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£ë�XvÅ»g��Ï~ZkÅZÌÃÒyÙX (Sales Management) �Ûz$ZOð .1

ÃÒyÙX (Theories) �Ûz$ÆÃð�zÃc*] .2

Ã,ÐÉÀ�/õGX (Strategies) �Ûz$ÅÕ<V .3

ÆfgZùÃyÐ�ÒyÙX (Recruitement) Æ½gZ] Sales Force .4

ÆçÆ§i»gÃÒyÙX Sales Budget .5

6,gzÝeZaX (Objectives) ÐH%Z�ì?ZkÆZ£� (Advertising) n .6

ÃÒyÙX (Role) yz*yÅçÙF,¹~nÆ��Zg .7

Ã¾§bçHY@*ì?z�s#ÙX (Budget) ~P (Advertising) n .8

6,gzÝeZaX (Limitations) Zzg�h+Z] (Functions) ÆZdw (Advertising) n .9

MyÑíZzgñ!*bnÆ0z�s#ÙX .10
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ÆZ§i»g6,gzÝeZaZzg�Ûz|#Å»g��ÏÅz�s#ÙX (Evaluation) �Ûz$ÅYõ .13

Ã%A$�äÆ§i»gÃÒyÙZzgZkÅZÌ6,gzÝeZaX (Advertising Program) nÆ6,z¤/Zx .14

ÅYCì?,ÐÒyÙX (Measure) Å¾§beö (Advertising Effectiveness) nÅñW,�ä .15
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