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(Part A) zZzw
(Research Methodology) ïÆ§T»g

(ÃH¹Y@*ì: Application (ÆZ:t) Scientific Method (Æn�³§i»g) study »gz!*g~)bÆ_·) (1

(Deductive Reasoning Z]ðZ+Ñw) (B (Inductive Reasoning Z&+DZ+Ñw) (A

(Grounded Theory (¤/Z�&+i+¹g~) D (Business Research (»gz!*g~ï) C

Step-by-Step (Æ�Zq-±%³zZg§i»g) Logical Process of Reasoning '''LLZ+ÑwÆx¿) (2

(óóìX Procedure

(Observation (x@{) B (Experiment (�/) A

(Scientific Method �³§i) (D (Deduction Z~.�**) (C

(Ñzq�ä»ª%³ì? Research Process qgzfs~ÐÃ̈Kó¿) (3

(Searching sources of information to identify problem (X�l�äÆn¥â]ÆfgZù�l�**) A

(Survey of related literature (ß́Z»uz}) B

(Identification of problem (XÅÙ|#) C

(Searching for solutions to the problem (Z»i�l�**) D

(¯äÔ business strategies (ì&»gz!*g~Õi) Management Tool ïZq-ZOòIw) _____________ (4

(ÆnZEwHYYìX managing growth (�äZzgF,¹ÆZOx) managing production aZzZgÃ±)
(Business (»gz!*g) B (Social (�Y) A

(Zy~ÐÃð7 D (Educational (() C

(�g�&7ì? statement qgzfs~ÐÃy�Òy) (5

(Zq-ó?m,óZq-�*zm,ì�Zq-6,Z�ÆnZq-µ/7�CìX A

(Zq-ó?m,tªCÙ�Cì�[Xi{óµ"Ã»x!Æ�BZ�x�¶Å&¢Ag�rìX B

(ó?m,Zq-)±Zzg)µ/Èµ/ìX C

(Zq-ó?m,ì!*ÇZq-óg7ĝÅ§bZzgg^a6,z�Ð¬è�X D
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(»Èì: Action Research Z½g^a) (6

(A longitudinal research Zq-îÑãï) (A

(An applied research Z:t�{ï) (B

(A research initiated to solve an immediate problem ¯g~XÃi�äÆnÑzqÅ�ï) (C

(A research with socioeconomic objective �YZO�~ÑÆ�Bï) (D

Zzg§hVÅãC�6,ÅYCìX ____________(classification (Å�gzÈ~) Research ï) (7

(Intent ZgZ�{) (B (Purpose Ñ) (A

(Techniques2) (D (Methodology §i»g) (C

(ÔZy£�ÃqÝ�äÆem,ZíÔZzg_¬Æ Objectives (�ïÆ£�) Formal Document Zq-!*���*zm,) (8

¹Y@*ìX ___________ (Ã7�CìÔQÐ outcomes / deliverables áµ}ò&e=gZ"5Îæ GEE)
(Research proposal (ó?m,) B (Research design (g^aem,Zí) A

(Research report (óg7g^) D (Research hypothesis (óGz£) C

Z#¼�>Zq-oÅeö�äZzgZq-�}òqÝ�äÆnZq-�W6,¾°p»ZEw�D�ÔÂZ,eöÃ (9

¹Y@*ì: _____________

(Reliable (�.ÞZO�) B (Instrumental (W!»g) A

(Factual (|) D (Valid (�g�&) C

(?m,�äÆn Hypotheses ZnÅ¥â]qÝ�äÆnZnÅï»gÅ�ìX)bÅz�s#ZzgGz2) (10

(»ZEwHY@*ì? research ¾nÅï)
(Primary Research (ãC�~ï) B (Descriptive Research (z��ï) A

Causal Research(D (Secondary Research (U*â~ï) C

ì: ___________(purpose (»Ñ) Literature Review Z�[ÆY,̂}) (11

(XZzgW6,¾°pÅz�s#~æ��**X B (ñ��{DZzg**¥xÅÙ|#ÆnZ�[»ZEw�**X A

(qgz!*ÑÓx D (Ô_°]Å¤!VZzg$zg-VÅ¶K0+��**X C
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¹Y@*ì: ___ (Ã statement (»Òy) expected relationship (Æ�gxyáµm) variables �zc*�zÐic*�{oZ]) (12

(Hypothesis (Gz£) B (Concept definition (¦gÅ°p) A

(Research question (óÎZw) D (Problem statement (X»Òy) C

(�@*ìX filled %æFNH�Z) ______________ (&+g= Questionnaire ÎZÜ)) (13

(Everybody CÙÃð) (B (Respondent �Z[�y{) (A

Zy~ÐÃð7 (D (Enumerator Ñgà{) (C

(e�V''''BD�: Two Alternatives Z,ÎZÑ]X~Üs�z��w) (14

(Dichotomous questions (�z§�ÎZÑ]) B (Multiple choice questions ¼�ZN!ÎZÑ]) (A

(Structured questions ��ÎZÑ]) (D (Open ended questions A»�ÎZÑ]) (C

Æfg)ì: ____________ �&Ðic*�{!íW,ÎZÜ)ZOð»§i (15

(Schedule (ozw) B (Web-based (zd$6,FF) A

(Mail survey (éuz}) D (Telephone Survey (8¯yuz}) C

ìX _____ uz}»ZZ�aZ�ä»�&Ð¬x§i (16

(Secondary data ²g~eð) (B (Primary data ãC�~eð) (A

Zy~ÐÃð7 (D (Qualitative data �&Ó4-ö EGGeð) (C

(ÃH¹Y@*ìX aggregate (Åù¦) units (Ð0ÓxZ»ÇV) study _·) (17

(Unit -.$) (B (Population or universe W!*�~c*»Ñ]) (A

(Frame �Û*) (D (Sample %:) (C

¹Y@*ìX ______________ W!*�~ÆZq-gÁÃ (18

(Census (%�xÑg~) B (Element (K) A

(Group (¤/z\) D (Sample (%:) C

ìX _____ ZÈwÆ%äheÅZq-Vw (19

(Snow-ball Sampling ',sÅtÅ%:�i~) (B (Quota Sampling Ãë%:�i~) (A

(Lottery method ÑR,~»§i) (D (Purposive Sampling Ñ~%:�i~) (C
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(Ð%: strata (~�H�HìZzgÃµZ5V) strata (~W!*�~ÃZ5V) Sample ''''~¾%ä) (20

(1�Hì? Sample)

(Snow-ball Sampling ',sÅtÅ%:�i~) (B (Quota Sampling (Ãë%:�i~) A

(Purposive Sampling (Ñ~%:�i~) D (Stratified Sampling (Ò%:�i~) C

(6,Statistical Tables (Æn²)45½ï FGHÑgc*C].zßV) Analysis (Zzg�t) Summarizing (»Ü�) Raw Data {xñZ�) (21

e
_5Ñõ F�**'''B@*ìX

(Coding (Ãe8-) B (Tabulation (

&45Ó4j
è

H
GEG
I
E

) A

(Editing (F,ç) D (Transcription (Ü) C

ì: ___________ (Ð%Z� Hypothesis Gz£) (22

(The outcome of an experiment (Zq-�/»³) A

(A conclusion drawn from an experiment (Zq-�/ÐZ~.��{³) B

(�ÅZq-̂T~*y�/»gÃúghäÅÃÒ�@*ìX C

(A tentative statement about the relationship (©]Æ!*g}~Zq-¬gèÒy) D

(Ô instrument (ÆnZEw�äzZÑW!) measure (Åeö) concept Zk!*]»o]ì�¦g) ______________ (23

(Åeö�@*ìX concepts (Ôc*¿�g|£/¦gZ]) techniques2)
(Replicability) (Ü5+k,~ B (Reliability (Z±g) A

(Validity (�g�&) D (Scaling (e:»g~) C

»ZZ�HY@*ìX _______ (Æem,Zí~$zg-V»ØÎäÆn Research Instrument óWá) (24

(Questionnaire (ÎZÜ)) B (Pilot study (0*�_·) A

(Sampling %:�i~) (D (Interview ZÚz-) (C

(Ãi�ä data (6,c�@*ìÔñZ�) research efforts Zq-X7�@*ìỐóÃ@V) ____________________ (25

(�äÆnZEwòYäzZáem,ZíÃ analyze (�äZzg�t) gather Æn�g»gñZ�»{�7�@*ìZzgñZ�ÃZ�)
ªCÙ�@*ìX

(Research Proposal ó?m,) (B (Research Question óÎZw) (A

(Research Methodology (ï»§i»g) D (Research Design g^aem,Zí) (C
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(�@*ì compares (»ñZi:) objects (',Z{gZ�&�zc*ic*�{ZâY) respondent (T~�Z[�y{) Scale '''e:) (26

(�@*ìX choices ZzgZyÆ�gxyZN[)
(Rating Scale (g|»e:) B (Ranking Scale (�gzÈ~»e:) A

(Zy~ÐÃð7 D (Graphic Scale (¤/Zs»e:) C

(ÐËWxÅË�zu}Wxc*W#-,ç JHEÆZq-�zu}Æ¤/z\Æ£«~�� respondent (�V�Z[�y{) Scales z{e:) (27

(ÅãC�6,�gzÈ~�**''''B@*ì: common criterion £g)
(Forced Ranking (�~�gzÈ~) B (Method of paired comparison (�hZñZi:»§i) A

(qgz!*ÑÓx D (Constant Sum Scale (xg¶»e:) C

(Z��@*ì�¬¦7H�HåX data (',Z{gZ�&ñZ�) researcher (TÐ[) Original source ZÝfg=) (28

(Secondary Data (U*â~ñZ�) B (Primary data (ãC�~ñZ�) A

(Zy~ÐÃð7 D (Tertiary Data (U*æñZ�) C

(6,̈gHYñz{qgzfs~ÐÃ̈K�áïìX issue (ÆnTZ) Secondary Data U*â~ñZ�) (29

(Reliability (Z±g) B (Sufficiency (ñe$) A

(qgz!*ÑÓx D (Suitability (o�) C

(Æ§i¿ÃZq-±Z0+Zi~gkge�**�@*ì@*��p people, objects and events z{§iT~ßÍVÔZâYZzgzZu]) (30

(Æ!*g}~¥â]qÝÅYnX phenomenon of interest ÆgDy)
(Online Survey (WyÑíuz}) B (Observation (x@{) A

(Warranty Cards (zZg�»gei) D (Schedules (oz²) C

(»�,̂(,kìÔA$�g�fs~ÐÃ̈K�g�&�@*ì? sample Z#%:) (31

(The standard error remains unchanged (£g~t$+2g',�ÛZggx) A

(The standard error increases (£g~t(,|YCì) B

(The standard error declines (£g~t~¶WCì) C

(Zy~ÐÃð7 D

(ÐHY@*ì? symbols (c*�v´áV) numerals z{¿ìTÆfg)�Z!i%zV»Ü�yÎV) ___________ (32

(Coding (Ãe8-) B (Editing (F,ç) A

(Tabulating (
&45Ó45ë H
GE
HE
Y

) D (Classifying (�gzÈ~�**) C
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(procedures (»§i»g) Non-probability Sampling fs~�~�z�&ÐZyÅÙ|#�,Î)Zkã%ä) (33

¹Y@*ì:
(Dimensional sampling (3%:�i~) ii) (Simple random sampling (��{"F,KM%:�i~) i)

(Cluster sampling (
®Òn.ç
H%:�i~) iv) (Snowball sampling (�!*wÆ%:�i~) iii)

(Stratified sampling (Ò%:�i~) vi) (Quota sampling (Ãë%:�i~) v)

9WB»ZN[�,X
(v (Zzg) iv (Ô) ii) (B (iii (Zzg) ii (Ô) i) (A

(v (Zzg) iii (Ô) ii () D (v (Zzg) iii (Ô) i () C

¹Y@*ì: _________ (T~ïÅYCìÔZÐ conceptual framework ¦gZC�Û*zgu) (34

(Research design (ó»em,Zí) B (Synopsis of research (ï»Ü�) A

(Research paradigm (ó%:) D (Research hypothesis (óGz£) C

(¹ process (ÆOñ¿) content based questions n�~�z�&ÐZyÎZÑ]Å¶K0+��,ÎñZ�6,FFÎZÑ]) (35

Y@*ì?
(Divergent questions (ZÎZÑ]) ii) (Convergent questions (��ÎZÑ]) i)

(Concept based questions (¦g6,FFÎZÑ]) iv) (Fact based questions (�ë6,FFÎZÑ]) iii)

(Closed questions (ÈÎZÑ]) vi) (Open questions (ÎZÑ]ÅÜ) v)

n�b�W�~Ð9�Z[»ZN[�,:
(i) (Zzg iii (Ô) ii) (B (iii (Zzg) ii (Ô) i) (A

(v (Zzg) iii (Ô) ii) (D (vi (Zzg) v (Ô) iv) (C

(elements (ÅÃ́no�&ìZ#W!*�~Zh§bÐ³¤/z7V6,����CÙ¤/z\ÆÁÜ) Sampling %:�i~) (36

(�V? heterogeneous (�VZzgCÙ¤/z\Æ�gxyz{��) homogeneous 7V)
(Cluster Sampling (

®Òn.ç
H%:�i~) A

(Simple Random Sampling (��{)F,KM%:�i~) B

(Stratified Sampling (Ò%:�i~) C

(Judgement Sampling (�»%:�i~) D

7
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�g`fsÃ5\�,: (37

II z�&D I z�&D
(Mean is greater than variance (Zz�ópÐic*�{ì) I (Poisson distribution (7KyÅ�) i

(Mean & Variance are same (ÈZzgpZq-6ì) II (Normal distribution (¬x�) ii

(Symmetric (ëW°) III (Chi-Square distribution (cZjZ],Å�) iii

(Positively skewed (µîg6,F,Y�Z) IV (Binomial distribution (�z**ò�) iv

(iv) (iii) (ii) (i) Ãei:
IV III I II (A

II III I IV (B

I IV III II (C

III I II IV (D

(»°�~g� Independent Variable (~WiZ�o) Simple Regression Equation Z¤/Zq-��{g�)zZ]) (38

(�g�&ì? statement (ìÔÂ�g`fs~ÐÃ̈KÒy) negative (t) Regression Coefficient)

(The coefficient of correlation between the variables is zero (oZ]Æ�gxyZgno»°�#ì) A

The coefficient of correlation between the variables (oZ]Æ�gxyZgno»°�°�~�»µ%,a%ì) B

(is the positive square root of the coefficient of determination

The coefficient of correlation between the (oZ]Æ�gxyZgno»IH7-�ÆIH7-»t%,a%ì) C

(variables is the negative square root of the coefficient of determination

(qgz!*Ñ~ÐÃð7 D

(Å�&Ð(,~S¤�l�@*ìX Correlation Analysis Zgno»�t) (39

(Differences among variables (oZ]~�Ût) A

(Variations among variables (oZ]Æ�gxypZ]) B

(Association among variables (oZ]Æ�gxym) C

(Regression among variables (oZ]Æ�gxyg�) D

8
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(~F,KM ascending or descending order (ÆZq-¤/z\Ã�]Æù�~c*4,zàF,KM) observations x@Z]) N Z¤/ (40

(BCìX middle value �c*YñÂ�gxã�g)
(Median (zT6) B (Mean (Zz�) A

(Zy~ÐÃð7 D (Mode (c6) C

(Æ�W@*ì? Inferential Analysis (g�t) Analysis Ã̈K�t) (41

(Bivariate Analysis (o�t) B (Univariate Analysis ()o�t) A

(Hypothesis Testing (Gz2ÅYõ) D (Multivariate Analysis MZ
Ä
A;-
ö E
XG�t) (C

development of existing (Å�gc*ÄZzgñ��{Ãc*]ÅF,¹) new theories ï6Ãc*]) ____________ (42

(»!*)̄k�ìX theories

(Exploratory (ó) B (Pure ({Ø) A

(Experimental (�!*C) D (Applied (ÑÍ�{) C

(Æ!*g}~GzçVÅ cause and effect relationships (zzZzgZW,Æ©]) objective ï»Ñ) _________ (43

(�**ìX test hypotheses Yõ)
(Causal (:L) B (Formulative (

$h½5Õä

GI

GC) A

(Zy~ÐÃð7 D (Descriptive (z��) C

�Y@*ìX __________ (Å¤&�YCìZzgt�g�&0*c*Y@*ìÂt Hypothesis Z#Gz2) (44

(Theory (Ãt) B (Law (�ây) A

(Statement (Òy) D (Fact (|) C

. ¯k¹Y@*ì _____________ (Å®Z�Ã Observations Zq-{m¯kz9ÆZ0+gWäzZáx@Z]) (45

(Interval (z9) B (Frequency (®�) A

(Mark (¶Ky) D (Limits (uz�) C

(Z��ä~ZEw�ä Data (c*ñZ�) Test (ÔYõ) Questionnaires (ÔÎZÜó) Letters ~èo) ___________ (46

zZá�zu}I²�áï�X
(Glossary (¹) B (Appendix (Zñ¾) A

(Bibliography (ÂÒ]) D (Literature Cited (Z�[»jZ!) C

9
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(Ð́»ñVÅZq-Yìz�&ìX study (Æ_·) Researcher [) ____________ (47

(Glossary (¹) B (Appendix (Zñ¾) A

(Bibliography (ÂÒ]) D (Literature Cited (Z�[»jZ!) C

¹Y@*ìX ______ (�¬�ËZzgÑÆn¦HY[ìÔZÐ Data ñZ�) (48

(Secondary data (U*â~ñZ�) B (Primary data (ãC�~ñZ�) A

(Ready-made data (»g�{ñZ�) D (Tertiary data (R,"2.ç HGJ~ñZ�) C

~ÔgñËñçqÅ¼S¤Æ!*g}~ê�@*ìZzgZÐ',Z{gZ�&eä6,Ë£x6,g�rìX ____ (49

(gztÆeä B (�gzÈ~Æeä A

(¡'}ÆF,Ziz D (¦�{F,Ziz C

ïÆfg)qÝòYäzZáZ@ZsÃH¹Y@*ìX (50

(�c*C£� B (ïÆ£� A

(Ç£� D (Zz6,Å§s£� C

(Part B) z�zx
Management

(Ãå�YYì²X Communication Process Zq-ñZ&C¿) (51

(The sender transmits the message zZÑ�xà@*ì) (A

(The receiver understands the message zßwà{�xÃ&ì) (B

(The message enters the channel �xMm~�Z4�@*ì) (C

(The message leaves the channel �xMmgh�êì) (D

(Å´7icÃªCÙ�@*ìz{'B@*ìX Characteristics (c*¼S:]) Objects (��zc*�zÐic*�{ZâY) Scale e:) (52

(Ordinal Scale (Wge³e:) B (Ranking Scale (�gzÈ~»e:) A

(Ratio Scale (Ú�&»e:) D (Arbitrary Scale (ßZ$+h+~e:) C

10
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�g`fsÃ�hØ: (53

II z�&D I z�&D
(Market in equilibrium ÂZiy~âgL) (i)

(Law of supply �ÛZb»�ây) (ii

Co-efficient of ÔÅ7ÅE»ëW}) (iii)

(price elasticity of demand

Price elasticity of ÔÅ7ÅE) (iv)

(demand

The producers 6,ze-uic*�{76,¡¬]Åæ¾�,Ð) (a)

(will offer more of a product at a higher price

z{lZg&6,ze-u�Ûz|#�**eT�z{ZklZgÆ',Z',ì& (b)

The quantum that producers �g@y%h+**eT�)
want to sell is equal to the quantum that

(consumers want to buy

The sensitivity of �V~p~Æn�g@Å�8L) (c)

(consumers to price changes

lZg~�Åp~»_c7~�Åp~Ð (d)

Percentage change in quantity demanded to )

(percentage change in price

(d) (c) (b) (a) Ãei:
(iv) (iii) (i) (ii) (A

(iii) (ii) (i) (iv) (B

(i) (iii) (iv) (ii) (C

(iii) (iv) (i) (ii) (D

Statement I: The slope of an (Ô�(,|g�ì) MRSc :Zq-ÑWz�ÅezZyC~��wÅ©àÑbì) I Òy (54

indifference curve is the Marginal Rate of Substitution in the consumption (MRSc), which is

(increasing

Statement II: The () MRSe :PÑíÅezZy�z�âyÅ�V»Ú�&ìZzg$+á~��wÅ©àÑbì) II Òy
slope of the budget line is ratio of the prices of two goods and is the Marginal Rate of Substitution

(in exchange (MRSe)

ÒyßìX II �g�&ìÔp I (Òy B �g�&�X II ZzgÒy I (Òy A

�g�&ìX II �g�&7ìÔpÒy I (Òy D ß�X II Zzg I (Ò**] C

11
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�g`fsÐ5N: (55

Number of subordinates that (â+B3ð
GG

VÅ®Z��Zq-4zZ,̂gÃg7g�̂D�) 1 (Stability (ZPx) a

(report to one supervisor

The whole is greater than the sum (åZkÆ�VÆù´Ð(,Zì) 2 (Strategy (Õi) b

(of its parts

(Ù|#�{Z@ZsÃ',z�ÜqÝ�äÆa�ÛxÆ¾z�bÃ��äÆµ" 3 (Synergy (_�) c

Plans for the allocation of firm's scarce resources to reach identified)

(goals in time

Employees (5i}Ã!*g!*gZq-»xÐ�zu~5i#Ö~v7HY**e34/õ X
G

J
) 4 (Span of control (Nzw»�zgZ6) d

(should not be moved frequently from one job to another

(d) (c) (b) (a) Ãei:
1 2 3 4 (A

2 1 4 3 (B

1 4 3 2 (C

4 3 2 1 (D

(�g�&ì? statement Ãy�¸w) (56

(5i#Ö»�tÇzV»Zq-¤/z\ì�»xÅnZzgRÐMPìX A

(Zq-6,zñ×Zq-5ixÃic*�{f)�Zg-VÔic*�{z�gc*wÔic*�{'g]Zzg{mîg6,9Z{c*9Z{ÅÑb~Z��ÆÒpÐ4 B

5i#ÖÅ§s(,J**ìX
(A promotion is the vertical transfer of an employee (6,zñ×Zq-5ixÅÀ�~Ãì) C

(èÃg{!*ÑÓx D

12
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�g`fsÐ5N: (57

)S:]( II z�&D ÅZâY( HRM) I z�&D
Forecast ) (7Íð�,�W�òÅ¤�ÜÃgDyÅãC�6,ÕiÅ¢zg]ì 1

(man power needs based strategies of the trend

(5i#ÖÆ»çV~ZÐZ�~'gÂVÃ7gZ�äc»g��{£gZ]ZzgZ�Zâ]» 2

Use the criteria and measures developed to match ZEw�,)
(individual skills in the job requirements

(Promotion �Ûzr) (3

Amicable and harmonious working (^~�z*:ZzgëW°Ð»x�**) 4

(in the organization

(ZK̈ãz�bÅµ/È~ a

(Human Resource Planning)

(Selection (ZN[) b

(Advancement (F,¹) c

(Q©] d

(Industrial relations)
(d) (c) (b) (a) Ãei:

4 3 2 1 (A
2 3 4 1 (B
2 4 1 3 (C
2 3 1 4 (D

ìX ___________EPS (Zq-ìT6, Financial Break-even Level »¢45é EGE³',q-Z-yCw) EBIT (58

Ñöz�ì EPS(B Zq-ì EPS(A

tì EPS(D #ì EPS(C

-Û�ÔÂ 9000 Zzg 4000 (Z6uCw!*nKM average (Z6uCwZzgZz�) minimum (»ÁZiÁ) Material A)A Z¤/ñZ� (59

(Hì? Reorder quantity �z!*g{F,KM�¶ÅlZg)
-Û 10,000(B -Û 8000(A

-Û 9,000(D -Û 11,000(C

(ÅúÒÏ�@*ìX merger of firms (�ÛñVÆZ�x) Vertical merger À�~Z�x) (60

(Engaged in the same line of business »gz!*gÅZq-�Ñí~̂zs) (A

(At different stages of production in an industry ËÅ~aZzZgÆZ%Zi6,) (B

(Engaged in unrelated line of activities )́u¤/ñV~̂zs) (C

èÃg{!*ÑÓx (D

13
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Cost of (ÔuâñÅÑ�') Cost of Production (ÔaZzZg~Ñ�') Price (Ô7) Projected Demand áµÔ) (61

(ps�D�XtÓxp´V"F,KM§jÐ Projected Cash Flows (z){~p=VÆ�Báµ×·�) Capital

�b��XZy~9F,KM»ZN[ÙX
(Simulation Technique ({2) B (Sensitivity Analysis (�8L»�t) A

(Zy~ÐÃð7 D (Decision - Tree êD�g|#) (C

(7ì? characteristic (ÅS¤) Entrepreneurship fs~ÐÃ̈KZÚ6,�g�&) (62

(Risk Bearing g�U8-) (B (Vision (zn,y) A

(Disloyalty "zÃð) (D (Initiative and Drive UZzgegZÇ) (C

(Ã́̂ì? oldest and simplest (Å�&Ð�*ZzgW�yF,+) organisation^) (63

(Committee organisation wÅ̂) (B (Functional organisation
¢5½k5

ÿ

EEIE^) (A

(Line and staff organisation (ÑíZzgpÅ̂) D (Line organisation (Ñí̂) C

(�ÔZ¤/ correlated (îg6,´) negatively (!*Çt) variables ¹Y@*ì��zoZ]) (64

(Covariance between them is positive (ZyÆ�gxyëW°µì) A

(Coefficient of correlation between them is -1 ì) 1 (ZyÆ�gxyZgno»°�D B

(Covariance between them is negative (ZyÆ�gxyëW°tì) C

(qgz!*Ñ~ÐÃð7 D

(ZEwHYYìX Graphical method i�äÆn¤/Z¢1¹ÿ
E

G§i) (65

(Óx°�~eðäÆ�BZq-�~6,z¤/Z/»X A

(A linear programming problem with all integer data base)

(�zêÁpZ]Æ�BZq-�~6,z¤/Z/»X B

(A linear programming problem with two decision variables)

(Any linear programming problem (ËÌ�~6,z¤/Z/»X) C

(�zZ+VZzg�z2ßVÆ�BÜzÜ»X D

(A transportation problem with two origins and two destinations)

qgzfs~ÐÃy�ö.$áW�^Ån7ì? (66

(Process Layout 6,zªáW�^) (B (Product Layout 6,ze�'áW�^) (A

(Residential Layout (g;�áW�^) D (Fixed Position Layout (
¡½hå

E
H7icáW�^) C

14
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~�áï7ì? P 7 (Æ Services Marketing qgzfs~ÐÃ́uzwâgÌ) (67

(People ßv) (B (Physical evidence Kão]) (A

(Marketing plan (âgÌöy) D (Process (¿) C

(7ì? Stage (»%³) Product Development qgzfs~ÐÃ́5¡¬]ÅF,¹) (68

(Business Analysis »gz!*g~�t) (B (Idea Generation Wàc*¾c) (A

(Market Segmentation âgLÅ�) (D (Test Marketing ±âgÌ) (C

(ìX capital mobilised (Ð%Z�)ÆnÃuuât) Working Capital zgå´4545ÿ GFGH) (69

(vÅgzi%{Åâàf)�Zg-VÃ7gZ�** B (vÅîsæCâà¢zgc*] A

(qgz!*Ñ~ÐÃð7 D (vÅwÅâà¢zgc*]Ã7gZ�** C

§i�áï�YìX ____________ (~Z�Z5» Acquisitions (Zzg�w) Mergers Z�x) (70

(Loan stock (�Ûn»fí{) ii (Cash (×~) i)

(Convertible loan stock (.g×ßyZ6u) iv (Ordinary shares (¬x�) iii

(Üs ii (Zzg) i () B (Üs iii (Zzg) i () A

(Üs iv (Zzg) ii () D (iv (Zzg) iii (Ô) ii (Ô) i () C

age, gender, race, marital status, income W!*�~ÅS:]~p´V��/Ô½Ô±ÔZi�zZYwÔWæãZzg½) (71

(p~ÅVB�: and education

(Cultural pD) (B (Demographic W!*�c*C) (A

(Diversity àq) (D (Geographic 'Z5ð) (C

(:Zq-̂~ë5iáVÆnZ�Z5�D�ÔëpÆnZ�Z57�DX i () Statement Òy) (72

(:çz£º!��{5i#ÖÆ_.�**e34/õ X
G

J
X ii () Statement Òy)

(ßìX i (�g�&ìp) ii (Òy) B (ßìX ii (�g�&ìp) i (Òy) A

(ß�X ii (Zzg) i (�zâVÒy) D) (�g�&�X ii (Zzg) i (�zâVÒy) C

15
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(z{�ây�X Giffen goods ±©
è

Y
L
E
E�ây) (73

(For which demand increases as price decreases) (TÅ7Á�äÆ�B�â8-(,|YCì A

(Which is in short supply? (ÃyÏað~¶ì?) B

(Which have high elasticity of demand? (X~â8-Åic*�{E�Cì?) C

(Which gives rise to a Cob-Web situation? (ÃyÏÃ[zd$Åßg]qwÃÀ�êì?) D

(�g»gìX Cardinal measure of utility qgzfs~ZÃ�e$»ãC�~e:) (74

(Indifference Curve Analysis ("-È�t) B (Utility Theory (-Ä¹g~) A

(Inferior Goods (²�ây) D (Revealed Preference (ªCÙ�{F,ß) C

(ÅâqZzgÛzyoÐ�äzZà{ØK services (Zzg}.â]) final goods ËoÆZ0+gaZ�äzZáÓxî�ây) (75

(Ã¹Y@*ìX net factor income Wæã)
(Nominal GDP ',Zñ**xYe~8) (B (GNP YZ+8) (A

(Real GDP ÇYe~8) (D (NNP Z+Z+8) (C

(ÔzZ3ÅÑb repayable �wÆ��.ÞzZ3) 10 gz9¦�CìX 1,00,0006,10% Z¤/Ãð�Ûxe#-?ç EEFkÆZ%̀ZYÆfg) (76

(Åñ��{7Æ�B)z~�C cash outflows (Åñ��{7Ã×Zy%Z`) cash inflows (�×Wæ) rate of return)

ì:
(Implicit Cost (�Ñ�') B (Explicit Cost (zZã7) A

(Future Cost (wÅÑ�') D (Specific Cost (ºmÑ�') C

(Ð%Z�Ë{mæ]Æ�zgZyZq-{m76,â��ÚÅlZgìX Demand :ËÚÅâ8-) I(Statement Òy) (77

(�́âyÅ7~Z�±»³ìX Contraction (»iZ�) Demand :â8-) II(Statement Òy)
�zâVß�X II Zzg I (B �zâV�g�&�X II Zzg I (A

ßìX I �g�&ìZzg II (D ßìX II �g�&ìZzg I (C

16
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~�Ø�ñizVF,+Z(gZ]Æ�B5�,X II ~�~�ZâYÃz�&D I z�&D (78

II z�&D I z�&D
(Payback period Z�Z5Åæ]) (i)

(Internal Rate of Return zZ3ÅZ0+gzãÑb) (ii)

(Profitability Index o«jZ�ágt) (iii)

(Average Rate of Return zZ3ÅZz�Ñb) (iv)

g¬e$ÅÑb�{Øñ��{�gÃ#Æ',Z',�Cì (A

×~ÅWæÅñ��{7»×Zy%Z`ÐÚ�& (B

(Ë6,z�~Îñ�Zz�-6,¾ð��Ñ:{ØWæã»� C

uât»g~Ã�Ñ:{Ø×WæÐ�HY@*ì (D

(d) (c) (b) (a) Ãei:
(i) (iv) (ii) (iii) (A

(iv) (i) (ii) (iii) (B

(i) (iv) (iii) (ii) (C

(iv) (i) (iii) (ii) (D

(ÆfZC¦gZ] performance process (»g��ÏÆ¿) theory (»Ã̈KÃt) Human Motivation ZK̈ãøu) (79

(6,%Ãiì? perceptions)

(Adam's Theory of Inequality (W�x»Ãt°x)zZ]) A

(McClelland's Need Theory (å®Ò5Ó45å GGEHÅÃt¢zg]) B

(Vroom's Expectancy Theory ÅÂµ»Ãt) Vroom (C

(Alderfer's ERG Theory ¹g~) ERG (ZNg�ÛÅ D

(~ç}Ã�áï�ä»qgzfs~Ð decision framework (Æ�Æ�Û*zgu) Capital Budgeting
´4545

ÿ
GF
G
HP) (80

Ã̈K§iZyqÑ]ÆnÆìT~Zq-z�ÜÆ��ÅË@*gõ~�ÛxÆhVÃÌOW,�D�?
(Certainty Equivalent Approach (Dîg6,)z~Ã̀) A

(Probability Distribution Approach (Zkã�»Ã̀) B

(Risk-adjusted Discount Rate Approach (g�Zi+¡�{ee�.$gf$Z6,za) C

(Decision-tree Approach (ê�i~»§i) D
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�g`fsÐ5N: (81

II– z�& I– z�&
(Significance) Zë (Functions of Finance) â1]ÆZdw

(Check on Financial Activities â1Cu¤/xVsB�,) (1 (Financial Statements (âàÒ**]) A

(Reduction of Tax Liability (LÅf)�Zg~~¶) 2 (Administration of Tax (LÅZOð) B

(Allocation of Fund (-��**) 3 (Internal Audit (Z0+gzãWe^) C

(Income Statement (Wæã»Òy) 4 (Budgeting (P) D

(d) (c) (b) (a) Ãei:
4 3 2 1 (A

1 2 3 4 (B

3 1 2 4 (C

1 4 3 2 (D

(Zzg Place Strategies (Ô(ÅÕi) Price Promotion (Ô7Æ�Ûzr) Product (Ô¡¬]) Organisation ^) (82

(Å4+z�s#�@*ìX concept (»�Z·ZzgZoZN[Æ¦g) policies 0*ÎV)
(Product Mix (6,ze�'d) B (Marketing Mix (âgÌd) A

(Market Segmentation (âgLÅ�) D (Market Penetration (âgL~�pw) C

ÆZky 0.6 (¾YìÔc* profit gz[»o«) 3,000 (Æ�B probability ÆZky) 0.4 (vendor Zq-�»0+Zg) (83

(Hì? expected profit (�YìÔZk»áµo«) loss gz[»vy) 1,000 (Æ�B probability)

gz[ 800 (B gz[ 600 (A

gz[ 500 (D gz[ 1,000 (C

(»ÈHì? Minimum Wage ÁZiÁZ%̀]) (84

'×�zgÅpgZuÔg;öÔ]kÔÁy%aWgZxZzg',}�âVÅ�ÛZbÃD¯äÆn»°Z%̀] (A

('×�zgÆ»xÅ»g��ÏÆÚ�&ÐZ%̀]Z�ZÅYCì B

('×�zgÅãC�~¢zgc*]Ã7gZ�äÆn»°Z%̀] C

(ç@zVÆ�Zq-W%̀Å§sÐË»gÁÃ�ÛZë��{}.â]ÆnZ�ZÅ�g¶ D
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�g�fsÐ5N: (85

II z�&D I z�&D
(Zq-Z@Zs6,FFÃ̀T~»g)yZzgZyÆôZyWÒ{�æ]Æaï� 1

Z@Zsð�D�
(z{z�ÜTÆ�zgZy5i}»x6,:�ä»ZN[�Mh� 2

(�âãîg6,£/ÃZ+{�?�N¸wÔWæã»öZzgbàÆZy%ZY]�ÛZë�@*ì 3

(Zq-�Ûx»ZK̈ãz�b»Yy1ú�ZEw@*�ZÐZLw¶VÆÜs',F,~qÝ 4

�äc*',�ÛZggpp~æ�A

H u m a n ZK̈ãz�bÅÕi) (A

(Resource Strategy

(Compensation çz£) (B

(Flexitime EZgz�Ü) (C

Management £�ÆÒpÐZOx) (D

(by Objectives

(d) (c) (b) (a) Ãei:
4 3 2 1 (A

1 2 3 4 (B

1 4 3 2 (C

2 1 4 3 (D

(6,«ìX overall cost of capital ZzguâñÅù¦Ñ�') EBIT ¾Ã̀~Ô�ÛxÅâgLz= (86

(Net Income Approach ({ØWæã»Ã̀) A

(Net Operating Income Approach (,MW6,|ZåZ6,za) B

(Modigliani-Miller Approach (ñe$ºÒ5é GGãHZ6,za) C

(qgz!*Ñ~ÐÃð7 D

Ã#Æ',Z',¯@*ìóHB@*ì? NPV (� discount rate ee�.$gf$) (87

(Internal Rate of Return (zZ3ÅZ0+gzãÑb) B (Benefit-Cost ratio Ñ�'»Ú�&) – (ÃZ+{ A

(Profitability Index (o«jZ�ágt) D (Discounted Pay-back period (g¬îZ�Z5Åæ]) C

(ÐaZ�@*ìX Financial risk â1Cç{) (88

Zzgz=uÆW6,cÆ%Zi R&D (A

(YZ+8ÅÑb%Zzg)Vâjw B

(ÑbÎ�Ô�́ÅÑbÔZâYÅ�VZzgZ6uÅ�V»Z@*gm%J� C

(¸Z2ZzgçZ*~p´V D
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(ìX Additional Revenue (�Ûz|#�äÐqÝ�äzZàZ�°Wæã) Additional Unit Zq-Z�°-.$) (89

(Marginal revenue (©àWæã) B (Incremental revenue (Z�°Wæã) A

(Average revenue (Zz�Wæã) D (Total revenue (ÀWæã) C

�g`fsÐ5N: (90

(Explanation z�s#) (Term Â)
(ÑÆ0*GZgÒ**]�Zq-»gz!*gÃ�zu~��{�ÛñVÐ�i�D� 1

(ºm}ò�Zq-̂qÝ�**eSì 2

(ëHàCeT�? 3

z{ÈTÆfg)îsæC£�qÝKYNÐ (4

(Strategy Õi) (A

(Vision zn,y) (B

(Mission u) (C

(Objectives £�) (D

(d) (c) (b) (a) Ãei:
2 1 3 4 (A

1 3 2 4 (B

4 2 3 1 (C

4 3 2 1 (D

(ZzgâèÆ Traditions (ÔgzZc*]) Religions (ÔèZ<Ø) Customs (T6,gÌzgzZ`) Entrepreneur Zq-»gz!*g~¿) (91

(ñwheÃ»g:�ZÐ¹Y@*ìX Risk (�Zzgz{Ãðç{) dominated (»ic*�{�) Past Practices §hV)
(Adoptive Entrepreneur ZCäzZÑ»gz!*g~) (B (Drone Entrepreneur egzy»gz!*g~) (A

(Innovative Entrepreneur (ZºZ¦»gz!*g~) D (Fabian Entrepreneur (

¢454
è

E
GEGE»gz!*g~) C

(Ð7ìZzg human civilization (ìXZk»mZK̈ã�d$) artificial creation (Zq-¡¦ð) Poverty ¾"$) '' (92

(ÃZiuâF,KM�}�ßÍVÃ¾"$Ð!*CÙïwMh policies (Zzg0*ÎV) institutions ëZÐps�Mh�ZzgZLZ�ZgzV)
(Ð%Z�ìX preamble �XZk�)

(Women Entrepreneurship pZ&Å»gz!*g~&¢A) (A

(Corporate Entrepreneurship »g7gf$ZÚ6,�g�&) (B

(Social Entrepreneurship Î̄ZÚ6,�g�&) (C

qgz!*Ñ~ÐÃð7 (D
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�g`fsÐ5N: (93

II– z�& I– z�&
(Technique)Â (Subject) ñçq

(Innovation (ZºZq) 1 (Entrepreneurship (ZÚ6,�g�&) A

(Promotion Mix (6,zñ×d) 2 (Marketing (âgÌ) B

(Reorder Level (RÃ�z!*g{F,KM�,) 3 (Inventory Management (Zâ´~[) C

(Appraisals (øá) 4 (HR Planning µ/È~) HR (D

(d) (c) (b) (a) Ãei:
4 2 3 1 (A

4 3 2 1 (B

1 2 3 4 (C

1 3 2 4 (D

(ZzgZyÅÜ identifying (~�*Å4+qzVÅÙ|#) functions (ZzgZdw) tasks »Èºm»ñV) _______ (94

(�**ìX imitating)

(Outsourcing (W�Î̂g�) B (Quality circle (£g»�Z],{) A

(Continuous Improvement (Ú4~) D (Bench marking (lâgå) C

(6,¿HY**ecz{qgz principles (ÆnXZßßV) Corporate Social Responsibility »g7gf$�Yf)�Zg~) (95

fs�X
(involvement of stakeholders (Z·�®giÅËq) A

(maintaining transparency in reporting (g7gã~ËsÃ',�ÛZgǵ) B

(independent verification of policies and outcome (0*ÎVZzg}òÅWiZ�Z:¤&) C

(èÃg{!*ÑÓx D

(Ã¹Y@*ìX Obligation of an Organization (~',@*��äzZà̂Åf)�Zg~) Ethical Way ZÜ¹Z0+Zi) (96

(Social responsibility of business (»gz!*gÅ�Yf)�Zg~) B (Knowledge about ethics (ZÜª]»D) A

(Business without ethics (ZÜª]Æ%»gz!*g) D (Organisational behaviour (�gzt) C

PhD (Management)/E.T/ 2022

21



(~ÐZq-7ì? benefits (ǢZZ+) E-Commerce qgzfs~ÐÃyZ~»%k) (97

(Z~»%k�g@Å¢zgc*]Ã7gZ�ä~ic*�{E7�@*ìX A

Z~»%kÑ�'ÃÁ�ä~æ��$ËìX (B

Z~»%kÂâgL¥Ã(,J@*ìX (C

Z~»%k°gZ�{ØÑ�'Ã(,J@*ìX (D

(ìX Balance of Payment Z�Z5»ÂZiy) (98

(Balance of trade + Net earnings on invisibles (�g]»ÂZiy+7æ{qzV6,{ØWæã) A

(Foreign exchange inflow - Foreign exchange outflow igI�!»Zy%Z`) – (igI�!ÅWæ B

Balance of current account + Balance of capital (�.$Z»�.$»ä+´4545ÿ GFGHZ»�.$»ä+Ñgc*C§�) C

(account + Statistical discrepancy

(Export of goods - Import of goods (�âyÅ',WæD�âyÅ�gWæ) D

(7ì? included (~�áï) five forces (Å0*õ¸ÂV) competition qgzfs~ÐÃ̈K£)̈ (99

(Bargaining power of suppliers (a],iÅÎ�}!*i~Å¤�Ü) A

(Bargaining power of consumers �g@ÅÎ�}!*i~Å¤�Ü) (B

(Threat of substitutes (��w»ç{) C

(Strategic planning (Z7#-Cë G
H

Eµ/È~) D

(ÃZq-�B�Ûz|#�ä»gzZ`ì: products Zq-�76,�zc*�zÐic*�{ZµZµ6,Ze�) (100

(Dumping e$45ëFE
Y

) (B (Bundling ³w¯**) (A

Zy~ÐÃð7 (D (B (Zzg) A �zâV) (C

///
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