A)
MSME (D) SEBI (C)

-Cﬁg;uf(@f&; /L Corporate Social Responsibility (CSR) ub»ij:é'ﬁ'LJQ;JKUfuﬁJ;‘.yM -82

(Medium Business) s/~ (B) (Large Business).{s./6E3(A)

6 Start-up (D) (Small Business).{ 2,62 (C)
_‘Lt'lggdl.’;”u: ______________ Factor comparison method -83

(Job Evaluation ) &bt (B) (Job Analysis), 7 K=tk (A)

et (D) ( Job Design )JSL¥=s1(C)
:‘a(x’}”t{Succession planning -84

U LG pSusg et s S e FL S (A
.9&/’??}@‘:152_//:/ Executive Positionsu.‘.'J;QV ut?ub/gﬁu’/} (B)
-« Il Career Opportunities ™S b1 (C)

A=t (D)
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-‘a(}u?a, ......... Grapevine Communication - 85
(Informal Communication) <7724  (B) (Formal Communication) <70 (A)
(Vertical Communication)J<>$»¥ (D) (Written Communication)J:}dgf ()

?Latlgguﬁ}JW'iiDemographic segmentation/:.")U/J:;‘g/p -86

d47(B) A
=/ (D) Jt(©
LG e B F S ek - 87
Lay off (B) (Lock out)$£:06(A)
Closure (D) Termination (C)
_‘a&gd/&‘,lb‘zi(Value of Usage)d,h&})dkg/;J(Inventory)»})ﬁi ______________ _88
DCF Analysis (B) XYZ Analysis (A)
DEF Analysis (D) ABC Analysis (C)
G L P S s Sl e Sl e -89
Consumer delight (B) (Consumer satisfaction)" e lo(A)
(Consumer dissatisfaction)(fy;fgfuézu (D) Consumer dazzling (C)

_ZE s PERT -90

Project Evaluation and Review Technique (B) Production Estimation & Research Technique (A
None of the above (D) Project Estimation & Research Technique (C)

_‘gt"nt/‘f’:; R L(Producer)coﬁ(l&:c”@w;’t{ (Distribution channel )dllu'd”’ﬂ -91
(Retailers)jué;/'}f (B) (Ultimate consumer)jué/u(A)
(Brokers)—FUsUs (D) ( Stockists )Fussd_f523(C)

_‘a,lv/b/Buying Decision Processﬁué/LaCognitive dissonance  -92
Information search (B) Need recognition (A)

None of the above (D) Evaluation of alternative (C)

_Q.‘/./L%:'IKFinancial Break-even Level of EBITUS( 504 -93

EPS = infinite (B) EPS =1 (A)
e st (D) EPS=0 (C)
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e S35 SIDBI _94
£ 36053 35 (B) A AU (A
uﬁﬁ/;uﬁu’ (D) J’,o’/)’f/)/'{U)/p/{i_}‘f (©)
_‘auﬁiﬁb/Product Technology Transfer- - - ———eeeeeeeo uf.'J: Sounr 95
Fiy technical specifications s/ product designs (B) U R&D (A
u‘"‘u/'JouT,d}//w’u; (D) J{/b/ product performance (C)
- AN e Euro dollars  -96
(Deposits) JJ&?(B) (Currency) ¢/ (A)
(Equity) (1 (D) ( Bonds ) U4(C)

‘e e LI(Elasticity of Demand)d{%,vgJin -97
St sl s ted (B) S e LS s e ()
cUbpsted (0 Aededuteddedut b (©

pe GATT -98
General Agreement on Tariffs and Trade (B) General all tax trade (A)

Gross All tax trade (D) General Age Trade Tariffs (C)

_ug2,lngJlffui’:w/‘f/fi!(Payments)oy’blci“ﬁ(Balance of Payment account):w/c,gblujl?_gg

3612 (B) <3612/ (A)
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