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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw

(~ all cases (Óxç5]) value (ÃZk§b�HY**e��Wy%~-.$Æfg=�áï��{7) input Zq-Sy2$) .i

(�X same 7V)
(Marginal PrincipleDEqui Zrðâg745ÿ EGEZßw)  (b) (Opportunity Cost Principle ñµÅÑ�'»Zßw)  (a)

(Discounting Principle g¬îZßw)  (d) (Incremental Principle Z�°Zßw)  (c)

BD�X _____ (�D� used jointly (�ZEy�ÛZë�äÆa��îg6,ZEw) Goods �zZâY) .ii

(Normal Goods ¬xZâY)  (b) (Inferior Goods ²ZâY) (a)

(Substitute Goods ��wZâY)  (d) (Complementary Goods ÝZâY)  (c)

ÅzzÐnÅ§seÛìX __________(Demand Curve eZ&+�z) .iii

(The Law of Diminishing Marginal Utility ©àZÃ�e$ÃÁ�ä»�ây)  (a)

(The Income Effect Wæã»ZW,)  (b)

qgz!*ÑÓx  (d) (Substitution Effect ��wZW,)  (c)

Ð%Z�Ë�âyc*}.#ÖÅz{lZgì&6,ze-uºmæ]Æ�zgZyZq-Hg{ÑZ_Æ��Ûz|#�äÆa _________ .vi

»gZzg�.Þ�X
(Production aZzZg)  (d) (Price 7)  (c) (Demand _c)  (b) (Supply að)  (a)

Å{¤7ìX Isoquant Ã̈K .v

(Convex ö[)   (b) (Downward sloping nÅ§sezZy) (a)

(Positive slope µezZy)  (d) (Negative slope tezZy)  (c)

(7ìX variable input qgzfs~ÐÃ̈KoSy2$) .vi

Zy~ÐÃð7    (d) (Equipment �ây)  (c) (Power ¤�Ü)  (b) (Raw material {xâw)  (a)1/2



(ìX negative Ænt) ________(Income Elasticity of Demand ÔÅWæãÅE) .vii

(Normal Goods ¬xZâY)  (b) (Positive Goods µZâY)  (a)

(Inferior Goods ²ZâY)  (d) (Elastic Goods EZgZâY)  (c)

(ÆnÃ́Ñ�'ic*�{ÆìX decision making ê�i~) .viii

(Sunk Cost ez!Ñ�')  (b) (Opportunity Cost ñµÅÑ�')  (a)

Zy~ÐÃð7  (d) (Historical Cost @*g]Ñ�')  (c)

Z+âg�'T~6,ze-uZq-��X .ix

(Monopolistic competition ZYg{�Zg~£)̈  (b) (Perfect competition »ï£)̈  (a)

(Monopoly ZYg{�Zg~)  (d) (Oligopoly Zz�7à)  (c)

(ìX Perfect competition S:]ÅzzÐ»ï£)̈ _______ 10.

(Large number of buyers and sellers y%h+ZgzVZzg&zZßVÅ(,~®Z�) (a)

(Homogeneous product 7V¡¬])  (b)

(Free entry and exit of firms �ÛñV»j�Z¼ZzgZy%Z`)  (c)

qgz!*ÑÓx  (d)

z�zx
(~�Ût�,X Managerial Economics (ZzgZOòçâ]) Economics çâ]) .2

method (ÆZy%ZY]Æ§i»g) Measurement (Åz�s#�,X̧òWæãÅeö) National Income ¸òWæã) .3

(Åz�s#�,X of Measurement

(Òy�,X Characteristics (ZzgZkÅS:]) Law of Demand _c»�ây) .4

(H�? determinants of Supply aðÆ¬ï) .5

(�,X Differentiate (Æ�gxy�Ût) Cost Reduction (ZzgÑ�'~¶) Cost Control Ñ�'6,�10*ä) .6

(Å¿z�s#�,: methods (Æ�g`fs§hV) Demand Forecasting ÔÅ&4jè FGIEÍð) .7

(IntentionLSurvey of buyers y%h+ZgzVÆÃt»uz})  (b) (Delphi Technique e

&Ò§
ö
G
E

2)  (a)

(H�? types (Hì?ZzgZkÅZlx) Inflation Z�ÛZoig) .8

(H�? Characteristics of Oligopoly Zz�7àÅS:]) .9

zÎx
(ÅZÌ Managerial Economics (~ZOòçâ]) Business decision making »gz!*g~ê�i~) .10

(Åz�s#�,X significance)

(6,c�,X Discounting Principle Zq-o�&VwÆ�Bg¬îZßw) .11

(Òy�,X Types (ÅZZlx) Price Elasticity of Demand â8-Å7ÅE) .12

(Åz�s#�,X law of variable proportions oÚ�&Æ�ây) .13

(Åz�s#�,X Price Determination (Æ�7Æç) Perfect Competition »ï£«) .14
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