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1: J'r
d)k&i/dl%'f Python LMZ_/C}{ Dataset (} 3>+ Advertising Company (i)
_é/ Compute e Descriptive Statistics
S No. TV Radio Newspaper Sales
1 230.1 37.8 69.2 221
2 44.5 39.3 45.1 10.4
3 17.2 45.9 69.3 9.3
4 151.5 41.3 58.5 185
5 180.8 10.8 58.4 12.9
6 8.7 48.9 75 7.2
7 57.5 32.8 235 11.8
8 120.2 19.6 11.6 13.2
9 8.6 2.1 1 4.8
10 199.8 2.6 21.2 10.6
11 66.1 5.8 24.2 8.6
12 214.7 24 4 17.4
13 23.8 35.1 65.9 9.2
14 975 7.6 7.2 9.7
-ﬂ/f Independent Variables s/ Dependent « (= Table Zg:&! (i)
_‘a;!/y/:, Research Hypothesis  (iii)
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(Classification | Regression) _‘aCJ:LgyUW'iL Analysis oY Data Set ZL}{)' (iv)
_uga",/ Test Us (?/ Hypothesis v)

_ﬁ/og}?wéfd/ (Error) fkui' Measurement (Vi)

_293 0L Population s Sample  (vii)

-~ trUUJeE ANOVA / MANOVA  (viii)

_é Formula § Covariance Analysis Computation  (ix)

_‘a;t/y/z, Sampling L Variables s Sampling L Attributes (x)

rﬁ) P e
(Justify) JLZ/.,U?;’ZVLJD "Validity is more critical to measurement then reliability” 2

=

X3

uﬁgzgiaﬁ!d/wu!?‘a:!/gc (Concept) ,»9'§ Standard Errors U* Sampling Analysis 3

J/'uwi Complex Randam Sampling Designs s/ Simple Random Sampling AL Je 4

_“é:«? Lh{/}bfjb/
4/}5!;/;6 Formula £ Standard Deviation s/ Covariance Lna",/;f.’{ Dataset J:;‘,?/p 5

- o (1)
Income Age
41100 48.75
54100 28.1
47800 46.75
19100 40.25
18200 35.8
19800 41.45
51500 31.55
39900 48.2
13000 36.8
31900 43.05
51700 29.7
56700 29.25
58800 29.65

_éjﬁ/’uwé Inferential Statistics »»/ Descriptive Statistics 6
_& 5 uend S 7

Unrestricted Sampling s/ Restricted (@)

Purposive Sampling .s/ Convenience (b)

Area Sampling s/ Cluster (©

Vi
-éyu;?9j!4,¢ Bivariate Analysis ?La;'/y/‘; Multivariate Analysis 8
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Ly st oS T
PCA (@)

Non - Linear Regression (b)

(v ~
&+ vaccination Programme % India 2L coviD-19 _éfu;@/ﬁLL/{&’/Ii Data
_;jfyu;d/.;tL«B’muyjéw-éuﬁgjgaiuurdt;«'niai Enquiry J=
_éuﬁ;/giayﬂ;d/ Table éu.g?‘gmgtz‘”dnﬁu[/ Tabulation J~ Research Study
-“&:{ww;d/ou}! Statistical ﬂiLi;LnJlﬁiiLL///U&f Survey/ Research Data
_“&}fo Dataset Q’:‘.?/pa: Car Evaluation §° Automobile Industry
Kbl zjt/d/é: ol St «(Maintainance) »7l§ Unacceptance | Acceptance S¥

10

11
12
13

s Correlation &L Independent Variables .s/ Dependent _‘aoji,»’i/?cahiﬁid'y&?ui Storage
_(L/u.‘/'?‘auﬁ/ Value J//’) _“&{J&“f Standard Deviation

Maint Door Persons Lug_boot Safety Car_eval
Vhigh 2 2 Small Low Unace
Vhigh 2 2 Small Med Unace
Vhigh 2 2 Small High Accept
Vhigh 2 2 Med Low Accept
Vhigh 2 2 Med Med Accept
Vhigh 2 2 Med High Unace
Vhigh 2 2 Big Low Accept
Vhigh 2 2 Big Med Unace
Vhigh 2 2 Big High Accept
Vhigh 2 4 Small Low Accept
Vhigh 2 4 Small Med Accept
Vhigh 2 4 Small High Unace
Vhigh 2 4 Med Low Unace
Vhigh 2 4 Med Med Unace
Vhigh 2 4 Med High Unace
Vhigh 2 4 Big Low Accept
Vhigh 2 4 Big Med Accept
Vhigh 2 4 Big High Accept
Vhigh 2 6 Small Low Unace
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_:L}'(/f{ Dataset Jn Jg/ﬂé Advertising Company

_LLL"L.VLf,fb‘«/t"C.:?‘J"U.}’ugu:.LGAL&U}’L/»%-“&MU&)J&U/&;‘KZ‘L Central Tendency
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S No. TV Radio Newspaper Sales in Million $
1 230.1 37.8 69.2 22.1
2 44.5 39.3 45.1 104
3 17.2 45.9 69.3 9.3
4 1515 41.3 58.5 18.5
5 180.8 10.8 58.4 12.9
6 8.7 48.9 75 7.2
7 57.5 32.8 235 11.8
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