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(Part A) zZzw
Research Methodology

ð

6,FF�CìX (Naturalism) z{ï�¡]I~ .1

(Descriptive Research) z��ï (B) ìg^a (A)

Zy~ÐÃð7  (D) (Causal Research) Zò[Ð0ï (C)

Å2»ZEw¾YõÆa�@*ì? 'Sociogram' .2

&zZg:&¢A (B) &zZgZ:�p (A)

j,Z�ÛZð (D) ZK̈ã©] (C)

zZµ�@*ìZ#: (Positive Correlation) µZgno .3

#³�~Ãu�D� (Variables) �zo (B) Zq-��~Ãu�D� (Variables) �zo (A)

Zy~ÐÃð7 (D) Zz6,Zzg�zuZnÅ��@*ì (Variable) Zq-o (C)

ÅïÆa�z�zZ�VÅZW,Z0+Zi~¥x�äÅ (Corona Covid-19 Virus) zZ],k 19 Zq-�b�ZVÃgz**Ãze .4

ï�@*ìXZÐH}Ð?
�!*Cï (B) z��uz} (A)

Zy~ÐÃð7 (D) RZS~ (C)

Î̄�bÅïÆa�ìZ�Zg{: .5

ICSSR (B) CSIR (A)

IIT (D) UGC (C)

�gzfs~Ðù�gy%Ë�ZgC�ÛZg�Z�ÆZLÇ{ÐUYì? .6

Z$� (B) gc*4Íg3, (A)

**T$�g (D) ;ðÃĝQ (C)
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MÃ]Åz�;] / �gCçZ] .7

âj1Cp~ (iv) ZzizyÅ¶ (iii) yZ]zïÏM[   (ii) i}ÆZEw~p~ (i)

9�Z[ª»:
iv Zzg ii,i (B) iii Zzg ii, i (A)

iv Zzg iii, i (D) iv Zzg iii, ii (C)

¹VfZC3M7ÅÑYYì? .8

oz®J (B) ÃM6,&43ð GHGJ (A)

6,ZÇ^J (D) gm,gzJ (C)

-YÏ»ªx¾�w¿~Mc*? .9

1956 (B) 1958 (A)

1948 (D) 1947 (C)

ì: Domain Extension �gCZ�ZgzVÆaZEw�äzZÑ .10

.ac (B) .com (A)

.net (D) .edu (C)

ÃìX MSME .11

âMzXZ�wZhz*ZÚ6,Z,̂k (B) uÃgZ7Z8-zc*ZÚ6,Z,̂k (A)

Zy~ÐÃð7 (D) MMsZ�wZhz*ZÚ6,Z,̂k (C)

3251 + 587 + 369 ____ ? = 3007 .12

1300 (B) 1250 (A)

1200 (D) 1375 (C)

~�&Ð(,Z�u¬ï�l�,X 84 Zzg 36 .13

 6 (B) 4  (A)

18 (D) 12 (C)
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n�b�ZN!*]Ð°�Åum,Ãå�,X .14

_______ , 120, 150, 175, 195

90 (B) 85 (A)

80 (D) 95 (C)

%,ÆegziZz-V»ù·: .15

3600 (B) 1800 (A)

450 (D) 900 (C)

� 20 » 2 .16

 4 (B) 0.04 (A)

 0.004 (D) 0.4 (C)

6,�'Ð¿�gMæZ�Z? (RTI) �ây',Zñh¥â] .17

2008 (B) 2016 (A)

2009 (D) 2005 (C)

/g~¸g]Æ¬zik,½: .18

ñÑ**Z1ZæxMiZ� (B) ñÑ**·Z�CÙ (A)

Zy~ÐÃð7 (D) �ZCÙ́1z (C)

Z̧Zx�{»�ÃZgR,¹VzZµì? .19

zZde~XÏ (B) Ec*gu (A)

ßy (D) Î�gC (C)

¹VzZµì? (Shola Forest) Ø!Í] .20

�!¸g] (B) øD (A)

Z&+zâyæ!*gb%k,{ (D) Ñàæ¹¸g] (C)

Æafs»Ãy�]ßì? (Participatory Research) Ñq-ï .21

úZxâCÙ� (B) ¥â]¤�Üì (A)

Ñ¥â]aZ�**ì (D) »xì Collective Zq- (C)
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ïÆZÜ¹@Zc*]zgÉð~t�áï7ìX .22

»8gZV$ (B) £!»Ãgó (A)

(Sharing) eZN*Åè8- (D) ¼Å0*� (C)

fs~Ãy�ï»ãC�~Kz¢zg]ì? .23

ï»ÎZw (B) ï»{� (A)

Zy~ÐÃð7 (D) eZN*»�t (C)

ÆÀò%Zi�: (Action Research) »ggzZðÅï .24

 Reflect öyó¿óx@{ó (B) óx@{óöyó¿ Reflect (A)

Reflect ¿óx@{óöyó (D) óx@{ó¿  Reflect öyó (C)

fs~¹V¬xîg6,g7gãÃgó�@*ì? .25

ó»Ð÷ (B) eZË~R»£! (A)

Zy~ÐÃð7 (D) ög zg¤\z (C)

Å�ª(¹V7ì? Ph.D ZYÆ� Prime Minister Fellowship .26

%�/~-Eg-V~ (B) %�/~zgc*4-Eg-V~ (A)

)±-Eg; (D) ~ IISER, IIM, IISC, IIIT, NIT, IIIT (C)

ZEw�**�Ç? Tool Zq-g^aZe°t¥x�**eLì�Ã́(Ï)®)ÆÝ§ÆZk**]�óZÐÃy� .27

 Questionnarie (B) Rating Scale (A)

Schedule (D) Observation (C)

Research Hypothesis ~è�óñ/$Z0s»bCÙ{7VìXt]¾nÆ Numerical Aptitude Test Zq- .28

Ð0ì?
Alternate Hypothesis (B) Statistical Hypothesis (A)

Zy~ÐÃð7 (D) Null Hypothesis (C)

zc*Ãy�2yB@*ì? .29

aå (B) ª (A)

�zuZ (D) �Z (C)
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ì? Non Probability Sampling fs~ÐÃy� .30

Purposive (B) Simple Random (A)

 Stratified (D) Systematic (C)

¯g~îg6,�.Þ¿ïÃyÏ�Cì? .31

Action Research (B) Conceptual Research (A)

 Emperical Research (D) Fundamental Research (C)

~ÑR,~§i»g»ZEw: Sampling .32

Theorisation (B) Interpretation (A)

Randomisation (D) Conceptualisation (C)

 41, 43, 47, 53, 61, 71, 73, 81 "�h¥x�,: .33

71 (B) 61 (A)

81 (D) 73 (C)

¸g]Æ%�/~zik,�%Z:: .34

3,5!gð (B) Zè�á{ (A)

6,»lY�en (D) gZ`**BI (C)

¾@*gõÐ¿~Mc*? Lockdown o~ .35

âga 24 (B) âga 20 (A)

Zy~ÐÃð7 (D) Z6,s 14 (C)

ßu�»gÁ�WÆaÁÐÁ/: .36

�w 25 (B) �w 21 (A)

�w 18 (D) �w 30 (C)

9��wª»TÐn�~�§m,»z�ðyYg~gìZzgz{ÎZD¶KyÅ(6,Mñ: .37

AZ,  CX, FU,  ........?

 IV (B) IR (A)

 KP (D) JQ (C)
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ÆzZ­�X Q Zzg P Zq-@*%̀Zzg M XR Zzg Q,P,O,N,L,M pZ&z{� 3 %�Zzg 4 Zq-{0+ZyÆ�]MZy~ . ÎZw
ÆRZzgZi+zLìX{0+Zy~Zq-Mg´45½ï GHH P �ìz{ R ÅÉìX O Zq-yw{Âyì� N Æ�eZËìX P �Z�Z� Q

Ð�á�~7�ðìX{0+Zy~&�á�~�{�h}� MÅ O ÅzZ­{7ì P �ìz{ N Zq-0*�ZzgZq-%̀²ìX
ÎZÑ]Æ�Z"$�ØX

0*�Æ�Z�ZìÂZyÆÉ»6,z�Hì? Q Z¤/ .38

eZË (B) %̀² (A)

7¥x (D) Zi+zL (C)

»6,z�Hì? P 0*�ìZzg̀%²{Ây7ìÂ O Z¤/ .39

%̀² (B) Mg´45½ï GHH (A)

7¥x (D) eZË (C)

Z¤/0*�ÅÃðZzÑ�7ìÂ0*�Ãyì? .40

 N (B) L (A)

(C) c*(A) (D) P (C)

Zy~ÐÃy�¤/z\%�6,�ì? .41

QMRP (B) ORPM (A)

(C) Zzg (B) �zâV (D) LQMR (C)

ÅzZ­{Mg´45½ï GHHìÂ&�á�~�{�h}�X P Z¤/ .42

RO, ML, QN (B) ML, RN, QO (A)

¥x7 (D) QO, RN, PL (C)

C~ 7.2 ³¢a°�ÅgëgÐYg;ìZzgz{R,+Ã  5 ¢aDYg�ìZzg#³�ÐZq-M�ò 100 Zq-R,+ .43

0*g�©8ìÂR,+ÅgëgXì?
³¢a°� 45 (B) ³¢a°� 40 (A)

³¢a°� 48 (D) ³¢a°� 50 (C)

',ÎV~Zq-g¶�t�CìÂC�Zk»Ñb%H{}? 15 .44

6 2/3 % (B) 13 1/2 % (A)

10% (D) 5% (C)
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��Ñ:ÑbÎ�Æ�[Ð: 6 gz9Î�qÝ�**� 600 Æ�Huât�g»g�ÇZ¤/CÙ· Simple Interest .45

1,20,000  (B) 1,00,000 (A)

1,30,000 (D) 1,10,000 (C)

J-�~�ìX 2019Ð 2015 Å¬] (Net Profit) Zzgo« (Sales) vÆ�Ûz|# XYZ n�b�×~ ÎZwX
�zhÐ(,|� 2.5 (Net Profit) �zh��HXZÏ§bo« 680 �zhÐ(,|� 100 (Sales) Zy0*õ',ÎV~�Ûz|#

�zhJ-V�HX 12
(amont in crores)

Year Sales Net Profit
2015 100 2.5
2016 250 4.5
2017 300 6
2018 290 8.5
2019 680 12

qgzfsÆÎZÑ]Æ�Z!*]�ØX
ÅF,¹»�Ô�wÆ£¨�&Ðic*�{g;? Sales ¾�w .46

2007 (B) 2006 (A)

 2009 (D) 2008 (C)

¾�w~o«ÅF,¹»�Ô�wÆ£¨~�&Ðic*�{g;? .47

2008 (B) 2009 (A)

 2006 (D) 2007 (C)

»Ú�&¾�w4g;? (Profit and Sales Ratio) o«z�Ûz|# .48

2008 (B) 2009 (A)

2007 (D) 2005 (C)

�»Z���@*ìÂ�z�w�ZkÇ�VÅM!*�~�Ï? 2 ìZzgZk~CÙ�w 5000 Z¤/ËÇ�VÅM!*�~ .49

5200 (B) 5108 (A)

 5300 (D) 5202 (C)

�y~�D�ÂC�Ä±Æ 6 ±Æ 30 M�òZzg 21 �y~�D�ZzgZÚ�»x 6 ±ÆÃð»x 10 M�òZzg 25 Z¤/ .50

�y~å�,Ð? 4 M�òÅæ�Ðt»x 40

±Æ 40 (B) ±Æ 5 (A)

±Æ 10 (D) ±Æ 20 (C)
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(Part B) z�zx

Zq-¿ì�''''Ð0ì? (Demand) â8- /Ô .51

Ñ�' (B) 7 (A)

�Ûx (D) 6,ze�' (C)

r~Åz{ßg]qw�VÜsZq-y%h+Zgñ���: .52

Monopsony (B) Monopoly (A)

Zy~ÐÃð7 (D) Oligopoly (C)

ª: (Average Revenue) Zz�Mæã .53

P x Q (B) TRn-TRn-1 (A)

TR/Q (D) TR/MR (C)

Åßg]~Zq-�ÛxÃîsæ]~''''�@*ìX Monopoly .54

©wÐic*�{o« (B) vy (A)

tÓx (D) ©wÐÁo« (C)

~�áï�D�X (Demand Analysis) ÔÆ�t .55

Demand Differentiate (B) Demand Forecasting (A)

Zz6,ÆXï] (D) Demand Determination (C)

�D�? Seller Åßg]Ä Duopoly r~~ .56

 2 (B) 1 (A)

Zyl  (D) 3 (C)

fsÆÃyÐ§i»g~z�ÜÅ7ik,̈g7gS? .57

Internal Rate of Return (B) Net Present Value (A)

 Profitability Income (D) Average Rate of Return (C)
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Z(âg�')r~(�V6,Zq-y%h+ZgZzgZq-&zZÑ�@*ìX .58

Monopoly (B) Monopsony (A)

Zy~ÐÃð7  (D) Bilateral Monopoly (C)

§i»g¾Ð0ì? 3600 .59

Organisation Climate (B) Performance Appraisal (A)

 Leadership (D) Employee Morale (C)

»Ãt¾Zßw6,FFì? (Present Value) ñ��{7 .60

Principle of Discounting (B) Principle of Compounding (A)

Zy~ÐÃð7 (D) �zâV (B) Zzg (A) (C)

7)z~�Cì? Beta Å (Risk Free Stock) ËÌg��Û~Z6u .61

# (B) -1  (A)

1 (D) 0.5 (C)

ic*�{Ðic*�{'''�CìX (Correlation Value) ZgnoÅ7 .62

1.5 (B) 2 (A)

 0 (D) 1 (C)

'''�@*ìX (Correlation) ÆÖ@Zgno (Income and Demand) MæãZzgÔ .63

µ (B) t (A)

Zy~ÐÃð7 (D) # (C)

§i»gÐ�ZgnoqÝ�@*ìz{'''�@*ìX Coefficient of CorrelationÆ Karl Pearson .64

Mathematical (B) Graphic (A)

Zy~ÐÃð7 (D) Geographical (C)

Ã7HX Scientific Management .65

ZpXeÚZ (B) {~Aw (A)

Zy~ÐÃð7 (D) ',**e�á (C)
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Ã7H: Functional Foremanship .66

ZÁeâḡ (B) ZpeÚZ (A)

Zy~ÐÃð7 (D) !5»¾æ G
Y

� (C)

ª: (Total Cost Variance) ]Ñ�'»p .67

MCV +OCV (B) MCV + LCV + OCV (A)

Zy~ÐÃð7 (D) MCV + LCV (C)

7ì? (Measure of Dispersion) �gzfs~ÐÃy�Z�Zseö .68

Range (B) Quratile (A)

Standard Deviation (D) Mean Deviation (C)

vÅ�z�Ñ:)~ic*�{Ðic*�{z9: .69

¹ 18 (B) ¹ 12 (A)

Zy~ÐÃð7 (D) �z�w (C)

Ãt7H? Management by Objective .70

Henry Foyal (B) Peter Drucker (A)

Zy~ÐÃð7 (D) Mayo (C)

�D�? P ~ÃyÐeg (Marketing Mix) âgÈd .71

Product, Price, Power, Promotion (B) Product, Price, Place, Promotion (A)

Product, Price, Positioning, Presentation (D) Product, Price, Penetration, Promotion (C)

»È: OTP MyÑíA�+~ .72

One Time Password (B) Owners Trading Password (A)

Zy~ÐÃð7 (D) One Transactin Purpose (C)

Zy~ÐÃy�Ñ�'»K7ì? .73

Process (B) Material (A)

Overheads (D) Wages (C)
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�D�? (Variable) ��{ZgnoÆeö~Äo .74

3  (B) 2 (A)

Zy~ÐÃð7 (D) 4 (C)

7Zzgâ8-~¬xîg6,'''Zgno�@*ìX .75

# (B) t (A)

Zy~ÐÃð7 (D) µ (C)

«oÃë¾"g6,gnp�? .76

Y-Axis (B) X-Axis (A)

}6,Ì (D) Z-Axix (C)

¾Æf)�Cì? Guarantee Å Debenture, Bonds ZÃÃÑ³»g7gcÆ�Yg~ .77

IDBI (B) RBI (A)

State Government (D) Central Government (C)

§i»gÃ�gs�zZc*X Opportunity Cost ~¾ä Human Resource Accounting .78

Rensis Likert (B) Hickimian & Jones (A)

William Pyle (D) Eric Flamholltz (C)

Æ�¯c*Y@*ì? AS¾ Cash Flow Statement .79

AS-1 (B) AS-3 (A)

Zy~ÐÃð7 (D) AS-26 (C)

¾Ð0ì? (AS-6) 6 - Z»z"545ë J
E
HE
Y

Z6&+ge .80

Profit and Losst Account (B) Final Account (A)

Zy~ÐÃð7 (D) Depreciation (C)

Åu'''ìX Standard Deduction Æ� 2020 6ZåL�ây .81

10,000 (B) # (A)

Zy~ÐÃð7 (D) 50,000 (C)
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¾æCâàqª(ÅeöÆaZEw�äzZÑ��: .82

Capital Geaning Ratio (B) Debt Equity Ratio (A)

Zy~ÐÃð7  (D) Acid Test Ratio (C)

»ç: Non Proforming Assets NPA .83

Companies Act - 1956 (B) RBI Master Circular (A)

Zy~ÐÃð7 (D) Banking Regulatin Act (C)

~�áïìX (Cost of Capital Mehtod) uâtÅÑ�'§i»g .84

Earning Yield Method (B) Dividend Yield Method (A)

qgz!*ÑX (D) Dividend Yield + Growth in Divident Method (C)

ÃÑ³[»ãC�~Ñ: .85

Profit Planning (B) Maximiation of Profit (A)

Zy~ÐÃð7 (D) Maximisation of Share Holders Wealth (C)

»K7ì? (Internal Environment) �gzfs~ÐÃy��Z½âjw .86

M6,cÅ&¢A (B) âgÌÅ&¢A (A)

Z�ÛZ�~&¢A (D) âDzuât!*iZg (C)

fs~Ãy�Z:gt»§igzZV7zÑ�'ÆañizVì? .87

LIFO (B) FIFO (A)

Zy~ÐÃð7 (D) Average Method (C)

gkgekÃZq-(g3Y@*ìX Cost Zzg Financial §i»g~ '''' .88

Acquisition Accounts (B) Merger Accounts (A)

Zy~ÐÃð7  (D) Integrated Accounts (C)

ẦZiy»��ì: .89

(B) (A)

Zy~ÐÃð7 (D) (C)
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�gzfs6,̈gÙZzgZÐ9F,KM~gÚX .90

Pricing methods (ii)  Pricing Objectives (i)

Pricing Decision (iv) Pricing Strategies (iii)

 i, iv, iii, ii (B) i, iii, ii, iv (A)

iv, ii, iii, i (D) ii, i, iv, iii (C)

%1oźâ7ÃbÃ''''¹Y@*ìX .91

 Record (B) Table (A)

 Field (D) Database (C)

6,ªCÙ�@*ìX (Factor Cost) Ã1»�& GDP .92

GDP - IT - S (B) P (Q) + P (S) (A)

GDP - DT + S (D) GDP + DT + S (C)

»ZEw: Dividend Irrelevance Hypothesis .93

Walter Model (B) Traditional Model (A)

MM Model  (D) Gordon Model (C)

»ZEw: Pro-rata .94

Marketing (B) Pricing (A)

Zy~ÐÃð7 (D) Share Allotment (C)

: (Mandatory) ÅÑiè Statutory Resere .95

Insurance Companies (B) Banking Companies (A)

Zy~ÐÃð7 (D) Joint Stock Companies (C)

Ã''''Ìë�X Imputed Cost .96

Total Cost (B) Exact Cost (A)

Zy~ÐÃð7  (D) Implied Cost (C)

vÆ1geMseZ],ËkÅZq-�w~ÁZiÁ): .97

 2 (B) 1 (A)

12 (D) 4 (C)
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yz*y~�'Ñzq�ð? Cost - Audit .98

1995 (B) 1985 (A)

1965 (D) 2005 (C)

¾�*zm,»¢zg~Kì? Capital Clause .99

Articles of Association (B) Memorandam of Association (A)

Zy~ÐÃð7 (D) I.T. Returns (C)

-.$¯CZzg�Ûz|#�CìÂZÐCÙ-.$6, 8,000 gz9°-.$�Ûz|#�CìXz{Z¤/Zq-²�~ 15 Zq-vZC6,ze�' .100

o«�ÇX 4 -.$�Ûz|#KYNÂvÃCÙ-.$6, 20,000 gz9»vyM@*ìXZ¤/aZzZg(,JðYñZzg 5

Xì? (Variable Cost) C��CÙ-.$ÅoÑ�'
gz9°-.$ 4.50 (B) gz9°-.$ 9 (A)

Zy~ÐÃð7 (D) gz9°-.$ 5 (C)

///
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Rough Work
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