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Æ!*g}~z�s#ÙX (Rural Market Research) �¸âgLï X3

�¸âgÈÅ°pÙZzgZkÅZÌ6,gzÝeZaX -E X4

Æ!*g}~M\HY��? (Composition) �¸âg�'Æ%�' X5

ÃÒyÙX (Conditions) �¸âg�'ÅF,¹ÆÑZ_ X6

ÆZëS:]H�C�? (Rural Sales Person) ��̧Ûz|#à{ X7

Å°p�D�ñZkÅZÌ6,gzÝeZaX (Green Marketing) !!*iZg»g~ X8

H�?Ãð0*õ!ZâYÆ!*g}~-z�s#ÙX (Green Product) !ZâY X9

zÎx

Å-z�s#ÙX (Process) �¸âgÈÆ§i»g X10
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Å=ôÙX (Role) Æ��Zg ICTK âgÈ~ -E X12

Ã�g7)bH�?ZkÅz�s#ñizVVßVÐÙX (Sales Management) �¸´̧V~�Ûz$ZOð X13

ñ��{�zg~»°ZÌ»qïìXHM\ZkÐ5�ZzgYV?-z�s#ÙX (Green Business) !»gz!*g X14
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