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(10 x 1 = 10 Marks) ��ìX  1 CÙÎZwÆa
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Zzw z
1 ÎZw:

''''Ãë�X (Retail Management) y%�{�ÛzÙ .i

t�? StagesÆ (The Retail Life Cycle Stages) y%�{�ÛzÙÑ̀» .ii

(Accelerated Deveopment) !F,¹ (b) (Early Growth) ¢F,¹ (a)

tX (d) Muturity and Decline (c)

ß/9 Zq-�!*]ìX (Market Profit and Market Share) !*iZg~o«Zzgè  .iii

£ë�? (Scrambled Merchandising) ].z4�g] .iv

£ë�? (Wheel of Retailing) y%��ÛzÙ6  .v

»;�ÉÀ�/õGX (CRM) ÏXMgXZ* .vi

ÐH%Z�ì? "Point of Purchase" h+Zg~Å( y% .vii

ÐH%Z�ì? (Rural Retail) �y̧%�{�ÛzÙ .viii

Æ**xC�X AppsÆ(Grocery) ¤/zu~ P .ix

~Îc*Y@*ìXZÐtë�? (Street) �Ûz|#Æa!*iZg�CÙD .x

Zy~ÐÃð7 (d) gì)�y( (c) Î�Z¤/ (b) (Haat) ;J (a)
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z�zx
Òy�,X (Store Based Retail Institutions) y%�{�ÛzÙÆZ:g{g5 X2

C�X  Pricing Strategies Òy�,Zzg (Pricing Decisions) y%�{�ÛzÙÆ7ê�i~ X3

¾§bKYD�? (Store Location Decision) y%�{�ÛzÙ~£x� X4

6,ZW,Z0+Zi�@*ì?gzÝeZaX Store Atmospheric ¾§b Visual Merchandising X5

y%�{�ÛzÙ~¾§bÅYCì? (Communications) ñZ&] X6

~¾§b»gcZ(gÅC�X (Covid Pendamic) y%�{�ÛzÙÃzi+HZî X7

¾§bZ�Cì? (Urban & Rural Retialing) �¸Zzgà~y%�{�ÛzÙ X8

,ÐÒy�,X (Functions and Types) y%�{�ÛzÙÆZlxZzgZdw X9

zÎx

Å,�ØX (Retail Classification) y%�{�ÛzÙÆZ�Zg{Å�gzÈ~ X10

¹Y@*ì¾§bÐ (Recruitment, Selection & Training) & R,�Åö) , ½CZN[Zzg X11

ÆaÆ���@*ì?Òy�,X Merchandise Manager

Ã,ÐÒy�,X (Strategic Retailing Planing Process) y%�{�ÛzÙÆÕ<VÆ§i»g X12

»ç¾§bHY@*ì?VwÆ�BÒy�,X (Store Design Planning) Z:gµ/È~Æem,Zí X13

HìZzgZyÆ%ZiZzgZlxÃ,ÐÒy�,X (CRM) ÏMgZ* X14
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