
Maulana Azad National Urdu University

PhD þþþþ(Management) Course Work Examination - February-March- 2022

PHMB121DST - Marketing Management

Time : 3 hrs Marks : 70 

@@@@ZZZZcccc****]]]]::::

t6,p!ÎZÑ]Šz”V6,Œì:zZzwZzgzŠzxXCÙ�Z[Æn/VÅ®ZŠZ�ágèSìXÓx”VÐÎZßV»�Z[ŠbÑiòìX

/V6,Œ (100) ÑiòÎZÑ]�Zk~¤̈DÃÃðWJÎZßVÆ�Z[Š¶�XCÙÎZw»�Z[½ãÎ  10 ~ zzzzZZZZzzzzwwww .1

 (8 x 5 = 40 Marks)        �Z]–�X  5 CÙÎZwÆa  ì

/V (250) ~0*õÎZÑ]�XZk~Ð¤̈DÃÃð&ÎZßVÆ�Z[Š¶�XCÙÎZw»�Z[½ãeJðÎ zzzzŠŠŠŠzzzzxxxx .2

(3 x 10 =  30 Marks)    �Z]–�X 10 6,ŒìXCÙÎZwÆa

zzzzZZZZzzzzwwww
~H�ÛtìXŒ�X (Selling-Marketing) �Ûz|#Zzg!*iZg»g~ .1

Ã¿Òy™�X (Marketing Management) âgÌZOð .2

ÃŒ�X (Concepts of Marketing) âgÌ¦g .3

ÕiÆÃðZq-§jÃ¿Œ� .4

ÐH%ZŠìXVwÆ‚BÒy™�X 4(IS) }.â]Æ .5

ÆÕiÃŒ�X (Strategic Pricing Decisions) 7ê‚i~ .6

¾§bZâYÆaÆ�ZzgÄZŠZâ]ZEwƒ@*ì?ÒyÙX (Personal Selling) —�Ûz|# .7

ÆqÑ]~!*iZg¾§bÐ$+ÑîWc*ìXgzÝeZaX (Present Scenario-Covid) ñ�Š{™z**zZ],k .8

5ZâYÅF,¹Æ%ZiÃÒy™,X .9

ÐH%ZŠìX (Strategic Control) Z7ZƒNzw .10

ŠŠŠŠzzzzxxxx  zzzz

™g@Æa!*iZg~«¾§bHY@*ìX,ÐŒ�X  .11

âewÃ,ÐŒ�X 5M's DecisionsÆ(Promotion) �Ûzr .12

ÆÃðŠzÃ,ÐŒ�X (Motivation Theory) j,Z‚ÛZðÃt .13

ÅZÌZzgê‚i~ÆSàÕiÃÒy™�X (Distribution)„ .14

Ã,ÐŒ�X (Consumer Behaviour Model) ™g@Æ',@*îÆÃðZq-âew .15

////////////


