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zZzw
H�? (Scope) ÐH%Z�ì?ZkÆ£�ZzgzÝ (Sales Management) �Ûz$ZOð X1

6,gzÝeZaX (Objectives & Limitations) Å°pÙZzgZkÆ£�Zzg�h+Z] (Personal Selling) ��Ûz$ X2

ÆS:]H�ãecXÒyÙX (Sales Executive) Zq-Zi]Ô.çGEZh&»43ð GGH X3

ÃyÐ�?ÒyÙX (Media) ~Zzc* (Advertising) n X4

Æ�gxyH�Ûtì? (Selection) ZzgZN[ (Recruitment) Æ½gZ] (Sales Force) û¯gk X5

~nÆ��ZgÃÒyÙX (Economy) yz*yÅu X6

Æ£�H�? (Sales Force Training) û¯gkÅF,�M X7

6,-â^ÉÀ�/õGX (Sales Promotion) û6,zñ× X8

ÅHZÌì?gzÝeZaX Integrated Marketing Conmmunication (IMC) X9

£ë�?ZkÆç�ä»H§iì? (Advertising Budget) n~P X10

�zx z
LLn6,HYäzZÑuâtZg�@*ìóóHM\ZkÐZ·tgnp�c*7XÒyÙX X11

ÃyÐ�?,ÐÒyÙX (Motivational Factors) Ã�q-�¶zZáúZï (Sales Force) û¯gk X12

ÆZ§jÃyÐ�ÒyÙX (Measurement) Åeö (Effective Advertising) ñW,n X13

Ã,ÐÒyÙZzgñizVVw7ÙX (Theory) ~ÃðZq-Ãt (Theories) ÆZÃc*] (Selling) �Ûz$ X14

ÆZ§jÃyÐ�?ÒyÙX (Evaluation) Å»g��ÏÅYõ (Sales Force) û¯gk X15
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