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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

ÐH%Z�ì? (Retailing) y%��ÛzÙ (i)

ÆHp�? 'Breaking the Bulk' (ii)

ÐH%Z�ì? 'Visual Merchandising' (iii)

Æt{¤ìX (Super Market) Î6,âg�' (iv)

Zy~ÐÃð7 (d) High Price (c) Single Brand  (b) Self Seriese (a)

¾qÃë�?Zq-Vw�ØX 'Vending Machine' (v)

»;�ÙX CRM (vi)

7( / );V »Zq-zì Operation y%��ÛzÙÆ 'Supply Chain Management' (vii)

ß( / )9 PÆ4+2ìX 'Objective and Task Method' (viii)

ÆÃð�z§jC�X "Employee Recruitment in Retailing' 5ixÃ½C�äÆa (ix)

ÐH%Z�ì? E-Tailing / Electronic Retailing (x)

z�zx

Ã¿��X (Functions) ÆZdw (Retailing) ��ÛzÙ y% (2)
P.T.O



~H�Ûtì?¿��X (Urban Retail) Zzgà~ (Rural Retail) y%��ÛzÙ �¸ (3)

ÆÄ§j�?Zk6,gzÝeZaX 'Retial Pricing Methods' y%��ÛzÙ~7�i~ (4)

ÄnÆ�?,ÐC�ZzgZkÆÁÜ6,gzÝeZaX 'Retail Location' y%��ÛzÙ~ (5)

6,gzÝeZaX (Elements) ÆÁÜ (Retail Communication) y%��ÛzÙF,­ (6)

Å̂~C�X Steps Ã¾§bÐHY@*ì? 'Store Layout Design' Z:gÆ{� (7)

Ã¿��X (CRM Process) ÏMgZ* (8)

¾§byz*yÃ4�$Ëì? (Global Retailing) y%��ÛzÙ¬@R6, (9)

zÎx

Ã,Ð��X 'Store Based Retailing Format' Z:gy%��ÛzÙ̂ (10)

6,,ÐÉÀ�/õGX 'Elements of Retail Strategy' y%��ÛzÙÆÕiÆÁÜ (11)

¾§bHY@*ì? 'Recruitment, Selection Training' y%��ÛzÙÆ5ixÃ (12)

y%��ÛzÙZOð~ZÎgÂ)ßYÆ��Zg6,,ÐÉÀ�/õGX (13)

6,gzÝeZaX 'Recent Trends and Practices'Æ (E-tailing) Z~X
"5Ò5ë H
G
E
Y

(14)

///


