
M Phil, Ph D/ Management/E.T/2017

ñÑ**WiZ�DQg�z-Eg;
2017 8ZÝe~)ZOð(ZÚ÷<X / Z*X�

M Phil/Ph D (Management) Entrance Test - 2017

Question Paper Booklet Â+@î EF06,<îF0ÎZÑ]

100 �Z]: :�z] z�Ü

QyzZgzVÆa@Zc*]
OMR Zzg;w]�KXZkÆ´z{Âa~ËÌÔ6,;w]�Ô OMR Zz6,�ÛZëÅ�(6,ZyzZgZC .1

�c*ZC**x:KX

Æa�XZ¤/ZkÂa~,]Á Rough Work Ô 3 ,]6,�ìXWy%Æ 16 t6,<îF0ÎZÑ]À .2

�Vc*ZkÅF,KM~Ãðt�Â�Z!*]�Ð¬�ôZy»gÐZÐps�zZBX

�Z!*]�b��XÎZw (A) (B) (C) (D) ��w 4 czèÎZÑ]�XCÙÎZwÆn 100 ZkÂa~] .3

Blue / Black �Z!Òn~ZLÉ��{�Z[Æ�Z],}ÃÜs OMR Æ9�Z[»ZN[ÙXQ
Ð�ZÙX Ballpoint Pen

�Z!Òn~9�Z[�¶6,�bYNÐXZ¤/ZkÂa~ZyzZgä�Z[6,¶Ky OMR ZyzZgÃ�Z]Üs .4

~�Z],}Ã�Z:H�ÂZ+ßg]~ZyzZgÃÃð�7AÇX OMR Îc*�p

Z¤/Zq-Ðic*�{�Z],zVÃ�ZH�H�ÂQkÎZwÆ�7�ÐX .5

7ìX Negative Marks ß�Z[6,Ãð .6

ZÚ÷<ÆZ!x6,ZyzZgÂ^6,pYÎZÑ]ZL�B�Mh�X .7

///

�\ôZy»g

Booklet Serial No.

OMR Serial No.

Hall Ticket No.



(Part-A) Zzw 8~î O

wzs~�b��XM\ÎZwÆ9�Z[ ABCD czèÎZÑ]�XCÙÎZwÆneg��w�Z!*]  100 â^:Zkz~]
(100x1=100) �Z!Òn~ZLÉ��{�Z[Æ�Z],{Ã�ZÙX OMR »ZN[ÙXQ

(Part -  A) zZzw

(qgzf&Ð)4è GGXÃ�áï�@*ìÎZñXXXXXXXXXXXXXXXÆX Research ï) X1

(Control (Nzw) B) (Promotion (6,zñ×) A)

(Testing (Yõ) D) (Compilation (áø) C)þ

(XXXXXXXXXXXXXXXXXÐzZhìX Applied Research Z:¹ï) X2

(Action Oriented Research (¿6,FFï) B) (Problem solving (X»i) A)

(qgz!*ÑÓx D () Management Decision Making (ZOðÅê�i~) C)

yz*ãÓ#ÖÅY+$ÐF�%�xÑg~XXXXXXXXXXXXXXXXÅVwìX
X3

(Descriptive Research z��ï) (B) (Applied Research (Z:¹ï) A)

(Conclusive Research (îï) D) (Basic Research (ãC�~ï) C)

ZâYc*ßÍVÃGz£c*Gz�]ÅYõ�äÅZq-gKÏ®Z�ÃÉ�äÆ§i»gÃXXXXXXXXXXXXXXXX¹Y@*ìX X4

(Sampling (%:�i~) B) (Statistics (Ñgc*]) A)

(Probability Theory (ZÈàÃt) D) (Dipstick Survey (e
$k5ë FHuz}) C)

(XXXXXXXXXXXXXXÅZq-nìX Segmentation Z$©�é
EG

q) X5

(Marketing Research âgÌÅï) (A)

(Production & Operation Research W6,cZzgaZzZg~ï) (B)

(Personnel & HR Research ZzgZK̈ãz�bÅï) � (C)

(Financial & Accounting Research âàZzgZ»îãï) (D)

Æ§i¿~qgzfs~ÐÃ̈KZ�Zx�áï7ìX Problem Definition X6

(Discussion with the Decision Makers (ê�izVÆ�BW) A)

(Interviews with Industry Experts (ÅÆâCÙ+Æ�BZÚz-) B)

(Analysis of Project Costs (µ"ÅÑ�'»�t) C)

(Analysis of Secondary Data (U*â~ñZ�»�t) D)
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Bß�YìXXXXXXXXXXB@*ìX 9 ËXÆáµ³� X7

(Research Questions (óÎZÑ]) B) (Hypothesis (Gz£) A)

(Analytical Models (�c*CâeÖ) D () Marketing Research Problems (âgÌÆó)b) C)

ïÐ0ÎZÑ]Æ�Z!*]qÝ�ä»Ú6,.$ìX X8

(Research Methods (ïÆ§i»g) B) (Research Design (óu) A)

(Research Classification (ïÅ�gzÈ~) D) (Research Proposal (ïÅ?m,) C)

~�t»-.$ìX Comprehensive case method X9

(Brand (',Z&+) B) (Person)� (A)

qgz!*ÑÓx (D) (An Organization) (Zq-̂ C)

Æ�gxyXXXXXXXXXXXXXXm�@*ìX Effect Zzg Cause X10

(Zy~ÐÃð7 D) (Probabilistic (ZÈà) C () Random) Z·¹ (B () Deterministic (eñ$4k5ë EH) A)

Æ�gxyXXXXXXXXXXXXXXX�ÛtìX Field experiments Zzg Laboratory experiments X11

(their ability to Manipulate Variables (o�hÂh�äÅ&¢A) B) (their Cost (ZyÅÑ�') A)

(Their Environments (ZyÆâjw) D () The Difference in the test units (<Z»ÇV~�Ût) C)

Z¤/<R,HÆ¬eö7ÅYCìót{�XXXXXXXXXXXXXXB@*ìX X12

 Latin Square Design (B) (Post Test Design (7�&<em,Zí) A)

(Zy~ÐÃð7 D) (Pre Test Design (6,~<e,̂Zí) C)

óO1 O2 O3 O4 X O5 O6 O7 O8 X13

qgz!*Ñe,̂ZíXXXXXXXXXXÅZq-VwìX
(A Group Pre Test-Post Test Design em,Zí) Pre-Test, Post Test ¤/z\» (Ë A)

(Multiple Time Series Design RN*ì§m,em,Zí) (B)

( Control Group Design (Nzw¤/z\em,Zí) C)

(Time Series Design (N*ì§m,Æem,Zí) D)

Xqgzfs~XXXXXXXXXXXXXU*â~ñZ�¦�ä~ÃZ+{q7U*"$�@*ìX 14

(Applicability Advantage (ÑÍ�äÅÑZ_»ÃZ+{) B) (Time Advantage (N*ìZezZyá) A)

(Cost Advantage (Ñ�'ÆÃtÐÃZ+{q) D () Accurancy Advantage (WYg+»ÃZ+{) C)
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(ì? External Secondary Data Source ¾nÅ{gYU*â~ñZ�»fg=) The Journal of Marketing Research X15

(Commercial Source (#�fg=) B) (Government Source (Ó#Ö»fg=) A)

(Books and Periodicals (ÃZzg̀%ZZ+) D) (Trade Association Source (R,i+ZÎÏZc»fg=) C)

£g~ïÐ%Z�XXXXXXXXXXXXìX X16

(Same As Quantitative Research (lZg~ïÅ§b�@*ì) A)

(Generally Employees Rigorous Mathematical Analysis (¬xîg6,5i}ÆJgc*è�t) B)

(Subjective in nature (»!âÎ) C)

(Objective in nature !*ÑâÎ) (D)

(Zq-Æ��zu}ÐÎZÑ]GYD�XXXXXXXXXXXXBCìX Respondents Zq-2T~�Z$+yÇy) X17

(Qualitative interview (ÃZÅ54543ð GHGHGZÚz-) B) (Focus Group (¯¾¤/z\) A)

(In-depth Interview (Zye
$4-
ôF
G

ZÚz-) D) (Projective Interview (6,z7»43ð EHGZÚz-) C)

XXXXXXXXÅZq-nìX Thematic Apperception Test (TAT) X18

(Completion technique (

².5Ó4j
è
FG
I
E&»45ë HEG) B) (Association technique ZÎÏZc&»45ë HEG) (A)

(Choice technique (aZõ&»45ë HEG) D) (Construction technique P̈&»45ë HEG) (C)

(XXXXXXXXXXÅVwìX Social class �Yi%{) X19

(Ordinal scale (Wge³ZÏ) B) (Nominal scale (âìZÏ) A)

(Ratio scale (g3ZÏ) D) (Interval scale ZÚzwZÏ) (C)

(0*c*Y@*ìX Absolute zero fs~Ã́ZÏ~Ç#) X20

(Ordinal scale Wge³ZÏ) (B) (Ratio scale g3ZÏ) (A)

(Nominal scale âìZÏ) (D) (Interval scale ZÚzwZÏ) (C)

(XXXXXXXXXXXXìX Validity of the scale ËÌeäÅëqÐ%Z�) X21

TÆÂx~Ãðt7 (A)

ÅiZZ+lZg Correlation coefficient Æ�gxy Observations (B)

ZÏÅeö�@*ìTÅeö�ãe� (C)

(Zk~&Zlx���Z$+yÇyÃ�Z[�¶~W�ã�ÛZë�@*ì D)

(G��XXXXXXXXXXXXXXXXÅVwì Numbers Assigned �Z&+c*Ã��kº!) X22

( Nominal Scale (âìZÏ) B) (Ordinal Scale (Wge³ZÏ) A)

(Interval Scale (ZÚzwZÏ) D) (Ratio Scale (g3ZÏ) C)
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(¦�ä»§iìX Primary Data fs~Ã̈K»gz!*g~ï~ãC�~ñZ�) X23

(Focus group discussions ¯¾¤/z\czI�) (B) (Indepth interviews Z&+&4-ôGFGZÚz-i) (A)

(Sociometric analysis Îì¢auZ**É4h4ø GG) (D) ( Questionnaire) (ÎZÜ) C)

Z£â]6,z�ÎZw7iYä6,ÎZÜóÅXXXXXXXXXXXX~Z���@*ìX X24

(ÎZÜóÅMð B) (Authenticity (ÎZßVÅëq) A)

(Zy~ÐÃð7 D) (Reliability (ÎZÜóÅZO�e$) C)

z{§i¿T~ÎZÜó´4-<Ñõ GFXegZÅÃ�Z$+yÇyÆZq-gLÐ¤/z\Ã�c*Y@*ìX X25

(Draft Testing (egZÅ$h45ë HHE
Y

) B) (Primary Testing (6,ZÎ~$h45ë HHE
Y

) A)

(Questionnaire (ÎZÜ)ÅYõ) D) (Pilot testing (Wiâ�_·) C)

fs~%:�i~ÅZëÑo»ZN[<X X26

»ZN[  sampling scheme (B) (Determine the sample size (%ä»ç) A)

(Define the population (�Åz�s#) D) ÅYõ  sampling frame (C)

(~�Z4�äzZàCÙ0*v,{Ây»ZN[XXXXXXXXXXXXXÅVwìX Mall Ëâw) X27

(Cluster sampling (
®Òn.ç
H
�!5Ò5ë FE
Y

) B) (Quota sampling (ÃN*�!5Ò5ë FE
Y

) A)

(Simple random sampling (��{Z·¹%:È~) D) (Systematic sampling !*�°{%:È~) (C)

�¶»¿XXXXXXXXXXXXXXB@*ìX Numerical Value �Z[�yÇâVÐqÝ�Z!*]Ã X28

(Tabulating (N*1Å545ëGHE
Y

) B) (Coding (Ãe8-) A)

(Data analysis (ñZ�»�t) D) (Field validation (ìzZ7c) C)

(Å̂~±�**XXXXXXXXXXXXXXXB@*ìX Rows and Columns (Ã�Zzg»Ý) Data ñZ�) X29

( record (gkge) B) ( file (Ãb) A)

(test tabulation (<N*1ø) D) ( data matrix (eZN*âR,¾) C)

»gz!*g~ï~ZEwHY@*ìX Software qgzfs~Ã̈K X30

E-views (D) LISREL (C) SAS (B) SPSS (A)

»z7ìX Univariate analysis (Data fs~Ã̈KñZ�Æ) X31

(Association between two variables �zoÆ�gxyZÎÏZc) (A)

(Computation of Mean,Mode and Median) Zz�ózT6Zzgc6»�[�** (B)

(frequency table ®�~].zw»g�**) (C)

(Frequency oÅ®�¥x�**) (D)
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¥xHYYìX Coefficient of Variation fs~Ã́eöÆ� X32

(Ordinal Scale (Wge³ZÏ) B) ( Nominal Scale âìZÏ) ( A)

(Ratio Scale (g3ZÏ) D) (Interval Scale ZÚzwZÏ) (C)

»ZEwXXXXXXXXXXXXXXXXXXX~�@*ìX Factor analysis X33

(Bivariate data (çZgf$eZN*) B) (Univariate data (-EgËeZN*) A)

b Zzg a (�zâV D) (Multivariate data (Rzk,f$eZÑ) C)

ZÒ_·�D�X Business Managers qgzfs~óg7g^»Ã̈Kz X34

Letter of transmittal (B) Title page (A)

. Executive summary (D) Letter of authorization (C)

XïÆ§i¿~XXXXXXXXXXXXXX�áï7ìX 35

(Research framework ó{�) (B () Sampling design (�!5Ò5ë FE
Y

em,Zí) A)

(Glossary of terms Z�q]Åz�s#) (D () Data collection methods (ñZ�¦�ä»§i) C)

Ã»g�ä~XXXXXXXXXXXXXXXXÃf�~ǵe34/õ XJ
G

X Oral presentation X36

Æ£� presentation (B () Who is the audience �¥Ãy�) (A)

(qgz!*ÑÓx D (_¬Æã~ÁÜ) C)

**xÐÌY**Y@*ìX (ÃXXXXXXXXXXXXXXXXXXX Proposal ?m,) X37

(Outline Wî^Ñí) (B) (Work plan (»x»µ/) A)

(qgz!*ÑÓx D) (Draft plan (egZÅöy) C)

(»ZëzìX Research Proposals XXXXXXXXXXXXó?m,) X38

(ó?m,Zzg"5Ò3ð EEG¤/Z° B) (óÎZwZzgï»§i»g A)

(óÎZwZzg"5Ò3ð EEG¤/Z° D) (ï»§iZzg].zw C)

óg7ĝ»zT~ïÆ§i»gÃÒyHY@*ìX X39

(ï»§i»g B) (ñZ�»�t A)

(Z!ðZzg\g�á] D) (Z�!ñZ�»Y,̂{ C)

Æ)b�ZyÅÂµÅzzÐzZµ�D�''''BD�X Observers X40

(The experimenter effect �!*CZW,) (B) Observer bias (A)

The halo effect (D) The effects of the observer (C)
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7�c*Y@*ìX Experimental Treatment XXXXXXXXXXXX¤/z\Ã X41

(Control group (Nzw¤/z\) B () Experimental group (�!*C¤/z\) A)

(Independent group (WiZ�¤/z\) D () Treatment group (R,H¤/z\) C)

Z,�Z[�yÇyÐZÚz-�Ë_·ÅZq7g�rZzgZÝzõY+Ð�ÜìX X42

(Respondent bias (g3î&+.$Òk) B) (Position bias 7icÒk) (A)

(Non-response bias (**yXg3î÷Òk) D) (Lifestyle bias Ñ̀Z6bÒk) (C)

ñZ�Æ�t»ã~ÑXXXXXXXXXXXXXXXXXXìX X43

(Ñgc*]»�[zÂ[ B) (oÆ�gxym»_· A)

(Å̂~7�** Table (uz}Æ}òÃ×) D) (CÙÎZÑ]Æ�Z!*]Å� C)

ñZ�Æ¦�äÆ§hVÐ%Z�: X44

(ïÆnñZ�»�t B) (¦�** Literature (ïÆnZ�!ñZ�) A)

(ÃZ¸g@*ì Theoretical Frame Work (z{§i¿T~ï»gZq-) D) (¦�ä»§i Data (ïÆnñZ�) C)

XXXXXXXXXXXXX�X (Scales (Zzge:) Questionnaires XÎZÜ)) 45

(fg=ì Semi - Structured (ñZ�¦�ä»b%z~F,KM�{) B (fg=ì) Unstructured (ñZ�¦�ä»)F,KM�{) A)

(fg=ì Overstructured (ñZ�¦�ä»¹ic*�{F,KM�{) D (fg=ì) Structured (ñZ�¦�ä»F,KM�{) C)

ñZ�Æ�tÆ´z{XXXXXXXXXXXXXXXXXX~æ��@*ìX Software Package X»gz!*g~ï~ 46

(ñZ�»£x¥x�** B) (ñZ�ÆÅYä~ A)

complication ñZ�» (D) (ñZ�»ZOð C)

X£g~ñZ�Æ�t~Ñgc*]»ZEwXXXXXXXXXXXXXXXÆ£�ÃqÝ�ä~æ��@*ìX 47

(Description and prediction (,Zzg­Íð) B () Addition and subtraction (¦Zzg!*¹ïÜ) A)

(The calculation of means and modes Zz�Zzgc6»�[) (D) (Multiplication and division (¢[Zzg�) C)

ìX ........................... (Ð%Z�  bibliography XÂÒ]) 48

(CÙ!*[Æ¬7HY@*ì B) (ï»�k,��{Z!òz A)

(óg7g^Æ]jZ!Y]Åz�& D) (ñZ�¦�äÆ§hVÅz�& C)

U*â~ñZ�Æ/Ú¿zMZzgÁ7~qÝHY@*ìX X49

(Collective Data (ñZ�¦�**) B) (Tertiary Data (R,�g~ñZ�) A)

(Primary Data (ãC�~ñZ�) D) (Research  Data (óñZ�Z) C)
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XXXXXXXXXXXXXXXXXXï»ÑóXÃX X50

(Causal Hjzw) (B) (Marketing âgÈ) (A)

(Descriptive ehB) (D) (Exploratory Z
±k5ÒðFgñ~) (C)

(Part - B) z�zx

(�óËZq-�Å7~Z���zu}Å7Ã¾§bOW,�@*ì Complementary (

².5Ð
öF

!2.çEH~)  Commodities Z¤/Ãð�zZâY) X51

(Zz6,Å§sv�@*ì Demand Curve (ÔÅÈ) B (�zu}�Å7~Z���@*ì) A)

(�zu}�ÅÔúÅ§sv D (�zu}�Å76,ÃðZW,7) C)

ËoÅ]aZzZgZzg}.â]T~ÛzyoÐqÝWæã�áïìXXXXXXXXXXXXB@*ìX X52

(Nominal GDP ',Zñ**x{xywaZzZg) (B) (GNP ({x̧òaZzg) A)

(Real GDP (Ç{xywaZzZg) D) (NNP ({Ø̧òaZzg) C)

(ÅS¤»ZN[<X Purely Competitive Market qgzfs~Ðå)VâgL) X53

(Few Sellers (P�Ûz|#àÇy) B) (y%h+ZgZzg�Ûz|#+ÇyÅM®Z� A)

()©ào« D) (A few buyers (Py%h+Zg) C)

»gz!*gZzgZkÆâjwÆ�bÆ�zgZyXXXXXXXXXXXXXÅYõÃZ+{qU*"$�@*ìX X54

(Opportunities (ñZµ) B) Threats (A)

(qgz!*ÑÓx D) (æZfZzgÑ¾~ C)

ÅVwìX External Threat qgzfs~ X55

(New Trade Regulations (6�gC¸Z°) B) (Decreased competition )�~¶) (A)

(Economies of Scale) (e:ñc*] D) Sales Potential (C)

zZhìX Delphi Technique (~ Demand forcasting ÔÅ7ªÏ) X56

(Expert opinion method (âCÙ+ÅgZñ) B (»�t) Sales (âè~�Ûz|#) A)

ÅZ½¦gZñ Salesmen (D () Market test method (âgL<$4-£å GHH) C)

(7ìX Step (»%³) Planning qgzfs~µ/È~) X57

Å�ú   premises (B) (£��ì�** A)

(5i}Å¢zgÂVÅYõ D) (��wu¤/ñV»ZZ� C)

(ÅZ�ZYXXXXXXXXXXXXXXXÐ�CìX Job Evaluation 5i#ÖÅYõ) X58

(Job description Y[ehB) (B) (Job manual Y[âEw) (A)

(Job duration 5i#Ö»z9) (D) (Job specification 5i#ÖÅS¤) (C)
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(»Ñ�@*ì: Financial management â1CZOð) X59

Å�zª(~Z��  Debenture holders (B (Å�zª(~Z��) Preference Shareholders F,ß��ZgzV) (A)

(qgz!*ÑÓx D (Å�zª(~Z��)  Equity shareholders )z~��ZgzV) (C)

(Ð%Z�: Minimum wage ÁZiÁQ%̀]) X60

(çz£�'×�zgÅ»xÅ�/Æ_.Z�ZHY@*ì B) (çz£T~ÜsãC�~¢zgÂVÃ7gZHYYì A)

(Zy~ÐÃð7 D) (çz£�â´ZL5ixÃ}.â]Z�x�¶6,Z�Z�@*ì C)

XXXXXXXXXXXXXÃ�áï�@*ìX Performance appraisal X61

(5ix»g��Ï»Y,̂{/Ú£�zgzt B) Check Reviews (Æfg) Supervisor (ôZy»g) A)

(qgz!*ÑÓx D) Å§sgZá�**X      self-appraisal (5i$45½ð GE C)

(6,«�CìX Cost of Capital uâtÅÑ�') EBIT ¾ÃtÆ�Ë�ÛxÅ!*iZg~�gZzg X62

(Net Operating Income Approach (.$W6,|ZåZ6,za) B) (Net Income Approach .$ZåZ6,za) (A)

(Zy~ÐÃð7 D () Modigliani-Miller Approach ñe$ºÓ4-ö GGE!5ÎæGZ6,za) (C)

qgzfs~¾6,JÛzãoÅ�́y%h+äÅe>Øg�rìX X63

(Offer rate W�Ûgf$) (B) (Ask rate (W�gf$) A)

(Bid rate %+gf$) (D) (Spread rate (Z4egf$) C)

gz[Zk»áµo«¥x 1,000 Æ� 0.6 Probability gz[ìc* .3,000 Æ�o«»Z0+Zi{ 0.4 Probability XË�Ûz|#àÇy» 64

<X
 500 (gz[ D)  1,000 (gz[ C)  800 (gz[ B)  600 (gz[ A)

(heÆn!*Ç»g7�@*ì Risk �è<ØógzZc*]ógÎâ]óZzgâèÆ§hVÃic*�{Âz�êìZzgç{)  Entrepreneur X65

XXXXXXXXXXXXXXXXB@*ìX
(Adoptive Entrepreneur WedZÚ6,�g) (B) (Drone Entrepreneur (egzyZÚ6,�g) A)

(Innovative Entrepreneur Zâz&43ð GHGZÚ6,�g) (D () Fabian Entrepreneur (

¢454
è

E
GEGEZÚ6,�g) C)

(Zk~ÂH�HåX  Hawthorne experiments ;êy�/) X66

Western Electric Company (B) Hawthorne Electric Company (A)

Eastern Electric Company Entrepreneur (D) General Electric Company (C)

»��ZgXXXXXXXXXXXXXìX   Human Resource Manager X67

(Mediator Role (�gxã��Zg) B) (Advisory (xzgC) A)

(qgz!*ÑÓx D) (Representative Role (úÒÏ»��Zg) C)
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XXXXXXXXXXXXX»|x�*~�&Ð4+&6VÅYõZzggc*nìX X68

(Outsourcing (WîÎ̂g�) B) (Quality circle (ÃZyuÀ) A)

Continuous Improvement (

´4-
ö

EHEkZßz4) D) ( Bench marking (lâgå) C)

Æç~:  Internal Rate of Return (IRR) X69

(�@*ìX Negative .$6,n,.$z="5½543ð EG
Y

G
H
G) (B) �@*ìX (Positive) .$6,n,.$z=7i&43ð GHG (A)

Zy~ÐÃð7 (D) (�@*ìX Zero .$6,n,.$z=ik,z) (C)

(»ZN[<X Method »Zë§j) Issue of Stocks qgzfs~ X70

(Public issue through Prospectus (êZ3êz6,M) B) (Vendor placing (z&+g&Ó4k5ë FG
E
Y

) A)

(Zy~ÐÃð7 D) ( Private placements (6,ZÇf$&Ó4k5ë FG
E
Y

) C)

(�ì�@*ìX Relationship XXXXXXXXÆ�gxym)  Capital Asset Pricing Model (CAPM) X71

Risk Zzg  value of the firm (B)  EPS Zzg Risk (A)

Zy~ÐÃð7 (D) Risk Zzg  the required rate of return (C)

(»�zuZ%³B@*ìX Law of Variable Proportions oÚ�&»�ây) X72

(Constant Returns xqÝ»%³) (B () Increasing Returns ((,_�ñqÝ»%³) A)

(Negative Returns tqÝ»%³) (D ()  Diminishing Returns (�Ö�ñqÝ»%³) C)

XXXXXXXXXXXXXXXÃ�áï�@*ìX Promotion mix qgzfs~ X73

 sales promotion Zzg Advertising, publicity, personal selling (A)

 product life cycle Zzg Physical attributes, brand, package (B)

 credit Zzg  Brand name, product benefits, delivery (C)

 customer service Zzg     Transportation, material handling, packaging (D)

aZzg~ZO)»÷7ìX X74

»�w  Raw Materials (B (aZzZgóµ/È~ZzgNzw) A)

(ö.$ßmZzgáWî^ D)  Survey Zzg  Market Intelligence (C)

(»mìX Time study X_·z�Ü) 75

(»x�äÆ§hV~4~ B »ZZ�) Standard Time (Ë»xÃå�äÆn A)

Value engineering zZCZb8- (D)  Value analysis zZCZ**Ñ$h4ø
J

G
(C)

Æp�X Critical PathÆNetwork X76

(N*ì0*] Shortest (.$zguÆfg)¿) B (ªZzgWy%~Z6ĝN*ì)z~�) A)

(N*ì0*] Longest (.$zguÆfg)îs) D N*ì)z~�) Finish (ªZzgWy%~ C)
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Xqgzfs~Nzweg^»z7ìX 77

z-chart (B) P-chart (A)

 c-chart (D)  np-chart (C)

(Æ�gxymÅYõ�**eLìX X ZzgZyÅ7) (Y Zq-Z:gÁZZâY~l%!ÅlZgÅ�) X 78

 Coefficient of Determination = 0.4624

Estimated regression lineY= 0.5 - 0.02 x

Coefficient of correlation = ?

- 0.68 (B) 0.68 (A)

 0.4624 (D)  - 0.02 (C)

XXXXXXXXXXXXXXXX»gz!*gÆâgLóZâYóZzg:�Z],{Åz�s#�@*ìX X79

GE Nine Cell Matrix (B) BCG Matrix (A)

(Company's Mission (v»u) D)  7's framework (C)

(Ã�áï�**e34/õ XJ
G

X Factors (~ÃµÁÜ) Internal Analysis �ÛxÆZ0+gzã�b) X80

�ÛxÆ£�zµ/zÕi (B) (Resources �ÛxÆz�b) (A)

(qgz!*ÑÓx D) (»gz!*gÅâÎ C)

Å0*ÎVÃXXXXXXXXXXXXXXXgz/¿Ñ@*ìX RevivalÆ Sick Units X81

CSIR (B) IIFT (A)

 MSME (D)  SEBI (C)

Æ�ÛÉÃZ�x7�}YX Corporate Social Responsibility (CSR) qgzfs~Ã̈K»gz!*gÆZ�Zðz9Æ�zgZy X82

(Medium Business �gx:»gz!*g) (B) (Large Business (zW»gz!*g) A)

»gz!*g  Start-up (D) (Small Business (gN*»gz!*g) C)

XXXXXXXXXXXXXX~ZEwHY@*ìX Factor comparison method X83

(Job Evaluation 5i#ÖÅYõ) (B) (Job Analysis (5i#Ö»�t) A)

(Zy~ÐÃð7 D) ( Job Design (5i#Ö»{�) C)

»|xì: Succession planning X84

(u¤/òTÆ�Ákik,ôZy5i}Å&6VÅãC�6,ê�i~�D� A)

. Ã%æFN�äÆnpÃ»g�Cì Executive Positions (u¤/òT»gDyw~ B)

»Òy�ø7[ìX Career Opportunities (Zq-{�T~ C)

(Zy~ÐÃð7 D)
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XXXXXXXXXÐ0ìX Grapevine Communication X 85

(Informal Communication )g�F,­)     (B) (Formal Communication g�F,­)     (A)

(Vertical Communication À�~F,­)     (D) (Written Communication �k,~F,­)     (C)

ÆnZEw7HY@*ì? Demographic segmentation XqgzfsÃ̈Ko 86

(Wæã B) (/ A)

¾"$ (D) (½ C)

XXXXXXXXXXXXXX»Èì»xÅ)ñ��ÏÆ�zgZyZOðó5i#Ö�ÛZë7�$ËX   87

Lay off (B) (Lock out (@*ÑÈ~) A)

Closure (D)  Termination (C)

(Æ_.ÅYCìX Value of Usage (Å�gzÈ~fí{Åâq) Inventory XXXXXXXXXXXXXXXÆ�fí{) 88

DCF Analysis (B) XYZ Analysis (A)

DEF Analysis (D)  ABC Analysis (C)

XXXXXXXXXXXXXÐ%Z�ó�g@ZyÐic*�{Ë�c*}.â]ÃZEw�ä6,t�D�X 89

Consumer delight (B) (Consumer satisfaction (�g@Å�) A)

(Consumer dissatisfaction �g@Å)�) (D)  Consumer dazzling (C)

Åz�s#<X PERT X90

Project Evaluation and Review Technique (B) Production Estimation & Research Technique (A)

None of the above (D)  Project Estimation & Research Technique (C)

(ÐXXXXXXXXXXXXXXJ-v�**�@*ìX Producer (»ÑZâYÃaZà{Ð) Distribution channel
$©o-+

ö

GG

G
fgZù) X91

(Retailers 7Î
æF
O�ÛzlJ-) (B) (Ultimate consumer (�g@J-) A)

(Brokers �ÑßVJ-) (D) ( Stockists (fí{�äzZßVJ-) C)

»%³ìX Buying Decision Process �g@Æ Cognitive dissonance X92

Information search (B) Need recognition (A)

None of the above (D)  Evaluation of alternative (C)

»ZN[�,X Financial Break-even Level of EBIT qgzfs~ X93

EPS = infinite (B) EPS = 1 (A)

(Zy~ÐÃð7 D)  EPS = 0 (C)
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Åf)�Zg~XXXXXXXXXXXXXXìX SIDBI X94

(gKZzg�gxãØV»�Ûzr B) (X�VÃâàZæZ��ÛZë�** A)

(Zy~ÐÃð7 D) gL»gz!*gzV»�ÛzrZzgZæZ� (C)

»z7ìX Product Technology Transfer Xqgzfs~XXXXXXXXXXXXXX 95

ÅÃ technical specifications Zzg  product designs (B) ÃÑ',c R & D (A)

(a],kÃ�~zWÑ]Å�ÛZb D) »g�¿   product performance (C)

Ð%Z�XXXXXXXXXXXXìX Euro dollars X96

(Deposits (e0*iF) B) (Currency (�́) A)

(Equity (Zr¨) D) ( Bonds (!*&+k) C)

(Zq-ÐiZZ+ì: Elasticity of Demand XZ¤/ÔÅE5+k,~) 97

(7~�p~Ðic*�{Ô~�p~ B) (7~�p~Æ',Z',Ô~�p~ A)

(7~p~7ì D) Ô~�p~7~�p~ÐÌÁ (C)

Ð%Z� GATT X98

General Agreement on Tariffs and Trade (B) General all tax trade (A)

Gross All tax trade (D)  General Age Trade Tariffs (C)

(ÅÃ¾3M~�áïGYD�X Payments (Æ�Z�Z×]) Balance of Payment account XÂZiyZ�Z×]3M) 99

(uzöZ»î.$ B) (�.$Z»î.$ A)

(Wtgn,gzkZ»î.$ D) (þ»&45ÿ FGHZ»î.$ C)

(HB@*ìX Merger Åik,ôZãÃð�zµV»Z�x) BIFR X100

(Negotiated Merger) (Ó_543ï IGHGH%̀% B) (Reverse Merger) g-gk%̀% (A)

(Arranged Merger) (Zg¤%̀% D) (Offer for Sale) þW�ÛÃg­ (C)

/////
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