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@Zc*]:
ÎZßV»�Z[�b Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

ÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

»ì? Attitude (i)

»HÈì? Power Distance Index (ii)

ÐH%Z�ì? Law of Pragnanz (iii)

ÃÒyÙX Extraversion (iv)

»HÈì? Personality (v)

Æ%ZiH�? Perception (vi)

',Z&+Å̧&Hì? (What is brand differentiation) ',Z&+ (vii)

Designing different products in the brand's product line (a)

Setting a different brand tagline  (b)

Creating a distinct identity for brand recogntion (c)

Targeting different customer segments (d)

Å7Hì? Perceived Value (viii)

»ÈHì? (Learning)I (ix)

ÐH%Z�ì? Brand Loyalty (x)
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z�zx
H�? (Factors) ÃOW,�äzZáúZï Consumter Attitude .2

Åz�s#�,X Tricomponent Model of Attitude .3

pÄHì?VßVÆ�B�g@Æ�6,pDZ�ZgÆZW,Z]Åz�s#�,X .4

Hì? (Operant Conditioning Theory) M6,�M,$k5ë GIE
Y¹g~ 5

ì? (Difference) H�Ût  (Observational Learning) Zzgx@ZC~ (Cognitive Learning) dI 6

Åz�s#�,X (Brand Personality) ',Z&+Å, 7

�g@Æ��i~~_5ÒýGZßÆ��ZgÅz�s#ÙX .8

Explain the role of self-image in consumer's decising making.

fs~�b�Z3gÆ',Z&+6,�peZW×»�t�,X .9

Analyse the brand persolity dimension of the advertisement given below:

zÎx
Æ��ZgÅz�s#�,X (Family Life Cycle) �gsÅê�i~~{0+Zãi0+ÏÆ6 .10

(Hofstede's Cultural Aspects Theory) �¢k5å EHHÆpDU�VÆÃtÅz�s#�,X .11

�g@Æê�i~Æ¿Æå�Û*zguÅz�s#�,X .12

Z*zm,Æfg)@g&Ó4jè GGIE�&[ÅÕiÅz�s#�,X JET .13

%em,Å§sÐZ(gÅ�@ñZ&]ÅÕiÅz�s#�,X .14
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