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(Part - A) zZzw
Section-I (Research Methodology) ïÆ§i»g

ÅYõâewÆ%ÅYñ'''ë�X (Hypothesis) Gz£ X1

Non-Parametric Test (B) Parametric Test (A)

 T-Test (D) Z-Test (C)

Zq-[ZLó¿~'''ÃZzAF,ß�~YãecX X2

(Develop a Research Design) ó{�¯** (A)

 (Formulate a Research Question) óÎZw¯** (B)

 (Data Analysis) ñZ�»�t�** (C)

(Prepare a Research Hypothesis) óGz£¯** (D)

øDfs~Ð'''ï»§i7ìX X3

 Exploratory (B) Descriptive (A)

 Experimental (D) Philosophical (C)

ìX Style » Citation øDfs~Ð''' X4

APA (B) MLA (A)

tX  (D) Chicago (C)

Åeö'''Åæ�ÐÅY$Ëì? (Reliability) ZOòï~Z±ge$ X5

Regression (B) Cronbach-Alpha (A)

Time-series (D) Correlation (C)

Ãð (Size of the sample) Ã¼¤/z�V~��@*ìZzgCÙ¤/z{Ð%äÅ�#Ö (Population) Zq-[ZKM!*�~ X6

�@*ìÃ'''ë�X
Quota Sampling (B) Stratified Sampling (A)

tX  (D)  Cluster Sampling (C)
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ïÃå''''ÐÑzq�**ecX X7

Problem (B) Question (A)

(B) c*(A) (D) �zâV (B) Zzg (A) (C)

»Zë@s''''ìX (Applied Research) iï X8

wÆ�Bi (B) ñ��{X»i (A)

Zy~ÐÃð7 (D) qwZzgw»i (C)

ÃqÝ�ä»fg=''''ìX (Secondary Data) U*â~ñZ� X9

Database (B) Annual Reports (A)

tX  (D)  Online Sources  (C)

ÆaÎZÑ]7Øì? (Data Collection) ñZ�Æ¦�ä (Reseacher) ¾§i»g~Zq-[ X10

Questionnarie (B) Survey Method (A)

 Sampling (D) Observation (C)

Ã: (Dependent Variable) «o X11

Outcome Variable (B) Response Variable (A)

Zy~ÐÃð7 (D) �zâV (B) Zzg (A) (C)

»ZEwH (Statistical Test) Æa¾nÆÑgc*CYõ (Very Small Sample Size) ¹gK%:Å�#Ö X12

Y@*ìTÐâewÅYõÅYCì?
Parametric (B) Non-Parametric (A)

Correlation (D) �zâV (B) Zzg (A) (C)

(Relationship between two Variables) ~�zoZ]Æ�gxym (Management Research) ZOòï X13

»ç�äÆa¾Ñgc*CM!»ZEwHY@*ì?
Correlation (B) Regression (A)

ANOVA (D) �zâV (B) Zzg (A) (C)
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ÅZq-nìX (Probability Sampling) '''Zkã%:�i~ X14

(Convenient Sampling) �r%:�i~ (B) (Sample Random Sampling) ��{"F,KM%:�i~ (A)

Zy~ÐÃð7 (D) �zâV (B) Zzg  (A) (C)

ÅZq-nìX (Non-Probability Sampling) '')Zkã%:�i~ X15

Snow Ball Sampling (B) (Convenient Sampling) �r%:�i~ (A)

Zy~ÐÃð7 (D) �zâV (B) Zzg (A) (C)

Æ{�~''''0*c*ìX (Research Proposal) Zq-ó?m, X16

(Review of Literature) ñZ�»Y,̂{ (B) (Research Questions) óÎZÑ] (A)

tX  (D) (Reference) jZ!Y]  (C)

Zq-ó_·~¼��Z[�yÇyÃÉHY@*ì�Zq-(,}¤/z\ÅúÒÏ�D�Æ§i»gÃ''ë�X X17

(Sampling) %:�i~ (B) (Data Collection) ñZ�Z��** (A)

tX  (D) (Research Design) ó{� (C)

ó)bÅúÆa�g»g¥â]ÃqÝ�äÆ§j¿Ã'''ë�X X18

Research Design (B) Research Problem (A)

Hypothesis (D) Data (C)

»ãC�~Ñ'''ìX (Review of Literature) Z�[ÆY,̂{ X19

(Data Collection) ñZ�»¦�**  (B) (Research Gap) óÜY (A)

Zy~ÐÃð7 (D) (Data Analysis) ñZ�»�t (C)

ÃÑzq�äÆa�&Ð¬''¢zg~ìX (Research Study) ó_· X20

(Solution to Problem) X»i  (B) (Problem Identification) XÅÙ|# (A)

(Data Analysis) ñZ�»�t  (D) (Data Collection) ñZ�¦�** (C)

Æ�»%³'''ìX (Hypothesis Formulation) Zq-ó_·~Gz2Åú X21

(Data Collection) ñZ�¦�** (B) (Data Analysis) ñZ�»�t (A)

Zy~ÐÃð7  (D) (Research Design) ï»{� (C)
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¯ä»ãC�~Ñ'''ìX (Questionnarie) ÎZÜ) X22

(Data Collection) ñZ�¦�**  (B) (Measurement) eö�** (A)

(Prepare a Research Report) óg7g^¯** (D) (Data Analysis) ñZ�»�t (C)

Ð%Z�'''ìX Type-I Error X23

Ãß�äÆ!*z��JwHYñ Null Hypothesis (B) Ã9�äÆ!*z����HYñ Null Hypothesis (A)

Zy~ÐÃð7 (D) �zâV (B) Zzg (A) (C)

Å�Zð»Ø'''Æfg=Îc*YYìX (Research Work) ËÌó»x X24

(Research Objectives) ó£� (B) (Period of Study) _·Åæ] (A)

(Topic) ÄZy (D) (Limitations of Study) _·Æuz� (C)

Ð0ó_·~%:ÆZN[~ZEw�Cì (Heterogenous Population) z{%:�i~���M!*�~ X25

'''ë�X
Stratified Sampling (B) Purposive Sampling (A)

Zy~ÐÃð7  (D) �zâV (B) Zzg (A) (C)

Section -II  (Subject Concerned) Management ZOð

ë�X (Father of Human Relations Movement) '''Ã!*!*ñ�q-ZK̈ã©] X26

Fritz Berger (B) Peter Drucker (A)

 G. Elton Mayo (D) Hitler (C)

''''ìX (14th Principle of Management) »a�ðZVZOòZßw Henry Foyal X27

 Espirit de Corps (B) Unity (A)

 Ethics (D) Cooperation (C)

Hì? Gossen's First Law X28

 Law of Nature (B) Law of Demand (A)

Law of returns to scale (D) Law of diminishing marginal utility (C)
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ÅZq-VwìX Oligopoly øDfs X29

 Cold Drinks Industry (B) Indian Railway (A)

 Vegetable Markets (D)  Agriculture Markets (C)

�zu}ËVÃ�Ûn�ÛZë�@*ì'''ë�X RBI ÑbÎ�T6, z{ X30

 Interest Rate (B) Reserve Repo Rate (A)

 Bank Rate (D) Repo Rate (C)

#�''ë� (Net Present Value) Å{Øñ��{�g Project T6,Zq- (Rate of Return) z{ÑbqÝ X31

 Break-even Rate (B) Internal Rate of Return (A)

 Profitability (D)   Payback  Period (C)

ÃZCẑsH�ZgzBqÝ�Yñ'''ë�X (Investor) z{æ]T~Zq-uât»g X32

 Return Period (B) Bailout Period (A)

 Payback Period (D) Investment Period (C)

7ìX Technique Å (Performance Appariasal) '''Zq-].h+»g��ÏÆ�t X33

360 Degree Appraisal (B) MBO (A)

 Check List Method (D) BARS (C)

Æ�BÃyÏÑ�'ps7�CX (Change in Production) aZzZgÅp~ X34

(Marginal Cost) qâðÑ�' (B) (Variable Cost) oÑ�' (A)

�zâV (B) Zzg  (A) (D) (Fixed Cost ) Hg{Ñ�'  (C)

»Zßw¾âCÙÐzZhì? (Comparative Advantage) »©ÃZ+{ X35

David Ricardo (B) Malthus (A)

Zy~ÐÃð7   (D) Adam (C)

ÅS¤'''ìX Financial Indifference Point X36

 EPS1 = EPS2 = 0 (B) EBIT1=EBIT2 & EPS1=EPS2 (A)

 EBIT1 = EBIT2 (D) EBIT = EBDIT (C)
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ìX '''' (Probability) qÝ�ä»Zky 8 ÃZq-�BZYÑYñÂ Dice Z¤/�z X37

5/36 (B) 1/36 (A)

5/6 (D)  10/36 (C)

''''ìX Median øDfsñZ�ÐqÝ�{ X38

5, 6, 9, 14, 8, 4, 3, 16, 19, 7

 7 (B)  8 (A)

 7.5 (D)  4 (C)

Æ�gxymìX (Variance) Zzgp (Standard Deviation) £g~Z�Zs X39

(B) (A)

(D) (C)

Ã¾ä7H? SERVQUAL Model X40

 Philip Kotler (B) Henry Fayol (A)

 Parasuraman (D) Peter Drucker (C)

~Ð'''Æa�@*ìX Banks »Z:q�gzfs Banking Regulation Act, 1949 X41

 Non-Nationalised Banks (B) Nationalised Banks (A)

tX (D) Cooperative Banks (C)

~'''�áïìX Sales Promotion X42

Marketing (B) Sales (A)

Production (D) Exhibition (C)

7ì? (International Financial Insitution) øDfs~Ð'''ÎZŅ̃Zòâ1CZ�Zg{ X43

IMF (B) ICICI (A)

IDA (D) World Bank (C)

Ãyì? CEO »ñ��{ Apple Company X44

 Timothy Donald Cook (B) Steve Jobs (A)

 Elon Musk (D) Sunder Pichai (C)
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»;��gzfsìX TRAI X45

Television Regulatory Authority of India (A)

Telecom Regulatory Authority of India (B)

Telecom Regulatory Association of India (C)

Telephone Regulatory Authority of India (D)

Zq-'''¿ìX Talent Management X46

Planned (B) Constant (A)

Zy~ÐÃð7 (D) Retrospective (C)

'''ìX (Father of Modern Management) !*!*ñ].h+ZOð X47

 Elton Mayo (B) F. W. Taylor (A)

 Philip Kotler (D) Peter F. Drucker (C)

Ã¾ä7H? Motivation's two Factor Theory X48

Herzberg (B) Adam (A)

 Maslow (D) Elton Mayo (C)

'''ìX (Elasticity) ÅE5+k,~ (Demand) ÆÔ (Durable Goods) 0*GZg�ây X49

1 (B) 0 (A)

<1 (D) >1 (C)

»m''''ÐìX ISO 9000 X50

 Quantity Management (B) Environmental Management (A)

 Quality Management (D) Technology Management (C)
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(Part - B) z�zx
Descriptive

(4 X 5 = 20 marks) egzVÎZÑ]Æ�Z[
ÉÀ�/õG:

(Research Methodology)

ïÆ§j»gÃ»gz!*g~ZOðÆ:©~ÉÀ�/õGX X1

ÅZÌÃzZãÙX (Sampling) Zq-ó¿~%:�i~ X2

(Subject Concerned) Management ZOð

ZzgñZµÃyz*ã»gz!*g~âjwÆ:©~ÒyÙX Challenges Ã�g7 Entrepreneur Zq- X3

Æ].h+U6,gzÝeZaZzggD**]ÃC�X (Scientific Management) �³ZOð X4
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