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(Part A) sl
(Research Methodology) 6z AZ 0%

:Latlgw/g@/(Application)JUb'L(Scientific Method)/K@/fbié(study)ﬂlb‘i‘ﬂ/d/;u{

(Deductive Reasoning)du,«?/ﬁél;i;’ (B (Inductive Reasoning)du,«?bfﬁ'ﬁ (A
(Grounded Theory)d/zf”,»i,'%!f(D (Business Research)&f’{d/gu{(c

-« “(Procedure

(Observation)sl:+ (B (Experiment), 7 (A
(Scientific Method).’é{/grv (D (Deduction)t./ 5/ (C

?‘a.lv/unj,{!_/ ¢ s/(Research Process)f &5’? UJ(LU:J:J'.?//&"

(Searching sources of information to identify problem)t/fu“él/5£oh;““‘iéé_/fml’/ (A
(Survey of related literature)e—s - §% 23> (B

(Identification of problem)est S (C

(Searching for solutions to the problem)t./Ur & (D

«_t:(business strategies)g}‘;fd/guK&‘a(Management Tool)did@'l,ﬁ&:"{
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‘e A+K (Action Research)@, 2%

(A longitudinal research)[}?&u;kg (A

(An applied research)&gi/ﬁﬁub' (B

(A research initiated to solve an immediate problem)&?fd/@/&ii'g/f!:lﬁ”dz} (c

(A research with socioeconomic objective)[}:z{ AL 2553 E - (D

-‘a[}@d/{;.l,%d/u;@/m (classification)dxw.g»d/( Research) 2
(Intent)ssls (B (Purpose)+<* (A
(Techniques)& (D (Methodology).6 # (C

L& bl Jiys Ll L/J"lp/ﬂ&?u'c(Objectives)M&’AL o2 2 (Formal Document) 73 biloL L

_‘at“tgb,’/ Lfr;&/ﬁf(outcomes / deliverables)%izy};”/ét}é?
(Research proposal)zfg}?(B (Research design) /158, 2.(A
(Research report)_f’u{f/g}? (D (Research hypothesis)-ss/##(C

SFe i 2 S8 JR TS L L L S P e bt L S e § L e

e bl
(Reliable)st*1f6 (B (Instrumental).6J7 (A
(FactuaD=3%* (D (valid)es (C

152_/’/‘4;{“(Hypotheses)&;/‘ul.wL’o;Jqu_gf@gQ:jJﬁJ@iﬁL/fboL)’”J(DJC';
?‘ablggdbvlg(research)g}:‘;u((::/

(Primary Research)O:fd;g (B (Descriptive Research) (& Flos (A
Causal Research(D (Secondary Research) 2§76 (C

e (purpose)+<*§ (Literature Review)e— 7 b !
gt ledy S Tk (B SIS AL L =3 Stz (A
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ILLL"L.H/;’/ _ S(statement) ¥ (expected relationship) % 5Puy/;£(variables)ca'/:;p bl e aslas

(Hypothesis).ss 4 (B
(Research question)Ji» (& (D

-~ tw(filled)ixe |,

(Everybody)&i;z (B
uﬁﬁ:’/a—uﬁul (D

(Concept definition)—s 75+ (A
(Problem statement) 6+ (C

2 s x(Questionnaire ) /i»

(Respondent)szstsz (A

(Enumerator)s <5 (C

Ut e UMUQ (Two Alternatives)Jslisi Ut P iyl |

(Dichotomous questions)ou!fj/u(B

(Structured questions)e Uls=3(- (D

294/55

(Schedule) s £*(B

(Mail survey)es, (D

(Secondary data)C5$.4¢ (B
e sty (D

(Multiple choice questions)e Uls3E 10> (A

(Open ended questions)ouiyﬁf‘}}g (c

Y AE AL sl e
(Web-based) Sz s(A

(Telephone Survey);;/u;’&fb(c

- @/fl&cq@./@ﬁ:ﬁl{gy

(Primary data)t 5§tk (A
(Qualitative data)liﬁ’u”fﬂ? (c

- L"LgQJ/“LfG((aggregate)JrfJ(units)u;f Klrﬁyc;(study)ﬂw

(Unithey (B

(Frame)(/ (D

(Census)$.éps (B
(Group)bv«;/’; (D

(Snow-ball Sampling)$J V;/J/:;J/JJ/. (B
(Lottery method).s #¥54 (D

(Population or universe)=E€L$:LT (A

(Sample)<s (C

et S LG\ T
(Element) #* (A
(Sample)=s (C

e Jedigd L L Je
(Quota Sampling)$il-cs2d (A
(Purposive Sampling)$il-<+($+4* (C
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;/L(strata)uﬁ.)’ﬂciﬂﬂta lfg‘fi‘y U (strata) UsZal#y d:;!’ui'(Sample)L/‘_/ S
fe S U(sample)

(Snow-ball Sampling)djv;/d/,v‘,,fd/df. (B (Quota Sampling)$ilcs:d (A
(Purposive Sampling)$il-<» 44+ (D (Stratified Sampling)ww/f, (c
4(Statistical Tables)u}’w[}p?&?:/ iL(Analysis),:f“A'(Summarizing),/ué §(Raw Data)sl»(lo
T S— b

(Coding)—£3¢ (B (Tabulation)u%"g“' (A

(Editing)(f? (D (Transcription)* (C

e s, (Hypothesis)-s 4

¢

(The outcome of an experiment).=§. 71 (A

(A conclusion drawn from an experiment).£». %l 71 (B
S RS, for S F LS (C

(A tentative statement about the relationship)c).Lg.d‘)lp.,gui';/gﬁcaL‘ila:J (D

:(instrument),JTUl;J_nJl.»"“lii(measure)ugg. J(concept)/r‘jf‘a O T
- L"/’Zf/“h J(concepts)ol/r";&fo%;ﬂ:(techniques)ﬂ

(Replicability) S, 4P (B (Reliability), (%! (A
(Validity)=s (D (Scaling) /62, (C

— LLHEIE iﬁz’.@:;Kug/;/uﬁleﬁﬁ(Research Instrument)d_ T
(Questionnaire)t/i> (B (Pilot study)/br2 ¥l (A
(Sampling)$it-<+* (D (Interview)ys#1 (C
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(Research Proposal)zi&-g (B (Research Question)Jlr&g (A
(Research Methodology)/Q)KQ:f(D (Research Design)/1z 3% 4 (C
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‘at”/(compares);ﬂr b/(objects);Lf'ugjg»c/uw.(respondent)om:.,u?Jf(Scale);g ------------------

_Lat“/(choices).,t‘s"’!u‘l,wé sl

(Rating Scale)~ k6%, (B (Ranking Scale)<k. 642 (A
uﬁﬁf;uﬁu' (D (Graphic Scale);g.b/d!f (c
f?w,&wi?,/lg/,;,gémfh uJ(J(HTJ:;(respondent)oM)b/lﬁuW(Scales);g.u
:‘at'lJv;C ---------------------- L‘/d,«'f.g/)/?)’l,%gf(common criterion)L>+

(Forced Ranking) $4: 202 (B (Method of paired comparison)x 261152 (A

Pl oee (D (Constant Sum Scale);@!{f:d:‘y (c

_Lﬁgfgﬁlf%ﬁ‘aL"/Lé’fl(data);lrwml/.(researcher)&yc;gﬁ(Original source).z /3 )

(Secondary Data)sl»$5¢ (B (Primary data)sl»*$sLx (A
ety (D (Tertiary Data)sl»5¢ (C

—e JEUI= Ut oo \o# (issue) U2 L (Secondary Data)sls$5k

(Reliability)., 4% (B (sufficiency) =6 (A
Pl e (D (Suitability)e+t+ (C

ﬁ;ft"‘a (% L‘/ﬁz@,/uﬁ)ul(ﬁ"ugfﬁ/ﬁ(people, objects and events)ab’:’b»';t}huﬁuﬁu’l‘é{/u
_ElgJJ'LaaL)"‘uﬁ;/gﬁ(phenomenon of interest) -,

(Online Survey);;/cfuuf (B (Observation)eslz+ (A
(Warranty Cards);3./6(51 (D (Schedules) 44> (C

et Ve 5l ey 7 -6 (sample)sr'ca

(The standard error remains unchanged)tqm/"/.u‘:gfﬁdz.l,v (A

(The standard error increases)éa[}(gw"/.&)i U= (B

(The standard error declines)g&fu{uﬁfﬁd/? (c

et (D
?9b@ga(symbols)u?w/gg(numerals)u}%z/uéKu;//’(}!ﬁa.{_/;'éu’?‘aﬂ;

(Coding)£3¢ (B (Editing)~ (A
(Tabulating) & (D (Classifying)t./$.:»(C
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(procedures).§2 *§ (Non-probability Sampling)L/&&%M@/&bﬁJw‘; ujé’fd;uﬁ‘_}“j

e bl

(Dimensional sampling)$il-<+7 (i) (Simple random sampling)$Jl-sr'cs sl (i)
(Cluster sampling)d;w/}f‘ (iv) (Snowball sampling)§JL-<+Z JLs- (iii)
(Stratified sampling)djv;/f, (vi) (Quota sampling)$il-2s24 (v)
LS EWHTE

(Vsi(iv)<(ii) (B G (D<) (A

(VGi)<(ii) (D (V)s/Gii)(i) (C

I‘LL"L?[/;’/ L"‘a&@d/ﬁf’;uﬁuz(conceptual framework)uc;(:/'&w‘j

(Research design)J’z;”K&?g (B (Synopsis of research).alléb/ﬁf’; (A
(Research paradigm);/@‘?; (D (Research hypothesis).))/;”‘}g; (c

W/(process)JjLLf-é(content based questions)oUlr&f/?;lruﬁ;?q‘/d,cl’ﬁgfoﬂlfulc; M//L?/d)é

et
(Divergent questions)e Ul»it? (i) (Convergent questions)< Ulsslz> (i)
(Concept based questions)oulr@/?/ﬁ Giv) (Fact based questions)oulr&f/?jﬁ? Giii)
(Closed questions)e Uiz (vi) (Open questions)%ﬂ(:«wr (v)
WSS, G AL 2

(i) »/Gi)<Cii) (B GGG (A

(VG (D (vidsI(v)<(iv) (C

(elements) ~tsL ?J/Qfénfzug;/@.’.’:‘c@/u{ld;ﬂyz‘a./L'/(:’u’;g(Sampling)dJW/
?g,m(heterogeneous))L:fe'f"cug;).l{wﬁb;;/;wlwf(homogeneous)uluf

(Cluster Sampling)djlm'//"/g(A

(Simple Random Sampling)$ b= ZssL-(B

(Stratified Sampling)djl/;/f’(c

(Judgement Sampling)$it-<+642" (D
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:Q/;«M/J“;'Zy» (37

- b I~ b

(Mean is greater than variance)‘aup‘;/,{‘."‘»ﬂ (1 (Poisson distribution)(:ﬁd/u):/g(i
(Mean & Variance are same)eLefl st (Il (Normal distribution)ﬁ}b(ii
(Symmetric)f"’(? (i (chi-Square distribution)(:ﬁd//’!:cfui(iii

(Positively skewed)lselZ 7y e (IV (Binomial distribution)(i%t»(iv

Gv  Gid  G) @ uy

v | Il (A

I 1 Y (B

[ AV | Il (c

1 | n v (D

=2, $ue § (Independent Variable) 217 % (Simple Regression Equation) wlslbs =22/ uv.,gfu (38
?‘au/;(statement)uyt.ﬂfa;uﬁj56/;?z‘a(negative)f (Regression Coefficient)
(The coefficient of correlation between the variables is zero)<— /"wﬂl;/iuyﬁéo'/f& (A
The coefficient of correlation between the variables )< Gred K@}-’? Sonr i KLl?/lugwio'/f& (B
(is the positive square root of the coefficient of determination
The coefficient of correlation between the )< 2 @/@)K.flfé @'f,{m{;wuwé =12 (C
(variables is the negative square root of the coefficient of determination

uﬁz:{cuﬁﬂg@ﬂ(D

- S b §% = oS (Correlation Analysis), 7 Kbt (39
(Differences among variables)J jU% =12 (A
(Variations among variables)e ! s =12 (B
(Association among variables)&b}‘u&’/)ﬁcal/? (c

(Regression among variables)e=nd o2 (D



PhD (Management)/E.T/ 2022

7 ~(ascending or descending order)vj’}d;‘)gdm‘icufd;d/igi(observations)c,',fL;"»N//'
_La&lkf(middle ValUE)//S&&"/)?LL?L)

(Median)_:-s(B (Mean)L-sl (A

e (D (Mode).:tx(C

fe_tT=5 (Inferential Analysis) 7+ (Analysis), 7 Ly

(Bivariate Analysis), 72> (B (Univariate Analysis), 722> (A
(Hypothesis Testing)élgd/&;f” (D (Multivariate Analysis)df:‘&“%’/?( (c

development of existing ) 3 Jc,gﬁ"wzrm =34 § (new theories) =L e 0F

- (hes LK (theories

(Exploratory)g}g; (B (Pure) 7t (A
(Experimental)[}@f (D (Applied)es241 (C

Juﬁ;/”uﬁgzgﬁ(cause and effect relationships)< G 21,312 (objective) .« 1
_‘gt/’/ (test hypotheses)élg

(CausaD—» (B (Formulative)[}ll.“@“ (A
e st (D (Descriptive) §les (C

~eblow ,:"‘gL"nggw/;,:ul‘a&@nQﬁJ(Hypothesis)&;/’_,z
(Theory). & (B (Law) s (A
(Statement) ki (D (Fact)=2® (C
.‘at'lgl[u’LK :Gl,«;u((Observations)c‘l,ywé_l;z;ﬂjlﬁﬁ;uﬁu’l}ug
(Interval). (B (Frequency)s’ (A
(Mark)y (D (Limits)»e (C

e L/W(Data);l/g (Test) éla «(Questionnaires) & ls( Letters) 52>

G SEH pd iy
(Glossary)=3' (B (Appendix)u’%! (A
(Bibliography)= k(" (D (Literature Cited)Ji# s/ (C

(40

(41

(42

(43

(44

(45

(46



PhD (Management)/E.T/ 2022

- e e LTI SUr 63k (study)obrZ (Researchen) 7

(Glossary)=3' (B (Appendix)u %! (A
(Bibliography)= (" (D (Literature Cited)Ji#§sf (C

—e bl el B T L a5 5 & 2(Data)

(Secondary data)sl»$4¢ (B (Primary data)sl($tx (A
(Ready-made data)s»»+* (D (Tertiary data)sis*$ #/ (C

—< U //?rLEAu/;J_E; Ml/z,!/.c;w!‘at'/’:@ufczgéMf}i:g}/f/ﬁr&},/fuﬁ

J—E::Ld” (B Z—kf.idﬁ,&/) (A
sl gt (D ST (C
IR IR o S

wedL? (B el (A
5 (D MGAJ/J{)’ (c

(Part B) (2.2
Management

_,,ﬁ.‘gﬁglglz“ﬂ(Communicaﬁon Process)f&uﬂlr.g
(The sender transmits the message)e— g% ;U (A
(The receiver understands the message)‘at’o{f(%oﬂﬂﬂ: (B
(The message enters the channel<— Vnﬂ;uﬁﬁ(% (c
(The message leaves the channel)‘at;;i;%’ﬁ(té; (D

- t’M-mu‘a o u:,(ﬁ/g e (Characteristics).:«gn‘}f: L(Objects)s L nsL i 07(Scale) =k,

(Ordinal Scale);g.J‘Li' (B (Ranking Scale)<k, 6542 (A
(Ratio Scale)<k 6t (D (Arbitrary Scale)= k441 (C
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-

(Market in equilibrium)Jol %19 (i)

(Law of supply) #6657/ (i

Co-efficientof )& 76§ Sed St (i)
(price elasticity of demand
Price elasticity of ).,QJGQJJ (iv)

(demand

:Z a5t (53
I~ b
The producers )Zq/fﬁinguw{duwgb{ (a)
(will offer more of a product at a higher price
EV IS N A VO REYE YN ()
The quantum that producers )uj"‘agujdézu
want to sell is equal to the quantum that
(consumers want to buy
The sensitivity of ):«{wd/ué/ uii&juf u;‘f (o)
(consumers to price changes
e S elad gt ad Skt o Sud s (d)
Percentage change in quantity demanded to )
(percentage change in price
@ © @ @ 53
Gv  GiD @ (D (A
Gib G @®  CGv) (B
@ G Gv  GiD (c
Gib  Gv @  GD (D

Statement I: The slope of an )‘L@/m”/.}?f(MRSC)‘LC/&d!FJJJl;‘"u: of(ui)”’;" J/’;J’J""JU.Q dyk (54

indifference curve is the Marginal Rate of Substitution in the consumption (MRSc), which is

(increasing

Statement 11: The J(IMRSe) < 20 S st s e b K U2 Sblnut#s Sl es syl

slope of the budget line is ratio of the prices of two goods and is the Marginal Rate of Substitution

e bl iyl (B
_‘awﬂuugﬂ%ufwﬂlug (D

(in exchange (MRSe)
-Jreenllglaigl (A
~r kst (C
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S J3ts (55

Number of subordinates that)uga"_/.wg/)j'/"%’.,gzﬂﬂd/u;;L (1 (Stability) €51 (a
(report to one supervisor

The whole is greater than the sum)‘a"’/.f_f_rféuﬁiu"d’( (2 (Strategy)&f:»f (b
(of its parts

a'.y‘:’LL/u‘“’ngleé’Z(/'“iLL/J’b::’;/fdi,flpﬁaélﬁ (3 (Synergy)=sb+ (¢
Plans for the allocation of firm's scarce resources to reach identified)
(goals in time

Employees)’%gtlgguﬁtﬁﬁuﬁumd/»c;(K.@pgfui’m (4 (Span of control)::lwt{d:}((d

(should not be moved frequently from one job to another

@ @ W @ 3
1 2 3 4 (A
2 1 4 3 (B
1 4 3 2 (c

4 3 2 1 (D

?‘gazﬁ(statement)d;’l«u/ (56
PO N 7 PR SIS S BTN
Fe BUL 3L 2EF ol b Pl eymsl et LBl seUg basinslidrib Lifrny L1 (B
ety Sl
(A promotion is the vertical transfer of an employee)‘a(}izd;fgf(muguén/? (c
(L?ugwﬁz (D
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:u{U«;Jj@» (57
(elor?) - IS HRM) I
Forecast ) < c,u/d/gf’fc»’;{ sk Ju@./!&wu’d)"fq/&fﬁ (1 w,/f&j’w&u' (a
(man power needs based strategies of the trend (Human Resource Planning)
KBl arss D 200 Sy SO P UrPB L et (2 (Selection)— & (b
Use the criteria and measures developed to match )uj/dl.ﬁ“l
(individual skills in the job requirements
(Promotion)¢,s} (3 (Advancement) &7 (¢
Amicable and harmonious working )L’/’/( b/c;u/’;"i'ﬂui;lﬁmuﬁfff (4 =653 (d
(in the organization (Industrial relations)
@ G W @ 3
4 3 2 1 (A
2 3 4 1 (B
2 4 1 3 (c
2 3 1 4 (D
- EPS{J%‘L.Q(Financial Break-even Level)d):'ug'v{/.f@KEBlT (58
< 2.7 UEPS(B < LIEPS(A
< §"EPS(D < MEPS(C

?:ugu%j9000/;!4000_,5‘ﬁQJ):'JU’«'(average)LAlqu'Jlf«'(minimum)ﬂ‘l{K(Material NV

fe ' (Reorder quantity)/l,&’fgf RN YWY

U410,000(B U ¥8000(A
U49,000(D U %11,000(C

-« e/ di‘/l/'u( (merger of firms)(@léur}(Vertical merger)rkfdld;/

(Engaged in the same line of business).é;//u.fufuwugucgyt{ (A

(At different stages of production in an industry);fyﬁézl;l&uﬁw&( (B
(Engaged in unrelated line of activities).é;/”uﬁuy:/;fw/f (c

(L?ugwﬁz (D

13

(59

(60



PhD (Management)/E.T/ 2022

Cost of ) /U JLL/r(Cost of Production) =1 Stslgz (Price) «s «(Projected Demand) ¥ &5
z_%/_,j’};u@i"ﬁ,_u}&ndi(Projected Cash Flows)flg(i‘éd?ﬁ’b«éuf“&#‘uﬁofﬁ(Capital
_EE .V@'u{%:}ééuﬁuu_ugéy

(Simulation Technique)—G¥( (B (Sensitivity Analysis),fga{w (A
e oD (Decision - Tree)wss-L<} (C

?‘Luﬁ’(characteristic)c«dr‘;&(Entrepreneurship).;ﬁ/g':g/’ilt.ﬁfaui’J:;'

(Risk Bearing)—£ = (B (Vision)gZs (A
(Disloyalty)éﬁ;a'. (D (Initiative and Drive)#1 s % (C

te_ 59 (oldest and simplest)e] Sl Tl e ?/J(organisation)ff}“

(Committee organisation)ff'}g}/u)”*'"r (B (Functional organisation)flﬂ}d‘}6 (A
(Line and staff organisation)ff}gféfulufﬂ (D (Line organisation)ff}ufﬂ (c

/;l:ug(correlated)ﬁzls”‘/?/;b(negatively)fJgE(variabIes)oi/i‘”’z)f‘at'lgl[
(Covariance between them is positive)‘ac‘?uﬁ" Tﬂugwiul (A
(Coefficient of correlation between them is —1)441—;,%{;?/10@;101 (B
(Covariance between them is negative)‘a‘j) uﬁ‘ Tﬂugwﬁul (c
ujé:(cu.fﬂg,yﬁ (D

_‘QCC@“JJWl(Graphical method).’@,/ﬁlfiﬁ!./f
K B SAILAL s Somp e (A
(A linear programming problem with all integer data base)

,Wgu@lfgdﬁgugp{"v&o'ffdg‘é»(B

(A linear programming problem with two decision variables)
(Any linear programming problem),ii”gu@l/c/?d/ﬂfif( (c
Sk S PAL Uiy (D

(A transportation problem with two origins and two destinations)
S STl e Ut 5o
(Process Layout) 237~ (B (Product Layou 5T 2/3s, (A

(Residential Layoue37(5l, (D (Fixed Position Layout)&ﬁi_‘ﬁjgiﬁ (c
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?‘auﬁ;JL‘fui'P 72 (Services Marketing)..@//hyj/u)/c ui'J“;',?/p

(People) ¥ (B (Physical evidence)es (L2 (A
(Marketing plan)u&,..@//l. (D (Process) S’ (C

?‘au.?}(Stage))v/ §'(Product Development)@}d/oki‘”ﬁffa S o

(Business Analysis),fd/gjzg (B (Idea Generation)¢ 2L %7 (A
(Market Segmentation)(imd/qﬂ (D (Test Marketing) Lo (C

-<(capital mobiIised),:L/Jf“'ié._@;l/a(Working Capital)J‘f«:’“f.fC;

A g b3S iS5 (B el #5E (A
SIS S e (D L et PSP U (C

-‘gﬁanlﬁ.‘éJ,/ b/uﬁ:blui'(Acquisitions)dr‘@:l(Mergers)(bﬁjl

(Loan stock)s, 236 7/ Cii (Cash)$# (i)

(Convertible loan stock)J&»luﬂJ’éﬂ/ (iv (Ordinary shares)u”?lo Ciii
(i) (B <~ i) (A

—~(iv).l(ii) (D (iv)/GiDCiD<(i) (C

age, gender, race, marital status, income )=l b Tee 2 Bhas e f e % AT B ULk 42Ut e Lor® S 6oL T
:qyﬂﬁqﬂi/«{“(and education

(CulturaD 36 (B (Demographic) ALt T (A
(Diversity){# (D (Geographic) JU1# (C

_L/u.‘.‘/.ﬁbliﬁéfﬂ(q;L/uqbliﬁquﬂuﬁf?:g :(i)(Statement) Wk
-él bae Yol s thos J A 50 b-:(ii)(Statement) Wk

e (D en(iDu(B e (D (Dl (A
_u“?bk'(ii)ul(i)dyuj» (D) - wu(ii)/;l(i)uy.ui» (c
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-Jtublos(Giffen goods)uhtxu“{ (73

(For which demand increases as price decreases) La&lgm"/.jhu?jLzLLnH;ng(A
(Which is in short supplw)?9ufuﬁéu;duf(8

(Which have high elasticity of demand?)?‘aanugugjd/jhuﬁ&(c

(Which gives rise to a Cob-Web situation?)?‘alz:('}’fdlmuﬂd/./,;.'fu“uf(D

-<65(Cardinal measure of utility)<l (f>Lr 6z 61U S o
(Indifference Curve Analysis), f“ (f/ v (B (Utility Theory)d/zf”@.@ (A
(Inferior Goods)utl-* (D (Revealed Preference)é}oﬁﬂlﬁ (c

AL ste My zse S (services) el ssi(final goods)uLVu}?ﬁLl;J_nl&/}lLJL}/

- tbl¥net factor income) 47

(Nominal GDP)JJ34. stz (B (GNP){ /16 (A
(Real GDP)JS360 (D (NNP)Jezier! (C

LSS repayable) (Hh 6o L U 10-e- (/e 1,00,000410% 2 5L 218 U 5 A5
Aol S e nsz2 S (cash outflows) &1 Yeed 53220 (cash inflows) T2 (rate of return)

e
(Implicit Cos)=/1,~ (B (Explicit Cost)c/ngl; (A
(Future Cost)a@p@i}y (D (Specific Cose 1A (C

_‘a/L&'ﬂ,@_fu{L/?c»:f'u’l}ugu!wéaxu’l}ng/c(Demand)fl.p@_(fr :I(Statement) L
_‘a,f}'KLL’o!uﬁgxfJul.V,’&B‘?(Contraction)ﬂ}cg(Demand).fl. :1(Statement) Wk

—UEBU A1l (B —JreenU Ml (A
~e bk lile =l (D —e bk lsle =il (C
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_q;ujvic,upn@}uurzfé;uﬁ||—uj£gtfd;uﬁl—uj (78
- I

(Payback period)o»d/u’?':'(i) ‘a&/’//.'/.é/":c,&uﬁru‘dléﬁ@/:'d/qlw (A
(Internal Rate of Return)@}&;/,c!d/u?b () e B d 2 LTSS (B
(Profitability Index), 15 GiD w6 uT Ao FOUy a2 gt ey s'(C
(Average Rate of Return)@/"bﬂd/u?b CGiv) ‘aL"lgL[(Zw:;ﬂIa]u“Jl};UVfdA{,L/ (D
@ @ b @ 3118

@  Gv  G) o GiD (A

Gv @ G GiD (B

@  Gv  Gi) o GD (c

Gv @  Gi) G (D
=152 (315 Z (performance process) f'Z di/’;b/(theory),}j L¥¥ (Human Motivation) J# 31 (79

?‘LJ///?(perceptions)

(Adam's Theory of Inequality)ol:wrﬁd}jt{p!' (A

(McClelland's Need Theory)es2, A5 df ¢ (B

(Vroom's Expectancy Theory), £ §C 55 Viroom (C

(Alderfer's ERG Theory)$s2 ERGU 441 (D
eSS sounki S eI 15Uk (decision framework)J;ﬁ)ﬁEjﬁ(Capital Budgeting)&ﬁd@f (80

Sr L SR L b Gt L s (Ut P i L otz AU
(Certainty Equivalent Approach)}’ﬁd;k//?ubu’? (A

(Probability Distribution Approach)}’ﬁ(ﬁj&@ (B

(Risk-adjusted Discount Rate Approach)&s/hic it 3E-faute 24l (C

(Decision-tree Approach)y #6(sL-Ae? (D
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Iu:/lLLJ“;'Zy/) (81
- l-erff
(Significance)(?' (Functions of Finance)JWLoyL
(Check on Financial Activities)q/..guy/;&yh (1 (Financial Statements)< Lt (A
(Reduction of Tax Liability)u/ui'd/b,u‘d/gfg (2 (Administration of Tax),»lbf«'!d/gfg (B

(Allocation of Fund)t/u‘“’.{i:? (3 (Internal Audit)&fT&)/,C' (c
(Income Statement)uy.b/&ﬂ (4 (Budgeting)<s (D
@ G W @ 5328

4 3 2 1 (A
1 2 3 4 (B
3 1 2 4 (c

1 4 3 2 (D

»I(Place Strategies)&fJch(Price Promotion)f/;}éc.ogr(Product)c,VW‘(Organisation)(%} (82
-« L"/ML})U:/:ZJ’J(COHCGPI)J!‘QL%Jé‘“.'LC;/)’:»J’Jg(pO"CiES)U}:‘fgg

(Product Mix)J@fﬁ;{ (B (Marketing Mix)Mk (A
(Market Segmentation)f:w de gl (D (Market Penetration) #2474 (C

L 0.6 e U5 U (profit) S & 3,000 £ L (probability) &1 £ 0.4 (vendor) /L6 £ (83
¢/ (expected profit)évg}"Ku’l:‘afl@/(Ioss)uL.a'ﬁK’%,u1,000pfb«£(probability)

& +,800 (B & 2,600 (A
& 5,500 (D &5,1,000 (C

te_fL-g(Minimum Wage)e21(51¢ (84
e 2L L LGS U e A Pl Sanr (A
< Qe zle L G KS L (B
2B L S Sigdaln iy (C
AL L elions 1 K5 e SHSZT L 23L sl (D
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S e Jits (85

[RESEE l-er g
/J“iiww?lp’u’utfiutﬂtuw&{uﬁf%}zﬁ&fng@ (lHuman ) J’f.wé S S SUr (A
L Sl (Resource Strategy
uji/.,t‘;’!KLM;{(K&JLLU!A;LJ?::’M (2 (Compensation).2s+ (B
PRIZ) SR I EI og (A PR ST NI PN R E (Flexitime) =i (C
J"twd?/.duééuﬂl/’%lalfwlﬁ"/;f}ftﬂgﬁfwduib/(/'.g (4 Management)(tbﬁ'lc 5L 42 (D
Luutém}/.gé_/ (by Objectives
@ @ W @ 3514
4 3 2 1 (A
1 2 3 4 (B
1 4 3 2 (C
2 1 4 3 (D

_‘a/é’/?(overall cost of capital)ﬂJﬁJLL/ulEBIT%;:{?LJ(}J}’@J/ (86
(Net Income Approach)}'/:bﬁb/dﬂudl} (A
(Net Operating Income Approach)@;glﬁu@/j&g’ (B
(Modigliani-Miller Approach)@;gl)(}yé,ﬁr (c
e e (D

?‘aL"Mg“aL"lz/.l/.ﬁ/"’/NPVﬁ(discount rate)ec 23635 (87
(Internal Rate of Return)Cf‘&;/,ClJu’v’l; (B (Benefit-Cost ratio)./l'}'gcx@—u’ﬁ (A

(Profitability Index),/lﬁlJ;’éb» (D (Discounted Pay-back period)cagfﬁbl&lu (c

-« bl < (Financial risk)s S QUL (88
Sl 2 1L ks sR&D (A
ULt 286 (B
S KU S S iusf G A er L f (C
Ukt pisisle 13 (D
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-<(Additional Revenue)&ﬂ[}Lé'dULMJ‘%{.L/&;}(Additional Unit)&)j&uug (89

(Marginal revenue)b+7ds*" (B (Incremental revenue) b7 3! (A

(Average revenue)(4 b/ (D

(Explanation)e2 s
L itte U Pl S pndilaS Lin e b i Eas (1
< FLL S bt
furg-pr (3
C L oL Poure () #255L P (4
(d)

4

(Total revenue) 34T F (C

S e J3ts (90
(Term)sd
(Strategy)&’f =L (A
(Vision)yzs (B
(Mission)”” (C
(Objectives)a<+ (D
o b (@ 3
1 3 4 (A
3 2 4 (B
2 3 1 (C

3 2 1 (D

Z ° s (Traditions) = «(Religions) 14 (Customs) &lass oy v~ (Entrepreneur) f’wgu Kl (91

_‘at'lgu?_ln;/g’/&gjr(Risk)»/fé/oww(dominated)#u&) §(Past Practices)J#.»

(Adoptive Entrepreneur)$sts/ UL (B (Drone Entrepreneur)$sts/6s5 (A
(Innovative Entrepreneur)d/gutﬁflﬁl (D (Fabian Entrepreneur)dzgut{u}‘; (c

ul‘au.?;c;(human civilization).,{.i{/'&LJIJJ’JKJl_‘a(artificial creation)J:.gJi‘tg(Poverty)cf.f" (92

£ 6t e e HUB 5279 01 (policies) s s Cinstitutions) s/l oLl 22 Ut g 1

-l (preamble)wrU1- Ut

(Women Entrepreneurship)c{ﬂvwQ;Md/uf 7 (A

(Corporate Entrepreneurship)z*¢ Flez.y6 (B

(Social Entrepreneurship).?}uj:/?/"v'lfr (c
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:Q.'/M;J“;'Zy»

- ff l—er b

(Technigue) ¢ (Subject)l #*»
(Innovatiom¢&! 71 (1 (Entrepreneurship)*ux ¢ #1 (A
(Promotion Mix)J{f’m{ (2 (Marketing) . (B

(Reorder Level)uj:%/”}ug»/i/ (3 (Inventory Management)=:4-(5,% 41 (C
(Appraisals)u‘:ﬁ (4 (HR Planning)$4:.+*HR (D
@ @ W @
4 2 3 1 (A
4 3 2 1 (B
1 2 3 4 (C

1 3 2 4 (D

JUJUU)'(identifying)&l;fd/w/:g u:j‘f‘d/y:ui’(functions)dwmﬁ(tasks)ur b/u‘r‘.i«ﬂ?/‘ K
-t/ (imitating)

(Outsourcing)fs237 (B (Quality circle)s 7156l (A
(Continuous Improvement)d}‘f"Jy (D (Bench marking)_f7L&" (C

2arng bl .L.J/J*z(principles)u}’r‘icf'ii(Corporate Social Responsibility) S/ Sz sy s6
U

(involvement of stakeholders)wd sS4t -1 (A

(maintaining transparency in reporting)%/l;z/oém‘uﬁué/g/ (B

(independent verification of policies and outcome)Qﬁ;bUUéD/;lu,v:’:’g (c

A

_‘aL"lgLﬁ((Obligation of an Organization)d/l;,»:'gfff}dl;é_/fL“/.ui'(EthicaI Way)Jl,vl(}“Uél
(Social responsibility of business)d/b,u'u’.wﬁgug (B (Knowledge about ethics)(kgcaguél (A
(Business without ethics),l§#L = 3161 (D (Organisational behaviour)duu‘f} (c
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@ﬁi@: J~(benefits).£ 12 (E-Commerce) U6 e S (97
e ALt g e A6 ST (A
e It SIS (B
e bR (C
—e bbbl U681 (D

-<(Balance of Payment)u)l?t{uﬁjbl (98
(Balance of trade + Net earnings on invisibles)&ﬁudlé/?u;/’goég+u)l?K.wL? (A
(Foreign exchange inflow - Foreign exchange outflow){ L7/ KJ}V;J—,«TJJ;V/J (B
Balance of current account + Balance of capital );Lﬁ&p?+u’d~7‘ 185511 J"’}"{-u"& K561 (C
(account + Statistical discrepancy

(Export of goods - Import of goods)+ T Sl Tz il (D

?‘agj.‘f(included)d'lﬁu.f(five forces)U?fé&J(competition)),«L&‘ALﬁfc;uﬁdjg/p (99
(Bargaining power of suppliers)::’lbu(d/‘g;mu()/’k (A
(Bargaining power of consumers):ﬁwgfdjgg;rgfdé/u (B
(Threat of substitutes)s &3 (C

(Strategic planning)d/-‘a,}"‘ué"}f‘l (D

e LK Sy p L (products) U3, L1l ie sy ed G LT (100

(Dumping) kx5 (B (Bundling)tt:J % (A
e e (D (B)AI(A) U (C
YeYeve
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