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Óx�VÐÎZßV»�Z[ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�bÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

~H�Ûtì? E-Business Zzg (E-Commerce) Z~X»%k (i)

~�ÛtC�XZq-Zq-Vw�ØX ( Brick & Click) ',uZhÀ (ii)

Å�zVB�ØX B2C Zzg B2B !*iZg»g~ (iii)

Hì? (Social Media Marketing) Ø̄zc*âgÌ  (iv)

ÅÃð�zVB�ØX "e-payment" apps  (v)

£ë�ËZq-ÅVw�ØX   "Web Store" zd$Z:g (vi)

Z¤/7¹ic*�{gÇZâYÅÂZÐHë�?  (vii)

7( / );V ÐZ3g�}Mh�X "Youtube" Hë (viii)

»;�ÙX 'CRM' (ix)

7( / );V »zì? "Supply Chain" H e-procurement (x)

z�zx
£ë�XZkÆZdwZzḡZZ+Òy�,X "e-marketing" Z~!*iZg»g~ .2
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ZEw)Vw(Æ�Bû{ÙX 7 P'sÆ "Online Marketing (Mix) MyÑí!*iZg»g~d .3

HìZzg¾§bÐ¿~Ñc*Y@*ì? "Price Decision" �i~� 7 .4

Æ%ZiÃ,ÐÒy�}X (Consumer Behaviour Model) ~�g@Æ',@*� (e-marketing) X!*iZg»g~ ~Z .5

Æ�ÛtÃVwÆ�Bfe�ñZkÆZdwC�X "Etailing Zzg Retailing" (Æ�~ .6

Æ  (e-market Segmentation) Æ�zgZy¾§bZ~X!*iZg»g~�Z],{È~ "Covid Pandamic" .7

ÃZEwH�H? Variables

Æfg=�Mh�X Tools (Social Media Marketing) nHì?HëZkÆZEwÆaÎ̄zc*âgÌ .8

Vw�ØX
ÐH%Z�ì?ZkÆ%Zi6,gzÝeZaX (Brand Building Decision) gC**xê�i~ � .9

zÎx

ÆË�zâewÃ,ÐÉÀ�/õGX (Oline Marketing) E-Commerce Model MyÑí!*iZg»g~ .10

G2B (d) G2G (c) B2C (b) B2B (a)

ÃzZãÙZzg Modern Marketing Techniques 2Zzg Traditional £ë�X "SWOT" Analysis .11

�ÛtC�X
Ã,Ð��X (Challenges){(Opportunities) Æ�g7ñZµ "e-marketing" Z~!*iZg»g~ .12

Òy�}X Components Æ%ZiÃ,ÐÒyÙXZzgZkÆ "CRM" .13

ÐH%Z�ì?ZkǢZZ+Zzgv**]Æ!*g}~,ÐÉÀ�/õGX "Payment Gateways" &4-.3ï FGGEH�z, .14
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