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7ìX Element » (Marketing Mix) qgzfs~ÐÃ̈KâgÌd (i)

Price (d) Target Market (c) Distribution (b) Product (a)

C�X »;î PLC (ii)

»…ÃgxHìX FMCG (iii)

Ãe@*ìX Value Æ Product ËÌ __________ (iv)

ß( / )9 Æ**xÐÌâ**Y@*ìX (Channel of Distribution) ÃMmWse7&43ð GEG× Place (v)

Hì? Niche Marketing (vi)

ß( / )9 Æ**xÐY**Y@*ìX Rifle Strategy Ã Target Markeing (vii)

ß( / )9 »_·Zq-W‚y»xìX (Consumer Behaviour) ™g@»gzt (viii)

ß( / )9 ìX Consumer Oriented Approach Zq- (Sales Management) K
!54-A.3ï
G
E
GEEH (ix)

ÐH%ZŠìX (Social Marketing) Î̄âgÌ (x)

zzzzŠŠŠŠzzzzxxxx
âgÌÐH%ZŠì?ZkÅS:]Òy™,X (2)

ÆŠgxyÛtÃzZãÙX (Marketing & Sales) âgÌZzgK (3)

X ÃŒN Marketing Mix (4)
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~¾§bçzyì? (Marketing Mix) âgÌd (Consumer Behaviour) ™g@»gzt (5)

ÐW\HB�X Promotion (6)

ÐH%ZŠì? Middlemen (7)

ÐW\ZKzZ/»ZÖg™,X Marketing Myopia (8)

ÐH%ZŠì? Mass Market (9)
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Ã,ÐŒNX (Stages) ÆZ%ÖV Product Life Cycle (10)

ÅzŸs#™,X (Functions) ÆZdw Channel of Distribution (11)

Å¯Y6,„™D�X (Factor) ÐW\HB�XZzgZkÆa¾ÁÜ Market Segmentation (12)

»f™ìVw™,X Pricing Hì?ZnÆ Pricing (13)

£ë�?ZkǢZZ+Zzgv**]Ã,ÐeNX Advertising (14)
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