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(Part A) zZzw
(Research Methodology) ïÆ§T»g

»ãC�~ÑÃy�7ì? (Fiscal Policy) yz*yÅâ1C0*� .1

�V~ZPxÃ�Ûzr�¶Æa (B) u~�i+¨(,JäÆa (A)

gziÇgÆñZµÃ�Ûzr�b (D) WæãZzg�zª(Å°x)zZ]ÃÁ�** (C)

ìX ________ Goodwill .2

y%p (B) Wæã (A)

f)�Zg~ (D) )CkZU*X (C)

¹Y@*ìX ________ Å¢zgc*]Ã (esteem needs) ³] .3

�Y¢zgc*] (B) Kã¢zgc*] (A)

�«Å¢zgc*] (D) Z**�¢zg]ì (C)

ìX ________ ËqÃ±�** .4

Coordination (B) Control (A)

(Plan) µ/ (D) (Direction) � (C)

ÃÑ�'ÆwÆo«»�tÌ¹Y@*ìX ________ .5

76,�1 (B) ',q-Z-y�t (A)

Ñgc*CNzw (D) P (C)

�g`fs�gzÈ-V6,̈g�,: 6

z{ÑZ�'�ZgMVä�Û£�c* (iii) )ôp�Ûn�yÇy (ii) ôp�Ûn�yÇy (i)

ÑZ�'�ZgMVäo«Å�ÆÚ�&Ðic*�{zeZÑì (iv)

�ÛxÅ¹�äÅßg]~Z79F,KM�,X
iv, iii, ii, i  (B) iv, iii, i, ii  (A)

iii, iv, i, ii (D) iii, iv, ii, i  (C)
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Zq-Òy�wÅWæãZzgZy%ZY]Å?Ï�@*ìX .7

WæãZzgZy%ZY]»Z»î.$ (B) o«Zzgvy»Z»î.$ (A)

äÅL (D) P (C)

ZsZs8»ÈìX .8

(Limited Liability Partneship) öz�f)�Zg~ÅÑZ�'�Zg~  (A)

(Legal Liability Partneship) �âãf)�Zg~ÅÑZ�'�Zg~  (B)

(Loan Liability Partneship) �ÛnÅf)�Zg~ÅÑZ�'�Zg (C)

qgz!*Ñ~ÐÃð7 (D)

Z6uZ

±g
C4-

÷
F

G

E

E
Z&+o .9

SEBI (B) (LIC) ZsWðÏ (A)

(RBI) Wg!Wð (D) (Sensex)
_54k5½

ø
G
E

G (C)

Ð0ìX ________ (Basel Norms) &4h
ÿ
EG**gé .10

ÎZŅ̃Zò<gcø (B) �́âg�' (A)

ZK̈ãz�bZ»îì (D) Z6uâg�' (C)

»ZEwHY@*ìX (Financial Outlay and Annual Inflow) âàZy%ZY]Zzg�Ñ:Wæã .11

ç@}ÅÑ�' (B) ã+C45ë E
E
HE
Y

(A)

qgz!*Ñ~ÐÃðÌ7 (D) ïZzgF,¹ÆZy%ZY] (C)

Ð0ìX ________  CAS-18 Ñ�'Z»îì�ge .12

1~ÆZy%ZY] (B) 6,ZìZy%ZY] (A)

ñZµÆZy%ZY] (D) ïZzgF,¹ÆZy%ZY] (C)

¾ä7H? (Opportunity Cost of Theory of International Trade) ÎZŅ̃Zò�g]»ñµÑ�'»Ãt .13

(Marshall) âḡ (B)  (Ricardo) gkgez (A)

 (Haberler) 42.ç XGE° (D) (Adam Smith) Zi+xZ\.-ôG (C)
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Ãy�Ñgc*Ce:�Å)pÐ�&eö~æ��@*ìX .14

(Harmonic Mean) ;gñ7-È (B) (Correlation) Zgno (A)

(Skewness) F,Y6 (D) (Arithmetic Mean) �!Zz� (C)

uìTÅS:]�ñ!*bÐìX (Mixed Economy) yz*ãu�o .15

 (Industry and Business) ÅZzg»gz!*g (A)

(Manufacturing and Mining Sectors) �Ã8-Zzg»y0Æ� (B)

 (Public and Private Sectors) êZzg6,ZÇø̂i (C)

 (Local and Domestic Sectors) £òZzgyw� (D)

6,ñR,Zq-¿ìX� .16

Ëv»Weñ�@*ì (B) �ä~z©8ì Incorporate Ëv (A)

Zy~ÐÃðÌ7 (D) v»ç}�@*ì (C)

ZgZW�äe�X ________ yz*y~Zq-úZòv~ÁZiÁ .17

2 (B) 3 (A)

50 (D) 7 (C)

»ÈìX (Ploughing Back of Profits) o«ÅzZ3 .18

(Retained Earning) ¦7� (B) (Interim Dividend) �g~e-i+&+ (A)

(Losses) v**] (D) (Debenture Holders Interest) e

&4-
?ç
GE
E

F�®giÅ�p (C)

qgzfs~Ð¾ÃZ~X»%kÆ&%Zi~ÐZq-7�Y@*ìX .19

(Consolidation) Z��** (B) (Innovation) ZºZq (A)

(Preservation)D (D) (Reinvention) QÐZX��** (C)

»gz!*gÅZq-�Ñí~»x�äzZá�zÐic*�{(,}�Ãi»ù· .20

(Vertical Combination) À�~ZâZ` (B) (Horizontal Combination) Z|ZâZ` (A)

Zy~ÐÃðÌ7 (D)  (Diagonal Combination) F,hZâZ` (C)
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Zzgù¦o«Å 17,40,000 gz[ = ó�Ûz|# 15,00,000 gz[ = óy%h+Zg~ 2,45,000 gz[ = Z¤/ZzôZ6u .21

óQÈ�äzZÑZ6u�ÇX 20% �Ûz|#�{�âyÅ76, = Ñb
gz[ 2,95,000 (B) gz[ 3,53,000 (A)

gz[ 1,95,000 (D) gz[ 2,45,000 (C)

Ð0ìX ______(SAP-I) «£g~We|6,? .22

We^Nzw�äzZáãC�~Zßw (B) âàÒ**]ÆWe^Æ£�Zzg�Z],{»g (A)

�ð���Zzgt»ØÎ** (D) �*zm,~ (C)

}òÃ7gZ�äÆa�g`fs~ÐÃy�§i�&Ðic*�{=wì? .23

(Reward System) ZÅx»ZOx (B) (Management by Exception) ZFÆfg=ZOx (A)

(Mentor System) u6,4»ZOx (D) (Management by Objective) £�ÆÒpÐZOx (C)

£g~»2�ì�@*ìZzg@Ze$�ÛZë�@*ì�Zkz�ÜÑÍ�@*ìZ#Zq-WeñvÆâ1CÒ**]Zzgâ1Cg7gã ______ .24

6,Z0+gzãNzwÅ@*|ÆZOxÆY,̂}�zâVÃWe�̂ä~̂zs�@*ìX
(Auditing Quality-1) We|»£g�X1 (B) (Auditing Quality No.2) We|»£g�2 (A)

(Auditing Standard No.3) We|»Z6&+ge�3 (D) (Auditing Standard No.1) We|»Z6&+ge�X1 (C)

ìX _________ »Ã COSO .25

(Operations Committe on Standard) £g~W6,:6,w (A)

(Capital of System Organisation) ÂxÅ̂»�ZgZ|#Ö (B)

(Committee of Sponsoring Organisation) Z�ë8-¡VÅw (C)

qgz!*Ñ~ÐÃðÌ7 (D)

qgzfsZ»î"545ë EHEE
Y)zZ]~ÐÃy��g�&ì? .26

 (Owner's Equity) â´ÅZr¨  = (Assets) ZU*X (A)

 (Owner's Equity) â´ÅZr¨  + (Liabilities) zZ�]  = (Assets) ZU*X (B)

 (Owner's Equity) â´ÅZr¨  (Liabilities) zZ�]  = (Assets) ZU*X (C)

 (Owner's Equity) â´ÅZr¨ = (Liabilities) zZ�]  + (Assets) ZU*X (D)
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ìX (sum) »ù· (Conversion Cost) n�ßVÅÑ�' .27

',Z{gZ�&Z%̀]Ô',Z{gZ�&Zy%ZY]Zzg1~Zzzg� (B) !*ßZôZ%̀]Zzg1~Ãzg� (A)

ãC�~Ñ�'Zzg�Ûz|#Zzg�Zzzg�i (D) ',Z{gZ�&â�~Ñ�'Zzg!*ßZôZ%̀] (C)

Å§sÐ7H�ìX _______(Motivation Theory Z) Z �q-Å¹g~ .28

R (B) å¤/cg (A)

CÙi',v (D) Zzc (C)

:øDfs�: (TC) ZzgÀÑ�' (TR) åîg6,)VâgL�Ûx»ITÞg-E .29
TR=480 Q  8 Q2
 TC=400 Q + 8 Q2

o«Ãic*�{Ðic*�{�äzZàazZgt�Ï:
15 (B) 60 (A)

Zy~ÐÃðÌ7 (D) 50 (C)

�CìX _____ ÅezZy (Demand Curve) ¬xîg6,eZ&+�z .30

(Downward) nÅ§s (B)  (Upward) Z�� (A)

 (Vertical) À�~ (D) (Horizontal) Z| (C)

',Ze*Æfg)�k�**¢zg~ìX .31

(SLR) ZöZsWg (B) (CRR) ÏWgWg (A)

Zz6,»�gZ (D) (Repo Rate) g<gf$ (C)

qgzfs~ÐÃy�¦g-ij)Å»g~~�g-ZEw�@*ì? .32

(Working Capital) »x`äÆauât (B) (Current Assets) ñ��ZU*XY] (A)

 (All financial resources) Óxâàz�b (D) (Cash) × (C)

�g`fs6,̈g�,ZzgZ79F,KM~F,d$�,X .33

�V»ç�äÅÕi (iii) �V»ç�ä»§i (ii) �V»ç�äÆ£� (i)

�V»ç�äÆ� (iv)

ii, iii, iv, i  (B) iv, ii, iii, i  (A)

i, iii, ii, iv (D) iii, iv, i, ii  (C)
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Zq-gKZzg5F,¹5+k,âg�'�CìX ________ .34

(Guerrilla Market) ÍgÞ!*iZg (B)  (Scarcity Market) º!*iZg (A)

(Viral Market) zZ],wâgL (D) (Nascent Market) âiZZ+{âgL (C)

Æ_.WiZ�eZ],ËiÅ½g~»g7gf$ÍgS»zìX ________ .35

Z&++gZl (B) SEBI (A)

Wg!Wð (D) Ó#Öy (C)

Ãy�§ibÅz�ÜÅ�g6,̈g7�@*? .36

(Net Present Value) ,Mñ��{7 (A)

(Internal Rate of Return) zZ3ÆZ0+gzãÑb (B)

(Average Rate of Return) zZ3ÅZz�Ñb (C)

(Profitability) o«� (D)

W6,|CgóÅe¤/~ÅeöÆaÃy�Ãgñ!ZEwHY@*ì? .37

C/EBIT (B) Sales/EBIT (A)

EBIT/C  (D) EBIT/EBT (C)

�g�fs~Ð¾ä#�<Ñzq7Å? .38

IDBI (B) SIDBI (A)

(UTI) -KWð (D) (ICICI) WðÏWðÏWð (C)

ÆZ(gZ]Z[v��Ø��X Controller of Capital Issues ¸g]Æ .39

SEBI (B) ziZg]�%Z: (A)

»g7gf$ZñgÅziZg] (D) Z*ZpWð (C)

¹Y@*ì? (Bretton Wood Twins) ¾Ã',&4èGHEzzeIÙ .40

(IBRD and IDA) WðZ*ZpZzgWðZpÏ (B) (IBRD and IDA) Wð!Wge~ZzgWðe~Z} (A)

(IFC and IDA) Wðe~Z}ZzgWðZpÏ (D) (IBRD and IDA) WðZ*ZpZzgWð!Wge~ (C)
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»ÈìX UNCTAD .41

(United Nations Committee on Tarrif and Development) ¢sZzgF,¹6,Z̧Zx�{Åw (A)

(United Nations Conference on Trade and Deficit) �g]ZzgÄg}6,Z̧Zx�{Å»Ð÷ (B)

(United Nations Conference on Trade and Development) �g]ZzgF,¹6,Z̧Zx�{Å»Ð÷ (C)

(United Nations Cause for Trade and Development) -2Ws=»iÃgR,i+Zhez} (D)

»ÈìX GIF .42

 (Global Information Format) ¬@¥â]Å̂ (A)

(Graphics Information Format) ¤/Z¦ZÎgÂÃg$Ö (B)

(Graphics Interchange File) ¤/Z¦ZÚ8Ãb (C)

(Graphics Interchange Format) ¤/Z¦ZÚ8Ãg$Ö (D)

»ÑÃy�7ì? IMF WðZ*Zp .43

áZiyÎZŅ̃Zò�g]ÃD¯** (B) ÎZŅ̃Zòâ1C¬zyÃ�Ûzr�b (A)

ÑbI�!ÆZPxÃD¯äÆa (D) ZðÆz�ÜÅ¢zg]Æ_.³&Ã@VÅâàZ¬-$ (C)

ìX ________ Ð%Z� (Leverage) ¬xîg6,R,xCgó .44

�Ûz|#ZzgHg{Ñ�'Æ�gxym (B) Hg{Ñ�'Zzgo«Æ�gxym (A)

�z)́oZ]Æ�gxym (D) �z!*ëoZ]Æ�gxym (C)

7ìÂÃðW6,|Cgó7ìX ________ Z¤/ .45

(Fixed Cost) Hg{7 (B) (Sales)û (A)

(EPS) Z~8Zö (D) (Variable Cost) oÑ�' (C)

Å¶K0+��@*ìX _________ ZY7ìXYèt (Hight Financial Leverage) ZdâàÃZ+{ .46

(Contribution) ÑZ�' (B) (Fixed Interest Charges) ¡½hå

E
H
ZÚ�&egb% (A)

(Variable Cost Charges) oÑ�'Æegb% (D) (Marginal Cost) ©à7 (C)
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»�[ÎD�ñÔZ¤/Zr¨ZzgF,Á¥ã�zâVñ���ÔÂ EPS .47

Zr¥̈{Øo«Ð»N*Y@*ì (B) F,Áz{Øo«Ð»N*Y@*ì (A)

Zy~ÐÃðÌ7 (D) Z}Zzg!�zâV (C)

Zq-Iwì�Q�tÆaZEw�@*ìX ________ .48

(PVR) 8z~Wg (B) (Pestle) ñË (A)

Zy~ÐÃðÌ7 (D) (BEP) !Z~8 (C)

»Îf�ZX GST Ðyz*y~YZöK ________ .49

01-04-2017 (B) 01-01-2017 (A)

01-07-2017 (D) 01-03-2017 (C)

Æa? 2020-2021 gz[ÅWæãÆ�gxyZåLòÆaLÅÑbHì? Lakh 7-5 .50

20% (B) 5% (A)

  30% (D) 10% (C)
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(Part-B) z�zx
(Commerce) »%k

Òy�ä»¿ìX ________ ó§iLZ#-�3ð GGE¤/Z°óó .51

§ii0+Ï (B) pÄ (A)

Zy~ÐÃðÌ7 (D) �zâV B Zzg A (C)

Zq-o��hÂhÆîg6,Y**Y@*ì: .52

(Dependent Variable) «o (B) (Control Variable) Nzwo (A)

(Independent Variable) WiZ�o (D) (Confounding Variable) Z{äzZÑo (C)

qgzfs~ÐÃy�ï»Ñì? .53

ËgsyÐzZ��** (A)

oZ]Æ�gxyZq-]4-öEEmÆGz2ÃYiÆa (B)

®�»ç�**TÆ�B¼�@*ìc*ZkÆ�BËqÐzZhì (C)

�Ø�X (D)

ìX _______ Å»g~ (Synopsis) Zq-Ü� .54

Zq-�b (B) Zq-® (A)

Zy~ÐÃð7 (D) �zâV  B Zzg A (C)

~ïÆ§i»gÅ-z�s#�g»gìX ________ .55

3i*&zg¤\ (B) £!&£! (A)

»Ð÷Zzgög (D) ögÄ&p} (C)

óZÜª]»ZÒïÆÁ%ZiÐ',Z{gZ�&m�@*ì? .56

XÅúZzgó}òÅg7gã (B) ïÆ�Z],{»gÅz�s#ZzguÈ~ (A)

Ñgc*C�VZzgeðÆ�tÆ!*g}~ê�** (D) W!*�~Åz�s#ZzgïÆa%äheÅ2»ê�** (C)
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Æîg6, ______ Zq-[}òÆ�tZzg=ôÆa**ycZ¢au±Æ$+ácZ¢au±»ZEw�@*ìXtZq-R .57

ÒyHYYìX
)ZÜ¹w (A)

}òÅg7gã~$+�c*� (B)

eðÃíw�ä~}y%Z! (C)

ïÆ}ò~�Z¢~ (D)

qgzfs~ÐÃy�!ZÖgÆa[Ãic*�{²nZj�ÛZë�@*ì? .58

Zq-ó*yÅ�k, (B) £!�k, (A)

óÜ�Å»g~ (D) »Ð÷ÄÅ6,m,ä (C)

Ì¹Y@*ìX ________ z{N*ì�Û*T~Zq-_·Ëßg]qwc*XÃ�gc*Ä�@*ìZÐ .59

(Age)/ (B) (Reference Period) jZ!Åæ] (A)

(Retrospective Time) ��z�Ü (D) (Longitudinal) îÑã (C)

�l�**ìX _________ Å�&Ð(,~S¤ (Correlation Analysis) ZgnoÆ�t .60

oZ]Æ�gxypZ] (B) oZ]Æ�gxy�Ût (A)

oZ]Æ�gxyg� (D) oZ]Æ�gxyZÁÏZc (C)

¾nÅYõ~Zq-¤(̈DÅ»g��Ï»�zu}¤(̈DÐñZi:HY@*ì? .61

�Yõ (B) £gÆjZáÐYõ (A)

Zy~ÐÃð7 (D) Ü�: (C)

ìX _______ »È (Action Research) ¿ï .62

Zq-Z:t�{ï (B) Zq-îÑ**ï (A)

�Ø�X (D) ï�̄g~)bÆiÆaÅYCì (C)

¬xîg6,[Zzg»%kÅï~ZEw7�@*ìX ________ .63

ìuz} (B) §8gR,~»�/ (A)

�Ø�X (D) Gz2»ZJy (C)
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qgzfs~ÐÃy�ó¿»ª�xì? .64

ï»Xú�b (B) ñçq»ZN[ (A)

Zy~ÐÃðÌ7 (D) Gz2ÅF,¹ (C)

Æ_.HY@*ìX _________ »ZN[ Items~Purposive Sampling .65

fZCê (B) Zky»�ây (A)

Zy~ÐÃðÌ7 (D) ¢»�ây (C)

:F-Test Zp± .66

ãC�~îg6,Zq-�xzZÑ±ì (B) ãC�~îg6,Zq-�z�xzZÑ±ì (A)

Zq-�x±L7�Y (D) GzçVÆÒpÐZq-�xÆ�B�B�z�xzZÑÌ�Yì (C)

(Measures of Central Tendency) %�/~gsyÅeö .67

 (Median Standard Deviation) Zz�Z�Zs£g~Z�Zs (B) (Mean, Median & Mode) }óz+Zzgñe (A)

g��t (D)  Skewness Kortusis (C)

Zq-o�&fg=ì' _______ z��¥â]qÝ�äÆa .68

eZ],I~ (B) ÂÒ] (A)

eÖ~ (D) ZK̈eei+c* (C)

ó_°]�Zq-qÆ�zu~q6,ZW,Ã�gc*Ä�D�Zzg{mîg6,ÔZq-o»�zu~6,ZW,Ã''¹Y@*ìX .69

(Applied Research) iï (B) (Casual Research) Wæï (A)

(Exploratory Research) óï (D) (Conclusive Research) �ï (C)

�g`fs~ÐZq-uaZ�Sàîg6,�³¥â]Æaì: .70

c*� (B) ÍÉ (A)

Ztz$k5é GH (D) SCIRUS (C)

ÐìX _______ ¼»m .71

Ñgc*] (B) < (A)

Z�[ (D) ZÝïZzgWð8Wg (C)
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ìX _________ ïÆîÑ**~$©�î EG0Ã~ï .72

îsæCï (B) ¾æCï (A)

Zy~ÐÃðÌ7 (D) Z|ï (C)

Å¢zg]7X _______ �!*Cï~ .73

jZ!Y]»¦�** (B) x@{ (A)

�Z¢~ (D) Nzw�** (C)

�zc*�zÐic*�{oZ]Æ�gxy©]»ç�äÆaZq-ï .74

(Correlation Research) !*bï (B) (Naturalistic Observation) ¡~x@{  (A)

(Action Research) Z½ï (D) (Survey Research) uz}ï (C)

ÐïÅ�Zð»Z0+Zi{Îc*Y@*ìX ________ .75

ïÅæ]Æ_. (B) óÄZyÐ (A)

ó6,ÀZy%ZY]Ð (D) ó£�Ð (C)

_________ª(Hypothesis) Gz£ .76

ªk�âèÆ�!*]6,FF� (B) ¬gèÒyTÅ�Z�ÜÅYõZÌ!*¹ì  (A)

�Ø�X (D) |»Òy (C)

Åßg]~ï»4+§iìX (Destructvie Testing) n{ÁYõ .77

Complete Enumeration (B) Sampling (A)

Zy~ÐÃðÌ7 (D) Census Survey (C)

Æ§j»ZEwX (Randomization) ghâ,̂c .78

n»§i (B) ÑR,~ (A)

�Ø�X (D) Åö Tippit "F,KMyÎVÅ (C)

�ÛtìX ______~(Experiment Research) Zzg�!*Cï (Ex-Post Factor Research) �.7�&¢5½3ð
E

GHg^a .79

(Control) Z(g (B)  (Expose) "Õ[ (A)

Zy~ÐÃð7 (D) (Search) �l�, (C)
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~�³§jZEw�D�X ________ .80

�Y�bÅï (B) {Ø�b~Üsóµ" (A)

óB ó:L A :L (D) �zâV  B Zzg A (C)

ì? (Non-Probability Sampling Method) qgzfs~ÐÃy�)Zkã%ähe»§i .81

±%ähe (B) ��{"F,KM%ähe (A)

ÃëÆ%ähe (D) ®Òn.ç
Hd-.5Ò5ë GF

E
Y

(C)

�g`fs~ÐÁßgÂV~Gz2Åú¢zg~7�$Ë? .82

�!*C_· (B) îC@*g]_· (A)

uz}ZSm, (D) £g~_°] (C)

öz��,̂ÅW!*�~Æa¬xîg6,�g`fs~ÐÃy�%:heÆ§i»gÃF,ß�~YCì? .83

´ºÆ%ähe (B) ®Òn.ç
Hd-.5Ò5ë GF

E
Y

(A)

±%ähe (D) 6,<i-d-.5Ò5ë GF
E
Y

(C)

Z[oÅF,¹»Z�ágt0[ìYè (R&D) g^aZhe-} .84

Ëo~ñ��{çÙZzg�YqÑ]Å?Ï�@*ì R&D (A)

»@sZ̈KãF,¹ì R&D (B)

Ëo~ßÍVÆ£§i0+ÏÃ4¯Yì R&D (C)

qgz!*ÑX (D)

tÒy¾ä7HLLïZq-ZZ0+ZgZ:ÃÒì�ù]Æfg)ÅYCìóó?       .85

Ç (B) zZ? (A)

å** (D) 4+ (C)

qgzfs~ÐÃy�Zq-[ÅãC�~¢zg]ì? .86

(Scientific Feeling) �³Z�k (B) (Scientific Thinking) �³Îõ (A)

(Scientific Attitude) �³gzt (D) (Scientific Behaviour) �³Îõ (C)
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ÐìX __________ »m Plagiarism .87

Index (B) Research Ethics (A)

None of these (D) Synopsis (C)

'''~uz}Æó§jik,cWD�X .88

z��ïÆ§j (B) 6,~�!*CïÆ§j (A)

�Ø�X (D) �!*CïÆ§j (C)

ZÜ¹Zßw¾g7g^~ñ��ìX .89

¢45é
E
G
E÷g7ĝ (B) "5Ð.ð EG.$g7g^ (A)

Zy~ÐÃðÌ7 (D) óg7ĝ (C)

ìX __________ »¹ic*�{m (Logic of Induction) �áï�äÅy .90

Nzw�{oÅy (B) %äheÅy (A)

Zy~ÐÃðÌ7 (D) x@}Åy (C)

ìX ______ »È (Reliablity of Research Result) ó}òÅzØ]4545é EGGG .91

 (Validity) �g�& (B) (Verifiability) ¤&ÅZq (A)

(Usefulness) ZÃ�e$ (D) (Uniqueness) ZÐZ�e$ (C)

______ uz}g^a .92

(Population) W!*�~ (B) (Events) ½â] (A)

(Circumstances) qÑ] (D) (Processes) ¿ (C)

ìX ______ »m (Evaluation Research) �ï .93

ëYV�gì�? (B) ëH�gì�? (A)

Zy~ÐÃðÌ7 (D) ëHZY�gì�? (C)
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¤/z\g^aÅ»x!»ç�ä~qgzfs~ÐÃy�ZëKì? .94

^ (B) ßv (A)

!&¢A (D) [ (C)

qgzfs~Ð¾»óWÑ]Zzg�V6,',Z{gZ�&ZW,ì? .95

D (B) ¦gZ] (A)

¿ (D) pZ÷] (C)

ÅF,¹Æ�BÝHYYì? ______ W6,cg^aÆZg»YÃ .96

Z�Zg{YĈ (B) Q̂ (A)

gzZc*Ĉ (D) gLeäÅ̂ (C)

0ìX _______ ¬xîg6,c*{mîg6, (Hypothesis) Gz£ .97

(Constants to Variables) xÐoZ] (B) (Variables to Constants) oZ]Ðx (A)

Zy~ÐÃðÌ7 (D) (Variables to Constants) oÐo (C)

�D�X _______ Z¤/ÓxÂS:]Æ!*g}~%äaYNÂ .98

tÆic*�{Zk**] (B) Ët»ÃðZky7 (A)

Zy~ÐÃðÌ7 (D) ic*�{!VÆÁZk**] (C)

{0+ZyÆwZzgWæãÆm»_·�äÆaZq-[ZKW!*�~ÃZWæãÆò~�gzÈ~�@*ìZzgQCÙòÐ" .99

F,KM%:©8ìXz{%äheÅÃyÏ2ZC@*ì?
"F,KM%ähe (B) ®Òn.ç

H\.5Ò5ë FE
Y

(A)

F,KM�{"F,KM%ä (D) ±%ähe (C)

Æ�W@*ìX _______ Zq-ºm§i¿»ZN[ZzgZkÆZz�]ÃÑg�** .100

¡~x@{ (B) Z&kï (A)

Zy~ÐÃðÌ7 (D) uz}ï (C)

///
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