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@Zc*]:
Óx�VÐÎZßV CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

»�Z[�bÑiòìX
ÑiòìX ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 CÙÎZwÆa
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

qgzfs~Ð�³ïÐ0H9ì? (i)

Åz�s#�äÆnÃc*]%A$�** Phenomena �gCc*�Y (b) ¸Z2�gc*Ä�** (a)

�zâV9� (d) �zâVß� (c)

Æ¿Ð�àYYìóóX Evidence Zzg Logic HW\Zk!*]Ð5��LL�³¸Z2c*Ãc*]J- (ii)

~Z·t7�@*�V (b) ;V~Z·t�@*�V (a)

Zy~ÐÃðÌ7 (d) :�~Z·t�@*�VZzg:�~Z·t7�@*�V (c)

�gs�äÆ� Term Å Symbolic interactionism qgzfs~Ð¾Ã (iii)

»!*ãâ**Y@*ìX Symbolic interactionism

George Herbert Mead (b) Herbert George Blumer (a)

ÃðÌ7 (d) �zâV (c)

~DÃÜsx@}ÐqÝHYYìX Real World qgzfs~Ð¾',¤â~#»̂tâ'ì� (iv)

Zy~ÐÃðÌ7 (d) Galielo Galile (c) Isaac Newton (b) Francis Bacon (a)

Å�ú0*ðX German idealism **òÂ[èTÐ "Critique of Pure Reason" �����������������������ä (v)

ÅVwìX Qualitative method qgzfs~ÐH (vi)

(Content Analysis) �tQ (b) (Ethnography) ±óg~ (a)

�zâV b Zzg a (d) �zâV B Zzg A (c)

P.T.O



ÅVwìX "Measures of Central Tendency" qgzfs~ÐH (vii)

Zy~Ð�& (d) SPSS (c) Mean (b) Variation (a)

Z��ä~H}.�á] (Data) Æ´z{ñZ� Methodological Issues Zzg (Sampling) %:È~ (viii)

Ñh�D�X (Concerns)

»ZN[�** Research Area (b) »ZN[�** Statistical Packages (a)

)b Political Zzg Ethical (d) %A$�** (Theory) Ãc*] (c)

¾uJ-Zq-W!eöËqÅeöÃñizy§jÐªCÙ�@*ìTÆaz{ZZeö¯c*�HìXZkÃHë�X (ix)

Zy~ÐÃðÌ7 (d) Sample (c) Reliability (b) Validity (a)

~ñZ�qÝ Empirical Research Project ìTÃ Comprehensive plan ��������������������������Zq- (x)

¦gHY@*ìX Blue Print �äÆn

z�zx
ÃyÃyÏìXZy~ÐËZq-ÃÒy�,�W\ZiÐY��VX (Measures) Å&Zëeö Central Tendency 2

gzZc*]Æ!*g}~sX Post Positivist Zzg Positivist H�@*ìX�YExÅï~ Positivism 3

Æ!*g}~¿îg6,sX (Sample) H�@*ìXZZlxÆ%âV (Sample) %: 4

(Quantitave Research) Æ!*g}~W\HY��ZzgtïlZg~ï (Qualitative Research) £g~ï 5

Ð¾§bZìX
qgzfs~�ñ�Ãð�zÎZÑ]Æ�Z[sX 6

(Content Analysis) �tQ (c) Focus Group Discussion (b) (Ethnography) ±óg~ (a)

»ìwǵe�X Ethical and Political Concerns ï»gÃïÆ�zgZyÁ 7

qgzfs�ñ�ÎZÑ]~ÐËZq-ÎZw»�Z[sX 8

(Research and Theory building) ïZzgÃc*]Åy (b) §j Indective and Deductive ï» (a)

qgzfs~ÐËZq-ÎZw»�Z[sX 9

Validity Zzg Reliability ï~ (b) Triangulation Zzg Mixing (a)

zÎx
H�@*ì?ZkÆZZlxÆ!*g}~sX Research Design 10

øwZkÆZZlx6,Zq-*ysX Survey Research 11

�YExÅï~��³ìÑ]Z½}�ÔZyÅ@*gõ6,*ysX 12

H�X (Issues and Concerns) ~�áïZ)bZzg}.�á] (Qualitative Research Project) £g~ó6,z7½ïEH 13

HìXZkÅZ9Òy�D�ñï~ZkÅo9LZzgZÌ6,-�k,KX Hypothesis 14
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