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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX
zZzw

1 : ÎZw
ÐH%Z�ì? (E - Commerce) Z~»%k (i)

£ë�? (E - Marketing) Z~!*iZg»g~ (ii)

»HÈì? "E - Tailing" (iii)

»gz!*gÆZq-Zq-Vw�Ø? B2C & B2B Z~!*iZg»g~~ (iv)

ÆZq-Zq-Vw�Ø? G2C & C2C Z~!*iZg»g~~ (v)

~̧tÙ? CRM Zzg E - CRM (vi)

ÆÃð�z̄ZZ+ÒyÙ? "Sales Force Automation" (vii)

ÐH%Z�ì? "E - Wallet" (viii)

Ð¾§b4�$Ëì? "E - Marketing" Ô"Green Marketing" ¤/+!*iZg»g~ (ix)

ÐH%Z�ì? "Omni Channel Marketing" (x)

z�zx
Ã¿ÒyÙ? Positioning StrategyÆ (E - Marketing) ~!*iZg»g~ Z .2

Å=ôÙ? "Issues Zzg Opportunities"Æ (E - Marketing) Z~!*iZg»g~ .3

Ã¿ùMM��? "Tools" ÆZ "Social Media Marketing" Î̄zc*!*iZg»g~ .4

6,â^�Ø? "Emerging Trends"Æ "CRM" ÏWgZ* .5

P.T.O.



âjwÃY'YV¢zg~ì? "Environment"~ "Online Marketing" WyÑM!*iZg»g~ .6

Å-â^ÉÀ�/õG? "CRM and Components" WgZ*Æì&454ø
E
G
EH Ï .7

Ã¾§b4¯c*YYì? E - Marketing »ZEw�D�ñ 7P'sÆ "Services Marketing" }.#Ö!*iZg»g~ .8

Vw�ØX
H�?ZmZÌ6,gzÝeZaXVwÆ�B "Technological Challenges" )ß�j

Ê-
B
ø

E
E .9

zÎx
Ã,ÐÒyÙ? "Traditional and Modern Marketing Techniques" gzZîZzgâegy2 .10

ÆaZm¢zg]H�$ËìÒy�,? Online Marketer ÐH%Z�ì? "Payment Gateways" .11

Æ%Zi6,-â^ÉÀ�/õG? "Strategic Planning" µ/È~ .12

Ã,Æ�BÒy�b? VariablesÆ "E - Market Segmentation" Z~!*iZg»g~�Z],{È~ .13

ÒyÙX Approaches and Inplementation Æ$©�î EG0Ã¿�gWæ "CRM" ÏWgZ* .14
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