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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

»�ÃgxHì? VALS (i)

Æ�gxyX ID Zzg Super Ego ''Zq-ËZg~îìXZq-ZK̈yÆa ' (ii)

ÐM\HB�? Shopaholics (iii)

ß( / )9 �X Harmful ConsequencesÆCompulsive Buying Behaviour (iv)

ß( / )9 �X Cues Strong Stimuli~ComponentsÆ Learning (v)

�ÃgxHì? BOP (vi)

Ã''''**xÐÌY��X Pavlov Experiment (vii)

»�ÃgxHì? USP (viii)

Hì? Hallo Effect (ix)

»�ÃgxHì? EKB Model (x)

z�zx

Ã,Æ�BìVw�NX Psychographic Segmentaion .2

Å°p�,XZzgZkÆS:]Òy�,X Consumer Behaviour 3

P.T.O



£ë�?-Y,̂{BX Hybrid Customer 4

Æ�ÆÐeNX Consumer Behaviour Ã Social Class Zzg Reference Group 5

âewÃVwÆ�B7�,X Nicosia 6

~�Ût�,ZzgVw�, Subculture Zzg Culture 7

ÃeNX Elements Hì?ZkÆ Learning .8

Ã,Ð�NX Family Life Cycle (FMC) .9

zÎx

»f�VwÆ�BÙX Self Concept ÐM\HB�?ZnÆ Self Concept .10

Ã,Ð�NX Freud Theory Å°p�,Zzg Personality .11

Æ�ÆÐ�NX Learning Ã Pavlov Experiment .12

Ã,Ð�NX (Stages) ÆZ%ÖV Consumer Buying Behaviour .13

âewÃ,Ð�NZzg{�7�,X Howard-Sheth .14

///


