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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

ÐH%Z�ì? (Sales Management) �Ûz$ZOð (i)

~H�Ûtì? (Salesmanship) Zzgû}�& (Personal Selling) ��Ûz$ (ii)

ÃÉÀ�/õGX (Qualities) ûZh&½543ð GGHGÆÃð&£gZ] (iii)

ûNzw»H|xì? (iv)

£ë�? Territoryû (v)

nÆÃð&ÃZ+}ÒyÙX (vi)

zc*ö)»HÈì? (vii)

n~6,z¤/Zx£ë�? (viii)

ZÚ,MnÆÃð�zÃZ+}
ÉÀ�/õGX (ix)

n»çÙÑH�@*ì? (x)

z�zx

z$ZOðÅ°p�D�ñZkÆ£�ÃÒyÙX �Û (2)

�Ûz$Æ!*g}~ZLìÑ]ÃzZãÙX � (3)

�Ûz$Å»g��ÏÅYõ¾§bÅYCì?ZkÅz�s#ÙX (4)

P.T.O



¾F,�M¹Zë�CìXHM\ZkÐ5�?z�s#ÙX (Sales Personnel) �Ûz$o (5)

qgzfs6,¿â^ÉÀ�/õGX (6)

Sales Quota (b) Sales Motivation (a)

6,gzÝeZaX (Functions) n»H|xì?ZkÆZZdw (7)

�Yzc*ÐH%Z�ì?ZkÅz�s#ñizVVßVÆfg=�ØX (8)

ÆtZW,Z]H�?ÒyÙX (Internet Advertising) ZÚ,Mn (9)

zÎx

~H�Ûtì?Zq-ñW,��Ûz$ÆZ (Personal Selling) Zzg�Zzg�Ûz$ (Sales Management) �Ûz$ZOð (10)

ÃÉÀ�/õGX (Limitations) %ZiÃÒy�]�ñZyÆ�h+Z]

ÆZ§hVÆ,ÐÒyÙX (Motivation) Æ�q- (Sales Personnel) û5i} (11)

~zc*»ZN[¾§bHY@*ì?,ÐÒyÙX (Advertising) n (12)

MyÑíZzgñ!*bn~H¸&ì?ZyǢZZ+ZzgÕ÷6,gzÝeZaX (13)

Æ��ZgÃÒy�D�ñZkÆ�`6,7,"zZáZW,Z]ÃÒyÙX (Ethics) ].h+�zg~n~î~Z�Zg (14)

///


