
Maulana Azad National Urdu University
M.B.A, I Semester Examination, February 2022

Paper : MMBA125CCT : Marketing Management

!*iZg»g~ZOð 6,p:
Time : 3 hrs Marks : 70

@Zc*]:
t6,p!ÎZÑ]�z�V6,�ì:zZzwZzgz�zxXCÙ�Z[Æa/VÅ®Z�Z�ág>êìXÓx�VÐÎZßV»�Z[�bÑiò
ìX

/V6,�ì (100) ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ãÎ 08 ÎZÑ]�ÔZk~Ð¤(̈DÃÃð 10 zZzw~ .1
(8 x 5 = 40 Marks) �Z]��X 05 CÙÎZwÆa

/V6,�ìX (250) ÎZw»�Z[�bìXÎZw»�Z[½ãeJðÎ 03 ÎZÑ]�XZk~Ð¤(̈DÃÃð 05 z�zx~ .2

  (10x3 = 30 Marks) �Z]��X 10 ÎZwÆa

zZzw
Æ¦gZ]Zzg�6,gzÝeZaX (Marketing Management) !*iZg»g~ZOð X1

ÐH%Z�ì?VwÆ�B��X (Product Life Cycle) ZâYÑ̀» X2

»Hgzwì?VwÐ��X BCG, G E Matrix~(Strategic Planning) Õiµ/È~ X3

6,gzÝeZaX  Pricing Decision Strategies 7ê�i~ÐH%Z�ì? X4

Ã,ÐÒy�,X "Sales Promotion Tool" �Ûz|#Ã�Ûzr�¶Æa X5

ÐH%Z�ìZzgt¾§bÅYCì? (Positioning) 7iæ X6

Æ�ÆÐ�NX Brand ÐM\HB�?ËZq- USP X7

Ã,ÐCNX StagesÆ New Product Development X8

6,gzÝeZaX 7P'sÆ (Service Mix) }.â]d X9
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