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@Zc*]:
ÎZßV»�Z[�b Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

ÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

~̧&ÒyÙX (Marketing and Selling) !*iZg»g~Zzg�Ûz|# (i)

~̧&ÒyÙX (Public) ZzgúZx (Consumer) �g@ (ii)

£ë�?Zq-Vw�ØX (E-Marketing) Z~XâgÌ (iii)

ÐH%Z�ì? (Information Search) ZÎgÂua (iv)

¹ic*�{gnp�ÂZÐHë�?'''' (Price) Å7 (Product) Z¤/ëZâY (v)

'''NzwÅ2Ã''''ë�X (vi)

ZâYZ¤/áÆfg=M\qÝ�}ÂZÐ''''ë�X (vii)

'''ìX (Tool) »Zq-Iw (Sales Promotion) z|#Å�Ûzr �Û (viii)

»�zuZ**xìX 7' Ps ''' ' (ix)

~H�Ûtì? (User, Buyer) y%h+ZgZzgZEw�äzZá (x)

z�zx

ÆU6,,ÐÒyÙX (Concepts) Zzg¦gZ] (Evolution) ÆZg» (Marketing) !*iZg»g~ .2

Æfg=�� (Matrix) Ã¢a¾ (SWOT Analysis) ÎZ^Z**É4mø G 3

P.T.O



ÃZÌZzg§hVÃ,ÐÒy�,X (Channel Management Decisions) vÆaMmZOðê�i~ 4

Hì?ÃðZq-VwÐÒy�,X (Branding Decisions) Z&+8-� ', 5

ÃÒy�,X (Steps) ÆZæZg` (New Product Development) aZzZgÅF,¹ 5 6

ÃÒy�,X (Methods) Hì?ZkÆZ§hV (Pricing Decisions) 7��i~ 7

ÃÒy�,X Methods HìZzgYV¢zg~ì?ZkÆ (Control) Nzw .8

HÌZzg,�ØX "5 M's Decision Model" nÆê�i~~ .9

zÎx

(Environmental âjàúZï (Micro & Macro) 6,ZW,Z0+Zi�äzZáb%z~ź (Environment) vÆâjw .10

Ã,ÐÒy�,X Factos)

HìZzgZC£x¯äÆav¾§bÅ2»ZEw�$Ëì? (Positioning Strategy) 7i$k545ë G
IEEE
YÕi .11

�g@Ã¾§bÐ´u{�ä~æ��@*ì?Z%ä (Consumer Market Segmentation) ´uÏ¶K:�i~ .12

ÃÒy�,X (Types)

ÃÒy�,X (Stages) ÐH%Z�ìZzgZkÆZ (Consumer Behaviour) �g@Æ',@*� .13

ÅZÌYVìZzgZÐ¾§bÐ¿~Ñc*Y@*ì? (BCG/GE Model) YZ~âew / !ÏY .14
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