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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

»È'''''''ìX OOH (i)

�ârÅH°�}''''''»È{ìX (ii)

Åå^ì'''''''' ASCI (iii)

''''''�|ÌìX JUST DO IT (iv)

'''''»|ÌìX TASTE OF INDIA (v)

»�Ãgxì''''''''ìX AAAI (vi)

�D�X P ~''''' (Marketing Mix) âgÈd (vii)

»¦g7HX (Unique Selling Point) '''''ä (viii)

Ã�w'''''~0*kH�HX Consumer Protection Act (ix)

¼Û�Yñ''''»|ÌìX (x)

z�zx
Z3góg~ÆZßw~z�s#7�,X .2

Z3góg~ÅZlxÒyÙX .3

H�? (Principles of Persuasion) �b�ZäÆZßw .4

P.T.O



Z3góg~~ÃyÃy�zc*ZEwKYD�? .5

Z3góg~ÆÃZ+}H�? OOH .6

Z3góg~ZàÆZ�H�? .7

Åµ/È~ÆZ%ZiH�? (Campaign Planning) Z3gZCî .8

Ë�zÄZ**]6,¿â^ÉÀ�/õGX .9

(Brand) ',Z&+ (a)

Publicity (b)

ASCI (c)

AAAI (d)

zÎx

Ã�Ûzr�êì?ZKgZñ�g`ÙX (Materialism) HZ3gâ�{6,4 .10

H�? Category Development Index Zzg Brand Development Index ÐH%Z�ì? Index .11

VßVÆ�BCNX

H�? (Determinants) Æ³x (Consumer Behaviour) �g@Ægzb .12

ËÌZq-»x[Z3gZCîÅz�s#�,X .13

Z
\;5é IXGgóg~£ë�?VßVÆ�BÒyÙX (Surrogate) uz� .14

///


