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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

ÐH%Z�ì? (Consumer Behaviour) �g@',@*� (i)

ÐH%Z�ì? "Information Search" ê�i~~ (ii)

»;�ÙXtZK̈yÆÃtÅæ�ù�@*ì? "SIO" ZöXMðXZz (iii)

Ð�gsHFì?C�X (Operational Conditioning) M6,¾,$k5ë GIE
Y

(iv)

ÆH}ò�D�? "Post Purchase Behaviour" (v)

£ë�Zzgt¾§bÐZEw�@*ì? (Sterotyping) �ªâÏ¦gZ] (vi)

Hì?ZkÅZq-Vw�ØX (Habitual Buying Behaviour) ¬�]y%h+äzZÑ|u (vii)

ÐH%Z�ì? "Security Need" _5½3ð GGg¨�k (viii)

Hì?Zq-Vw�ØX "Disclaimant Group" �Sn�Zg~¤/z\ (ix)

ÐH%Z�ì? (Industrial Buying Behaviour) Qy%h+**|u (x)

z�zx

6,gzÝeZaX (Factors) �g@ÆgztÆ|xÃ�D�ñZkÆZW,Z0+Zi�äzZáÁÜ .2
P.T.O



6,¿UÒy�,X Theories �g@Æ,ÐH%Z�ì?Ë�z 3

�g@ÆZ��ZgÃfe�ññizVVßVÃÒyÙX 4

Ã¿U��X (Consumer Decision Process) �g@ê�i~~ 5

��X (Functions) ¾§bÐ�ì�D�?ZkÆ (Attitude) gzt 6

6,gzÝeZaX (Elements) ÆZÁÜ (Consumer Perception) �g@ÆZ�gZu 7

6,gzÝeZaX (Factors) ÐH%Z�ì?ZkÆZW,Z0+Zi�äzZáÁÜ (Culture) pÄ .8

7ìXZk6,ZW,Z0+Zi�äzZáµ1V6,¿�â^ÉÀ�/õGX (Discipline) �g@»gztZq-MiZ�Ä .9

zÎx

,ÐC�X (Simple Consumr Behaviour Model) �g@',@*�âewÃ .10

¾§bÐÅY$Ëì?,�ØX (Consumer Market Segmentation) �»g~ �g@Æ!*iZg~ .11

Ã,Ð��X "Maslow's Theory of Motivation" j,Z�ÛZðÐH%Z�ì? .12

n�b�ñâewÐËZq-Ã,ÐÒy�,X .13

EKB (c) Howard Sheth (b) NICOSIA MODEL (a)

6,gzÝeZaX (Theories) »H|xì?Ë�zÃc*] (Learning) °) .14

///


