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@Zc*]:
ÎZßV»�Z[�b Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

ÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

Æ!*g}~M\HY��? (Marketing) !*iZg»g~ (i)

£ë�? (Selling Concept) �Ûz|#´4h4ï EFH (ii)

Hì?Zq-Vw�ØX (Consumer Durable Goods) +-%e-g"5ÿ GE£k (iii)

�? "P" ÆÄ (Marketing Mix) âgÌd (iv)

£ë�?Vw�ØX "Brand" ',Z&+ (v)

£ë�?�z©VÃÒyÙX "PLC" 8XsXÏ (vi)

ÐH%Z�ì? "Sample"~(Sales Promotion) �Ûz|#n, (vii)

ÅVw�ØX Industries Æ�z (Service Mix) â]d }. (viii)

ÐH%Z�ì?Vw�ØX (Online Marketing) yÑíâgÌ M (ix)

YV¢zg~ì? (Control) Nzw (x)

z�zx

Ã¿��X Concepts, Philosophies âgÌÆ .2

£ë�? (Marketing Management Process) Oð~âgÌ[Æ§i»g Z 3

P.T.O



µ/È~~¾§bæ��}Mh�?Zk6,gzÝeZaX "Bcg, ge and Ansoff Grid 4

¾§bÐÅYCt? New Product Development 5

µ/È~Ã,Ð Market Skimming Zzg Market Penetration~(Pricing Decision) 7Åê�i~ 6

��X

ÆZdwÃ¿��X (Advertising) n 7

Òy�,X  (Measures) ÆZ�Zâ] (Personal Selling Strategy) ÅÕi �Ûz$� .8

Å=ôÙX (Social Media Marketing) Î̄zc*âgÌ Zzg  (Online Marketing) MyÑMâgÌ .9

zÎx

Ã¾§bZEwHY@*ì? (Variables) ÁÜ Æ(Consumer Market Segmentation) ÅâgLÅ� �g@ .10

VßVÆ�B-ÒyÙX
Ã,ÐÒyÙX (Advertising '5Ms' Model) nÆ .11

6,Strategies Õ<V ÆSà Channel Management Decision D�ñ ÃÒy� Distribution Channel .12

gzÝeZaX
Ã,ÐÒy�,X (Consumer Behaviour Model) �g@ÆgzbÆâew .13

Òy�,X (Steps) Å-Z�Zâ] Levels ÆË�z "Strategic Planning" µ/È~ .14

///


