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 (Global Village) 
  




 "Homo Sapiens"





Carl Linnaeus(1707–1778) 
  Homo Sapiens1758 


 

  
  "Australopithecus Africans"
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 "Homo Habilis" 

 


 


   1. 8  Homo Erectus 
    Dmanisi(Georgia )  


  (Cro-Magnon)  
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Pic.-1:The original Old man of 
Cro-Magnon, Musée de l' Homme, 

Paris
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 (Signs and Signals) 











 
 




 Larynx  voice box 
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Pic-2:Tool from Cro-Magnon – Louis 

Lartet Collection
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 (David Diringer: 1900-1975)  
"The Alphabet: A key to the history of  

  "The Alphabet"  "History of the Alphabet"  mankind" 

"The Book Before Printing: Ancient, 
  Medieval and Oriental"








 Heinrich Zimmer 
  


Myths and Symbols in Indian Art and  
 Philosophies of India(1953)  Civil izat ion(1946)

 (Joseph Campbell)  
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(Speech and Language)  






 




 


  





  (Mari Womack) 
"Symbols and Meaning: A Concise Introduction(2008)" 
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(Cave Paintings) 
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  Paleolithic cave paintings 







 
 Dordogne  Lascaux cave

(c.17000-c.15000BCE)  Montignac

  600 
 Lascaux
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Pic-3: Cave painting from Lascaux, France dated to approximately

 16,000 years ago (Upper Paleolithic) 
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 (Pallab Ghosh) 
 

"Cave 
 paintings change ideas about the origin of art"




(Sulawesi) 
 (Maros) 


 (Altamira Cave) 

 (Santillana)   (Cantabria)  
 36000 

 Modesto Cubillas 
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Pic-4: Cave of Altamira, near Santander, Spain
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"From the Trenches -  (Zach Zorich) 
 Drawing Paleolithic Romania"

 (Aurignacian period)  


(Coliboaia Cave)  (Chauvet Cave)




 (Coliboaia Cave) 
 (Chauvet Cave) 



   (Non-Figurative Rock Art) 
El Castillo cave  


 (Liz Welsh & Peter Welsh)  
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Pic-5: Chauvet Cave Painting
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 "Rock-art of the Southwest: a Visitor's Companion"




 









 (Maros  (Sulawesi) 
 35 ,4 00

  non-figurative paintings
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 (Jean Clottes)  
"Chauvet Cave 

 (ca. 30,000 B.C.)"


 (Chauvet Cave)


 









  







  (H.A.Innis-1894-1920) 



 "The bias of communication" 
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(Pictography)   
  
 Pictography  Pictograph 
 Pictography Pictorial 


 "History of the Alphabet"  (Devid Dringer)

 Petroglyphs 
 (Petroglyphs) 


 

 10,000BC 

26

Pic-6: Petroglyphs from Häljesta, Sweden. Nordic Bronze Age.
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 'Glyphs'

 Hieroglyph 

27

Pic-7: Ancient Egyptian Hieroglyphs
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 (Hieroglyphs) 

   (Logograph ic) 
 (Alphabetic)

 (Paul Martin Lester) 


"Visual  
 Communication: Images with Messages"




 (Rock art) 


 


 


  


 30,000BC  (Chauvet Cave)




 c u n e i f o r m 
 Logographic  hieroglyphs




 Logogram 
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(Phonetic Writing) 
 (Sumerian Civilization) 

  5500-1900 BC 
 (Hieroglyphic symbols) 








(C. 3500-3000  (Cuneiform)

 BCE)
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Pic-8: Logographic Script
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 (Alphabetical Writing) 
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Pic-9: 26th century BC Sumerian cuneiform script in Sumerian language. 
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 (Vowels)  




 







 (Cuneiform) 




 (Hieroglyphs) 






 (Papyrus) 


 2560–2550 BCE  

 


 


 (Maya Civilization) 


 Mesoamerica
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  'Relief Printing'  


 
 


( J o h a n n e s  


  Gutenberg :1400-1468)




Mechanical movable 
  type printing
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Pic-10: 
Johannes Gutenberg
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 Readymade Movable Type 
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1. Campbell, Heinrich Zimmer; edited by Joseph, Philosophies of

India, Princeton: Princeton Univ. Press., 1996, P-1-2.  
     (https://en.wikipedia.org/wiki/Symbol)

"Concepts and words are symbols, just as visions,
rituals, and images are; so too are the manners
and customs of daily life. Through all of these a
transcendent reality is mirrored...Symbols hold
the mind to truth but are not themselves the truth,
hence it is delusory to borrow them. Each
civilization, every age, must bring forth its own."

2. Womack, Mari, Symbols and Meaning: A Concise
Introduction, California: Alta Mira Press, 2005. 

 (https://en.wikipedia.org/wiki/Symbol)
" S y m b o l s  a r e  a  m e a n s  o f  c o m p l e x
communication that often can have multiple
levels of meaning. This separates symbols from
signs, as signs have only one meaning. Human
cultures  use symbols  to express specific
ideologies and social structures and to represent
aspects of their specific culture. Thus, symbols
carry meanings that depend upon one's cultural
background; in other words, the meaning of a
symbol is not inherent in the symbol itself but is
culturally learned."       

3.  Ghosh, Pallab, "Cave paintings change ideas about the origin
of art". BBC News, Retrieved 8 October 2014.
(https://www.bbc.com/news/science-environment 29415716)

 "The earliest known cave paintings/drawings of

34II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8

https://en.wikipedia.org/wiki/Symbol)
https://en.wikipedia.org/wiki/Symbol)
https://www.bbc.com/news/science-environment


animals are at least 35,000 years old, at Maros on
the island of Sulawesi in Indonesia, according to
datings announced in 2014. Previously it was
believed that the earliest paintings were in  Europe."

4.  Zorich, Zach,  "From the Trenches - Drawing Paleolithic
Romania". Archaeology, Volume-65, No.-1, January-February
2012. (archive.archaeology.org/1201/trenches/coliboaia_cave_ 
romania_charcoal_drawings.html) 

"The ear l ies t  f igura t ive pa int ings in
Europe date back to the Aurignacian period, 
approximately 30,000 to 32,000 years ago, and
are found in the Chauvet Cave in France, and in
the Coliboaia Cave in Romania."

5.  Welsh, Liz; Welsh, Peter, "Rock-art of the Southwest: a
Visitor's Companion" (1st ed., 2000). Berkeley, Calif.:
Wilderness   Press,  P- 62. 

"Nearly 340 caves have now been discovered in
France and Spain that contain art from prehistoric
times. Initially, the age of the paintings had been
a content ious issue, s ince methods l ike
radiocarbon dating can produce misleading
results if contaminated by samples of older or
newer material". 

6. Clottes, Jean, "Chauvet Cave (ca. 30,000 B.C.)". Heilbrunn
Timeline of Art History, October 2002, New York.Retrieved
11 May 2013. (https://www.metmuseum. org/toah/hd/ chav/ 
hd_chav.htm) 

"The earliest known European figurative cave
paintings are those of Chauvet Cave in France.
These paintings date to earlier than 30,000 BCE
(Upper Paleolithic)  according to radiocarbon
dating."                

7.  Innis, H. A., "The bias of communication,Toronto: University 
of Toromto Press, 1995, P-28.

"The history of communication dates back to
prehis tory,  with s ignificant  changes  in
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https://www.metmuseum.


communicat ion technologies  (media and
appropriate inscription tools) evolving in tandem
with shifts in political and economic systems, and
by extension, systems of power."

8.  Paul Martin Lester, Visual Communication: Images with
Messages, Thomson Wadsworth, 2005, ISBN 0-534-63720-5,
Google Print: P-48. 

"The oldest known symbols created with the
purpose of communication through time are the
cave paintings, a form of rock art, dating to the
Upper Paleolithic. Just as the small child first
learns to draw before it masters more complex
forms of communication, so Homo sapiens' first
attempts at passing information through time
took the form of paintings. The oldest known
cave painting is that of the Chauvet Cave, dating
to  around  30,000 BC.12  
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 'Communis'  'Communication' 

 'Communicare'
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(Communication source/Encoder)       
(Message)                                            
(Channel)                                           
(Decoder/Receiver/Destination) 





  Distortions Noises 





 Encoding 



 Encoder 
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 Decoder




 (Encoder) 


 (Decoding) 



(Lawrence D. Brennan) 





 
(Herbert Blumer: March 7, 1900 

 – April 13, 1987)

 (Mass)







 
 "Media Performance: Mass  "Mass communication theory"
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 communication and the public interest"















 (Perception) 









 -  - 
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Magdalene College,  Clifton College 
 Cambridge


 









 (Charles R. Rites)  - 


 (Leland Brown)  


 (Theo Haimann) 
 


 ( Warr en 
"The Mathematical 

 Weaver: 1894-1978)

 Theory of Communication"





  Wilbur Lang Schram 
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 communics 







 


 (Louis Allen) 









 


 


44II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8





 



Marshall 
 McLuhan


"Understanding 

 Media: The Extensions of Man" (1964) 

 "The medium is the message" 
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Karl Manneheim  




"Structures of 

 Thinking" (1980) 










 -  -  - 
 

 Oberlin College, Oberlin, Ohio 
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(L. Ron Hubbard: March 13, 1911 – January 24, 1986)  - 



 (communication)  (Reality)  (Affinity) 


  
 (perception)

 (Communicatior) 
 (Encoder) 


 (Receiver) 
 (Decoding) 
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  (Feedback) 

   


 (Two way flow communication) 














 "Voice Box" 
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1. Berlo, D. K., The process of communication, New York, 1960,

P-83.
"We look to the message (speech, manuscript, play,
advertisement, etc.) in order to determine the
communicative purpose."     

2. Schramm, W.  "The process and effects of communication", 
(Ed.), University of Illinois Press,Urbana, Illinois, 1954, P. 23. 

"The process of communication of ideas and
feel ings  imp lies  a  numb er  of el ements -a
co mm u n i c a t o r  a n d  a  r ec e i v e r  o f  t h a t
communication! some kind of  perception,
interpretation, and response on the part  of  the
receiver  of that  communication , and some kind
of bond or channel linking the communicator and
the receiver, and some kind of occasion or situation
in which the communication  occurs."     

3.  Mcquail, Denis, McQuails's Mass Communication Theory (sixth
edition), Sage, London, 2010, P-213.

"Communication is a process, which increases,
commonality but also requires  elements of
commonality for it to occur at all. A common
language, for instance, which bring about a sense
of commonality and more significantly, a sense of
community."     

4.   I.A. Rechards: The Principles of Literary Criticism. (Kegan Paul,
Trench, Trubner: London),New York, 1925, P-124.
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"Communication is the exchange of meanings
between individuals through a common system of
symbols." 

5.  Schramm, W. "The process and effects of communication" (Ed.), 
University of Illinois Press, Urbana, Illinois, 1954, P- 25.   

"Communication comes from the Latin communis,
common. When we communicate , we are trying to
share anformation , an idea  or an attitude."

6. Luice A. Allen, Management and Organization, Auckland,
Singapore: McGraw-Hill,  International, 1958.

     https://ebrary.net/7796/management/communication
     https://rspublication.com/ijrm/may%2012/8.pdf

"Communication is the sum of all the things one
person does when he wants to create understanding
in the mind of another. It is a bridge of meaning. It
involves a systematic and continuous process of
telling, listening and understanding."                              
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https://ebrary.net/7796/management/communication
https://rspublication.com/ijrm/may%2012/8.pdf


 


(Types of Comminication)








(Intra Personal Communication) 
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(Central nervous system) 
  (Peripheral nervous system) 
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 (Harrington Ingham)  (Joseph Luft)  
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Pic-11: Johary Window
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 (Open) 
 (Hidden) 


 (Blind) 

 (Unknown) 
 
 
 

 











 (Ascribed roles)

 (Social roles) 
 (Achieved roles) 
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(Inter Personal Communication)


 

 


 (Feedback) 
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Pic-12: Inter Personal Communication
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(Group Communication)
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Pic-13: Group Communication
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 (Problem-solving group)  
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(Mass Communication)
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 (Space) 
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"Towards a sociology of Mass  
  Communication"
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(Marshell Mcluhen) 



"Responsibility in Mass  (Rivers William) 
 Communication" (1975)













 

(Audience) 
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(Feed Back) 

 




 









73II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8







 


 

(Gate keeping) 
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(Non-Verbal Communication)













 


(Albert Mehrabian) 


  "Silent messages(1971)"  


(Verbal)7%  
 (Non-verbal)  55%  (Vocal)  38%
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 V  OK 
 

 
   

  


 (Body Language) 
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Pic-14: Non Verbal Communication
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(Facial Expression) 
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Pic-15: Facial Expression
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(Eye behavior) 
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 (Body Movements)  
(Ray Birdwhistell: 

  September 28, 1918 – October 19, 1994)

    "kinesics" 
 


1. Introduction to Kinesics: An  Annotation System for  
Analysis of Body Motion and Gesture(1952)

2. Kinesics and Context: Essays on Body  Motion 
Communication (1970)


(Emblems) 


 


 OK ring 

 V-signe 


 (Illustrators) 


 (Illustration) 
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 Illustrators 
(Regulators) 






 
 (Affect displays) 









(Body manipulators) 
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 (Space) 

 
  'Proximics'








 



 


 Paralanguage 
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Pic-16: Body Language
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Pic-17: Finger Sign Language

II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8






















88II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8




(Effective Communication)

(Formal Communication) 

















II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8































90II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8











(Informal Communication) 




 (Consensus)  (Grapevines) 
 






 (Grapevine) 
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(Upward Communication) 
 Upward 

 Communication





(Meating) 
 (An Open-Door Policy)  (Counseling) 

 (Report)  (Correspondence) 
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(Downward Communication) 
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(Verbal Communication) 
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 (Written Communication) 
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(Barriers of Communication) 








Pic-18: Barriers of  Communication
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(Technical & Physical Barriers) 
(Semantic & Language Barriers)    
(Social & Psychological  Barriers)  
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(Technical & Physical Barriers) 












 


 (Interference)  (Noise) 

 Signals 




















106II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8






























107II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8










 



 










    
 

 


108II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8











(Semantic & Language Barriers)  
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(Social & Psychological Barriers) 
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Pic-19: Social  Barrier
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(Process of Communication)
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Pic-20: Process of Communication


















 









 (Encoder) 
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 (Receiver) 
 (Decoding) 




(Feed back) 






(Two   way 
 flow communication)








(Linear Process)  
 

 





 (Noise) 
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(Circular Process) 
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Pic-21: Linear Process

Pic-22: Circular Process 



(Communication Triangle) 





(Elements of Communication Process)   





(Communicator)            
 (Sender)              
(Source)                    
(Encoder)          
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Pic-23: Communication  Triangle



 (Communicatee)     
(Receiver)           
(Audience)              
(Decoder)                    










(Message) 
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 (Medium/Channel)  / 

















(Feedback) 





 (Non-verbal)  (Written)  (Verbal) 
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(Principles of Communication) 
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(Models of Communication)
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(Aristotle's Model)


 (Stagira) 


  










Speaker/Communicator 
Speach/Message 
Audience/Receiver 
Occasion 
Effect 
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Pic-24: Aristotle



 (speech)  (speaker) 


 













 (Speaker)  (Feedback)

 (Audience)  (Occasion)
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Pic-25: Aristotle's Model of Communication



 



 

(Ethos) 







(Pathos) 
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(Logos) 









 (Feedback)

 (Noise and Barriers) 
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(Lasswell's Model)




Yale  
 University


 





 
 (Experimental Division) 

 
 

(Development of  
 Behavioralism)


 

"Ins t i t ute for  

Pic-26: Harold Lasswell
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 Propaganda Analysis"

Edward A. Kirtley Mather 
 Clyde R .  M i l l e r  Filene

  




 

 







Yale Law School 
"The Structure and 

 Function of Communication in Society"



144

Pic-27: Lasswell's Model 
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Who   
Says what   
In which channel   
To whom  






 
 
 
 
 
 

 "a linear and Uni-directional 
 process"
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 (One-way flow of communication) 


 Cultivation theory 



"under what  "for what purpose" 
 circumstances"

 (Michael Real)  
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Pic-28: Lasswell's  Research  Model 



 





(Sven  (Denis McQuail) 
  Windahl) 




 
 Salwen  Greenberg 
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 (Braddock's Model)

 (Richard Braddock) 
1956 


  In which Circumstances    

          What is the Purpose     
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Who-Source  
What-Message  
Which-Channel  
To whom  
In which circumstances  
What is the Purpose  
What is the effect  
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Pic-29: Lasswell/Braddock Model 







(To whom)  (Who) 
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(S.M.R. Model)

(Linear Model) 



 (noise) 
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Pic-30: SMR Model



 



  SMCR




(Encode)   
 (Codes) 


 (Encoded)  (Decoding) 




 (Noise) 






 (Feedback)

  



 (Decode) 
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(Feedback Model)










"Human  Heath, Robert L & Bryant, J 
Communication Theory and Research Concepts, Contexts, and

 Challenges" (2000)
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 (Feed forward) 

"Making Learning    (Race, Phil) 
 Happen: A Guide for Post-Compulsory Education"(2000)

  
 


 'Feed forward' 


   

 (John McNelly) 
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(Advice)





(Compliment) 






(Suggestion) 




 


(Criticism)







157II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8






 







SENDER/PARTICIPANT - P1
MESSAGE - M1
RECEIVER/PARTICIPANT - P2
MESSAGE/FEEDBACK - M2
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Pic-31: Feedback Model-I



 (M1)  (P2)  (P1) 
 (M2)
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Pic-32: Feedback Model-II
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(Berlo's SMCR Model)

"El Proceso   (David K. Berlo) 
de la communicacian or The Processes on 

  Communication"


 SMCR  

 












Pic-33: David K. Berlo
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(Source/Sender) 
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Pic-34: Berlos's SMCR Model 
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(Rceiver)  
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   (Message) 
 (Content)  (Code) 

   (Treatment) 


 
 

 


  (Content) 


 (Elements)  



 (Treatment)  



 (Structure)  



 (Code)  
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(Channel)






 (Hearing)
 


 (Seeing)
 


 (Touching)
 


 (Smelling)
 


 (Testing)
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(Wilbur Schramme's Model)

(Wilbur Schramme:1907-1987) 
L o w a  W r i t e r s '  

 Workshop


 

 


 
(Lowa  


  School of Journalism) 

 Urbana




  Illinois 



 

(Decoder)  (Encoder) 
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Pic-35: Wilbur Schramme
















Source   
 Encoder    
Signal  
Decoder 
Destination  





 





167II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8



 (Semiotic) 
 (Syntatic)

 (P ra gma t ic )




 (Semantic)  







 


 (Encoder)  (Source)  
 (Encode) 





 (Decode) 

 (Destination) 
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Pic-36: Schramm Model-I



 
(Feedback)  (Noise) 

 
 Noise

 (Feedback) 
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Pic-37: Schramm Model-II
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(Osgood and Scheramme Model)

(Charles E. Osgood:November 20, 1916 - 
 - 

 September 15, 1991)

  
 Yale University


UI  University of Illinois

 College of Communications

 



 

  
 

 (Circular Model)  
(Interpreter)  (Decoder)  (Encoder) 
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Pic-38: Charles E. Osgood



 ( E n c o d e r )  



 (Decoder) 

  
 (Encoding)   (Message) 


 

 (Decoding) 


 (Interpretation) 
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Pic-39: Osgood & Schramme's Model






(Shanon & Weaver Model)

(Claude Elwood Shannon: April 30, 1916 - 


 February 24, 2001)

(Cryptographer)  


 

"The father of information  
  theory"





Massachusetts Institute  




 of Technology (MIT)

 Cryptanalysis 

 




 
 


 University of Wisconsin-Madison

Throop College 
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Pic-40: Claude E. Shannon



California Institute of 
 Technology





Wisconsin (1920-32) 
 


"The Mathematical Theory of 


  Communication" (1949)
















(Hard Warish 

 Model)





(Semantic)   (Technical) 


  (Message Reception) 
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Pic-41: Warren Weaver 



 



 
 











 (Noise)
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Pic-42: Shannon & Weaver's Model












(Simplicity) 
 (Quantifiability)  (Generality) 


  (Daniel Chandler) 
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(Dance's Helical Model)

 (Frank E. X. Dance)  
 Brooklyn 

 
 
 

  (Sp iral / helica l  Model)  
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Pic-43: Dance's Helical Model



 












 





 (Spiral) 
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 (Inter personal Communication) 
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(George Gerbner's Model )

 Cultivation theory  


  (Hungary) Budapest  





   Philadelphia, Pennsylvania, U.S.

 


  



San Francisco Chronicle 
 

   
   El Camino College 


"Toward a General Theory 

 of Communication,"

 Cultural Indicators Research Project

Pic-44: George Gerbner
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"Mean world 

 syndrome"

 "mean world syndrome" 



Congressional subcommittee on  
 communications

  

 (Mean World)
















  (Linear)  (Verbal) 
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(Verbal Model of Gerbner) 

 /


(Someone)       
(Perceives an event)   

  (And reacts)    
(In a situation)             
(Through some means)    

      (To make available materials)   
(in some form)       
(And context)      
(Conveying content)     
(With some consequence)   
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Pic-45: George Gerbner's General Model











(Graphic Model of Garbner) 
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Pic-46: George Gerbner's Graphic Model




(Theodore M. Newcomb's ABX Model)

(Theodore M. Newcomb ) 





 



 


"Social  "Personality and Social Change" (1943) 

 Psychology" (1950)

   "ABX" 
"The Acquaintance 

 Process" (1961)
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Pic-47: Theodore M. Newcomb



 


 "ABX" 
 A-B-X 

(Sender-A) 
 (Receiver-B) 
(Topic-X) 
 (B)  (A) 

 
 "X" 

 "X" 
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Pic-48: New Comb's ABX Model



 (Traingular) 
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(Becker' s Mosaic Model)

 (Samuel L. Becker) 
(University of Lowa) 










"Samuel L. Becker Communication Studies" 



 "The Prospect of Rhetoric" (1968)
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Pic-49: Samuel L. Becker



 



 
 (Cells)    (Cube)

 (Empty cells)  
 (Cells)  
 "Vertical layers" 

 (Loops)  
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Pic-50: Becker's Mosaic Model








 (Bits)  



 




 
 (Bits) 


   (Cube)  
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(Level of communication)   
(Receiver) 
(Message bits) 
(Source) 
(Elements of message) 






 


 






 (Line) 
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(Riley and Riley Model)

(John   
W.Riley and Matilda White

 Riley)








"Mass Communication and the Social 
 Sociology Today   System"


 

 Bowdoin College 
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Pic-51: Matilda White Riley &
John Riley



(Larger Social Structure -1) 
Communicator(c) 
Primary Group a1 
Primary Group a2 

 Communicator(c) 
(Larger Social Structure -2) 
Receiver (R)  
Primary Group b1 
Primary Group b2 

  Receiver(R) 
 (Primary Group) 
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Pic-52: Riley & Riley Model



   

 

(Convergence Model of Communication)

 (Dr. Lawrence Kincaid)  



Communication Networks: Toward a New Paradigm for 

 
 Research (1981)

East-West Communication Institute 
  in Honolulu, Hawaii

"Communication Theory: Eastern and  
  Western Perspectives"

 

  


 

(Interdepartmental  Health Communication 
 Program)
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Pic-53: Convergence Model of Communication-I
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Pic-54: Convergence Model of Communication-II
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(Westley and MacLean's Model)

Bruce West ley (1915-1990)  
M a lc o lm  S .  M a c Lea n  J r . 

 (1913-2001)





 

U n i v e r s i t y  o f  W i s c o n s i n ,

  M a d i s o n ( 1 9 4 6 - 1 9 6 8 )

 
 





 

   


  

Pic-55: Bruce  Westley
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Pic-56: Malcolm S. MacLean
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Pic-57: Westley & Maclean's Model
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(Gate-Keeping Model)

(Kurt Zedek Lewin: 1890-1947)  


 "Gate keeping"
 

 







 






Pic-58: Kurt Zedek Lewin
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Pic-59: Gate Keepin Model-I
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 (Gate-Keeper) 




 (Paul Snider)  


 (John McNelly) 










 wire services'  
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Pic-60: Gate Keeping Mode-II
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 Johnson)
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1- Ellul, Jacques (1965). Propaganda: The Formation of Men's

Attitudes, Trans. Konrad Kellen & Jean Lerner. Vintage
Books, New York, P- xii, ISBN 978-0-394-71874-3. 

"Propaganda is the expression of opinions or
actions carried out deliberately by individuals or
groups with a view to influence the opinions or
actions of other individuals  or  groups for
predetermined ends through psychological
manipulations."

2- Lasswell, Harold & Bryson, L., (ed.) "The Structure and
Function of Communication in Society". The Communication
of Ideas. New York: Institute for Religious and Social Studies,
1948, P-117.

"Who" Says What" In Which Channel" To
Whom" With What Effect?"

3-  Braddock, Richard,"An Extension of the Lasswell Formula".
Journal of Communication, Volume 8, Issue 2, 1 June 1958,
Pages 88-93, 
(https://doi.org/10.1111/j.1460-2466.1958.tb01138.x1958).

4- Real, Michael R. (1980). "Media Theory: Contributions to an
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Press, PP.238-258 [240]. (doi:10.2307/2712449).
"Subsequent attempts to add an 'entertainment'
function and an 'advertising' function fail to 
capture Lasswell's intent but provide the largest 
'use and gratification' cited by, for example,
television viewers."

5- McQuail, Denis & Windahl, Sven  Communication models for
the study of mass communications (2nd ed.). New York:
Longman, 1993, P. 14.

"Lasswell's model as "perhaps the most famous 
single phrase in communication research."

6- Greenberg, B. S. ; Salwen, M. B. & Stacks, D. W., (ed.) "Mass
communication theory and research: Concepts and models". In
An integrated approach to communication theory and research,
Mahwah: Erlbaum, 2008, PP-61-74[69]. 

"Although Lasswell's model draws attention to
several key elements in the mass communication 
process, it does no more than describe general
areas of study. It does not link  elements together
with any specificity, and thereis no notion of an 
active process."

7- Schramm, W., "How communication works". In Edited Book 
"The process and effects of communication", Urbana, Illinois:
University of Illinois Press, 1954, P- 18.

"Communication is usually described along a few
major dimensions: Message (what type of things
are communicated), source/emissor/sender/
encoder(by whom), form (in which form),channel
(through which medium), destination/receiver/
target/decoder (to whom), and Receiver."

8- Schramm, W., "How communication works". In Edited Book 
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"The process and effects of communication", Urbana, Illinois:
University of Illinois Press, 1954, P- 25-26.

"Communication can be seen as processes of
information transmission governed by three
levels of semiotic rules: Syntactic (formal
properties of signs and symbols), Pragmatic
(concerned with t he rela t ions  between
signs/expressions and their users) and Semantic
(study of relationships between signs and
symbols and what they represent). Therefore,
communication is social interaction where at
least two interacting agents share a common set
of signs and a common set of semiotic rules."

9-  Shannon, C. E., & Weaver, W.,"The mathematical theory of
communication", Urbana, Illinois: University of Illinois Press,
1949, P-184.

"An information source, which produces a
message. A transmitter, which encodes the
message into signals A channel, to which signals
are adapted for transmission. A receiver, which
'decodes' (reconstructs) the message from the
signal. A destination, where the message arrives."

10-Shannon, C. E., & Weaver, W.,"The mathematical theory of
communication", Urbana, Illinois: University of Illinois Press,
1949, P-184.

"The technical problem: how accurately can the
message be transmitted? The semantic problem:
how precisely is the meaning 'conveyed'? The
effectiveness problem: how effectively does the
received meaning affect behavior?"

11-Shannon, C. E., & Weaver, W.,"The mathematical theory of
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communication", Urbana, Illinois: University of Illinois Press,
1949, P-185.

"In a simple model, often referred to as the
transmission model or  s tandard view of
communication, information or content (e.g. a
message in natural language) is sent in some
form (as spoken language) from an emissor/
sender/ encoder to a destination/ receiver/
decoder .  T hi s  common  concep t ion  of
communication views communication as a means
of sending and receiving information. The
strengths of this model are simplicity, generality,
and quantifiability."

12-Chandler, Daniel, "The Transmission Model of Communi-
cation", University of Western Australia, 1994, P-192. 

(http://transcriptions-2008.english.ucsb.edu/archive/courses/warner/
english197/Schedule_files/Chandler/Transmission.model_files/trans.htm)

" I t  a s s u m e s  c o m m u n i c a t o r s  a r e
isolated-individuals.No allowance for differing
pur p os es .  No  a l l owance  fo r  d if f e r ing
interpretations. No allowance for unequal power
relations."

13- George Gerbner, 86, Researcher Who Studied Violence on
TV,  Is  Dead".  The New York T imes .  J anuary 3 ,
2006.Retrieved May 3, 2010.

(https://www.nytimes.com/2006/01/03/obituaries/george-gerbner-86
-researcher-who-studied-violence-on-tv-is-dead.html)

"The phrase "mean world syndrome" to describe
the fact that people who watch large amounts of
television are more likely to perceive the world as
a dangerous and frightening place."
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14-Oliver, Myrna (29 December 2005). "George Gerbner, 86;
Educator Researched the Influence of TV Viewing on
Perceptions". Los Angeles Times. Retrieved 8 October 2014. 
(http://articles.latimes.com/2005/dec/29/local/me-gerbner29)

"The most general and prevalent association with
television viewing is a heightened sense of living
in a 'mean world' of violence and danger. Fearful 
people are more dependent ,  more easily
manipulated and controlled, more susceptible to
deceptively simple, strong, tough measures and
hard-line postures...They may accept and even
welcome repression if it promises to  relieve their
insecurities. That is the deeper  problem of 
violence-laden television."
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(Theories of Communication)
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 Theoria  Theory 















 
 (Talcott Parsons:1902-1979) 
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(Hypodermic Needle Theory or Bullet Theory)
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Pic-61: Hypodermic Needle Theory



 W. Hoynes  D. Croteau 
   "Media/Society: industries, images and audiences"

 
   









 Sitting duck 
  

  (Bullet)  
 

 (Magic bullet)  
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Pic-62: Bullet Theory



  





(Arthur Asa) 
 (Magic Bullet Theory) 

  (Bullet) 
 (Media gun)
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(Two Step Flow Theory)


( O n e  S t ep 

  Communication)








 (Two Step) 







 (Multi Step Communication) 
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(Paul  Fel ix  Lazars feld : 



  1901-1976)

 Elihu Katz
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Pic-63: Two Step Flow Theory
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(Bernard   (Paul  Lazars feld) 
"The people's  (Hazel Gaudet)  Berelson)

 Choice"














 (Elihu Katz)   
 "Personal Influence" 

(University of Pennsylvania) 
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(Opinion Leaders) 
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Pic-64: Opinion Leader
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 (Childers, T. L.)
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(Multi-Step Flow Theory)

 (Paul Lazarsfield) 
 

 (Elihu Katz)








  (Joseph Straubhaar)



(mass 
 (elite media)  media) 
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Pic-65: Multi-step Flow Theory
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Sensuary Extension Theory

(Herbert 
Marshall McLuhan: July 21, 1911 – 

 December 31, 1980)




"Understanding Media: The 
 Extensions of Man(1964)"

 "The medium is the message" 
 

 








Pic-66: H.  Marshal  McLuhan
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(Psychological & Individual Difference Theory)










(Carl Iver Hovland: June 
 12, 1912 – April 16, 1961)

"Social judgment: Assimilation and 
 contrast effects in communication and attitude change"
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(Select ive   (Select ive Exposure)

(Selective Retention)  Perception)



  



(Slective Exposer)   / 
(Slective Percepective)   /  
(Slective Retention)   / 

(Slective Exposer)   / 
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 (William McGuire) 



















(Slective Percepective)   /  
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(Slective Retention)  / 
 












 












238II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8




(Agenda Setting Theory)


 

 (Walter Lippman)





"Public 
  

 "The world outside and the picture in our heads"  Opinion"





(Maxwell  (Donald Shaw) 
  McCombs)


(Bernard Cecil  Cohen: born 

 February 22, 1926)
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Pic-67: Agenda Setting Theory
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(Stalagmite Theory)


  (1907-1987)


Stalagmite Theory 










 'Stalagmite' 
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(Cultivation Theory)


 'Cultural Indicators' 











(K.Riddle)  - 
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Jennings 
 Dorina Miron  Bryant


 (Cultivation analysis) 




 (George Gerbner) 








 Heavy Viewers 


 (Gross)  (Gerbner) 




 (enculturation) 
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 (Mainstreaming)










 (Public)  (Messages)  (Institutions)
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(Cocentric Circle Theory)





  Elmo Burns Roper, Jr. 




"You 
and Your  Lea ders :  T he ir

Actions and Your Reactions"

University of 
  Edinburgh








  

Pic-68: Elmo Burns Roper
(1900-1971)
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 (Great Thinkers)




 

(Great Thinkers) 







(Great Disciples) 
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Pic-69: Concentric Circle Theory
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(Great Disseminators)  










(Lesser Disseminators) 
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(Participating Citizens) 





(Politically Inert) 
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(Uses and Gratification Theory)










  (cor r ela t ion )  ( survei l l ance ) 
 (cultural transmission) 


 (entertainment) 


 (Denis McQuail)  (Jay Blumler) 
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(Diversion)  
 ( Personal relationships)  (Personal identity)  

 (Surveillance) 
 (Katz and Blumer) 




(Blumler)  (Katz)  
   (Gurevitch) 
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Pic-70: Uses & Gratification Theory
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(Social Effect & Identification Theory)

 John Turner  Henri Tajfel 
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 (Penelop J. Oakes)  C. Turner, 






 (Identification) 
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Pic-71: Social Effect and Identification Theory

II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8



  (Herbert Kelman)  
 ( V ien na)


 Yale University 

 


"Compliance,  
Identification, and Internalization:

  Three Processes of Attitude Change"


 Compliance                             
Identification  
Internalization 




(Compliance) 
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Pic-72:  Herbert  C. Kelman
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   (Identification)  










(Internalization) 
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(Play Theory)

 (William Stephenson) 




"The play theory of 
Mass Communication (1961)"



 














Pic-73: William Stephenson
(May 14, 1902-June 14, 1989)
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( U s e s  a n d  
 gratifications theory)

 



 










260II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8




(Dependency Theory)

  (Melvin Defleur)  (Ball Rokeach) 
" T h e o r i e s  o f  m a s s  

  communica t ion "





 


 








Pic-74: Ball Rokeach
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Pic-75: Melvin Defleur
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Pic-76: Dependency Theory










 (Cognitive) 
 (Behavioural)  (Affective)






 












264II
nd

 &
 F

in
al

 P
ro

of
, D

ec
 2

1,
 2

01
8




(Structural-Functional Theory)










(Merton, 
 Robert K.)

 "Social Theory and Social Structure"(1949) 



"The  (Harold Lasswell) 
 Structure and Function of Communication in Society"

 "The Communication of Ideas"  Bryson, L.,
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 (Charls Wright)  








 (Denis McQuail) 
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  (Socialisation)
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1-  D. Croteau, W. Hoynes, "Media/society: industries, images, and

audiences" 5th edition, Saga Publications Inc., 2013, P-167.
"The "Hypodermic Needle Model" uses the same 
idea of the "shooting" paradigm. It suggests that
the media injects its messages straight into the
passive audience.  This passive audience is
immediately affected by these messages. The public
essentially cannot escape from the media' s
influence, and is therefore considered a "sitting
duck".

2- Arthur Asa, "Essentials of Mass Communication Theory",
Londres: SAGE Publications,1995.

     (https://en.wikipedia.org/wiki/Hypodermic_needle_model)
"The "Magic Bullet" theory graphically assumes,
that the media's message is a bullet fired from the 
"media gun" into the viewer's "head".

3-  Elihu Katz & Paul Felix Lazarsfeld, "Personal Influence: the Part
Played by People in the Flow of Mass Communications",  New
York: Free Press,1955, PP- 309. ISBN 1-4128-0507-4.

"Mass media  information is  channeled to
the"masses" through opinion leadership. The
people with most access to media, and having a
more literate understanding of media content,
explain and diffuse the content to others."

4-  Childers, T. L., "Assessment of the psychometric properties of an
opinion leadership scale", Journal of Marketing Research, 1986,
23: 184-188. (doi:10.2307/3172527)

"Opinion leadership is viewed as a monomorphic, 
domain-specific measure of individual differences, 
that is, a person that is an opinion leader in one
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https://en.wikipedia.org/wiki/Hypodermic_needle_model)


field may be a follower in another field. "
5-  Straubhaar, Joseph., LaRose, Robert., & Davenport, Lucinda,

"Media Now:  Understanding Media, Culture, and Technology.", 
2010, P-415.

"The multi-step flow theory assumes ideas flow
from mass media to opinion leaders before being
disseminated to a wider population. The multi-step
flow theory also states opinion leaders are affected
more by "elite media" than run-of-the-mill, mass
media. This is evident by political opinion leaders
receiving their information from unconventional
sources".

6-  Straubhaar, Joseph., LaRose, Robert., & Davenport, Lucinda,
"Media Now: Understanding Media, Culture, and Technology.",
2010, P-416.

"According to the multi-step flow theory, opinion
leaders intervene between the "media's direct
message and the audience's reaction to that
message." Opinion leaders tend to have the great
effect on those they are most similar to-based on
persona l i ty,  in t eres t s ,  demograp hics ,  or
socio-economic factors. These leaders tend to
influence others to change their attitudes and
behaviors more quickly than conventional media
because the audience is able to better identify or
relate to an opinion leader than an article in a
newspaper or a news program."

7-  Hovland, Carl I.; Sherif, Muzafer, "Social judgment:
Assimilation and contrast effects in communication and attitude
change", Westport: Greenwood, 1980, P-29.

"That media audiences are very selective by nature. 
Media audiences are heterogeneous in nature and 
follow the selectivity process i.e. selective exposure,
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attention, perception and retention."
8-  Lippmann, W., "Public opinion",(Chapter-The world outside and

the picture in our heads),  New York: Harcourt,  1922.
(http://xroads.virginia.edu/~hyper/lippman/ch01.html)

"Mass media are the principal connection between
events in the world and the images in the minds of
the public."

9-  Bernard Cecil  Cohen (1963). The press and foreign policy. New  
York: Harcourt. 
(https://en.wikipedia.org/wiki/Agenda-setting_theory)

"The press "may not be successful much of the
time in telling people what to think, butit is
stunningly successful in telling its readers what to
think about."

10-Riddle, K., "Cultivation Theory Revisited: The Impact of
Childhood Television Viewing Levels on Social Reality Beliefs
and Construct Accessibility in Adulthood", Conference Papers -
International Communication Association, 2009, PP-1-29.

"The primary proposition of cultivation theory
states that the more time people spend 'living' in the
television world, the more likely they are to believe
social reality aligns with reality portrayed on
television."

11-Jennings Bryant & Dorina Miron, "Theory and research in mass
communication", Journal of Communication, Volume 54, Issue
4, 1 December 2004, Pages-662-704.

 (https://doi.org/10.1111/j.1460-2466.2004.tb02650.x)
"Cultivation Analysis was the third-most frequently
utilized theory, showing that it continues to be one
of the most popular theories in mass-communication
research."

12-Gerbner, G.; Gross, L.; Morgan, M. & Signorielli, N. (1986).
"Living with television: The dynamics of the cultivation
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process". In J. Bryant & D. Zillman. Perspectives on media
effects. Hilldale, NJ: Lawrence Erlbaum Associates. pp. 17-40.
(http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=424).

"Cultivation theory suggests that exposure to
television, over time, subtly "cultivates" viewers'
perceptions of reality...Television is a medium of
the socialization of most people into standardized
roles and behaviors. Its function is in a word,
enculturation".

13-Morgan, M.; Shanahan, J. (2010). "The State of Cultivation".
Journal of Broadcasting & Electronic Media. 54 (2): 337-355.
(doi:10.1080/08838151003735018). 

"Within his analysis of cultivation, Gerbner draws
attention to three entities-institutions, messages,
and public."

14- Elmo Roper, You and Your Leaders: Their Actions and Your
Reactions 1936-1956, William Morrow; Ex-Library Edition
(1957). (https://study.com/academy/lesson/concentric-circle-

      theory-of-public-relations.html).
15- Katz, Elihu, Jay G. Blumler, and Michael Gurevitch. "Uses and

Gratifications Research."The Public Opinion Quarterly, Vol. 37,
No. 4 (Winter, 1973-1974), PP. 509-523 
.(https://www.jstor.org/stable/2747854).

"Five components comprising the Uses and Gratifications Approach.
The components are:

1. The audience is conceived as active.
2. In the mass communication process , much

initiative in linking gratification and media choice
lies with the audience member.

3. The media compete with other sources of  satisfaction.
4. Methodologically speaking, many of the goals of

mass media use can be derived from data supplied
by individual audience members themselves.
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5. Value judgments about the cultural significance of
mass communication should be suspended while
audience orientations are explored on their own
terms." 

16-McQuail, Denis (2010). Mass communication theory: an
introduction. London: SAGE Publications. pp. 420-430. ISBN
1849202923.

17- John C. Turner & Penelope J. Oakes (1986). "The significance
of the social identity concept for social psychology with
reference to individualism, interactionism and social influence".
British Journal of Social Psychology. 25 (3):  237-252.
(https://doi.org/10.1111/j.2044-8309.1986.tb00732.x)

"A social identity is the portion of an individual's
self-concept derived from perceived membership in
a relevant social group."

18- Kelman HC. Compliance, identification, and internalization:
Three processes of attitude change. Journal of Conflict
Resolution. 1958;Volume-2, Number -1, P-53(PP :51-60).

(https://scholar.harvard.edu/files/hckelman/files/Compliance_identification_
and_internalization.pdf)
19- William Stephenson, The Play Theory of Mass Communication,

University of Chicago Press, 1967.
(https://www.communicationtheory.org/play-theory/)

"This theory is closely related to uses and
gratifications theory where we can observe how
people use the media and why. The media greatly
influences the needs of the audiences and also the
gratification the media provide them. In play theory
the media is mainly used to get pleasure out of its
usage than as the medium of information and
education." 
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 (John Milton:1608-1674) 




 "Areopagitica" (1644) 




English 
 Civil War (1642–1651)






 
 (Thomas Jefferson:1743-1826)  

Declara t ion of 
(1801- 1809)  "Independence"
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(Communist Media Theory)








(Karl Marx:5 May 1818 – 14 

   March, 1883)

 



 

 "1848 pamphlet" 
 "Das Kapital"  "The Communist Manifesto"
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(Vladimir Ilyich Ulyanov:22 April 1870 – 21 
 January 1924)

   



 
 Leninism

(Joseph Stalin:18 December 1878–5 March 
 1953)








  



(Georg Wilhelm Friedrich Hegel) 
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(Entertainment) 








(Discussion) 
 







(Persuasion) 
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