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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw

1 : ÎZw

ZÎgÂÅ°pÙX (i)

Z�ÆZlxÉÀ�/õGX ñ (ii)

Æ�zZEÑ]ÉÀ�/õGX Big Data Analytics (iii)

~me�X Mode Zzg Median, Mean (iv)

ÐH%Z�ì? Conditional Probability (v)

»ZEwÉÀ�/õGX  Poisson Distribution (vi)

Åz�s#ÙX (Positive Correlation) µZgno (vii)

Å°pÙX (Regression) g� (viii)

~�Ûte�X  (Sample) Zzg%:  (Population) M!*�~ (ix)

~�Ûte�X z-test Zzg t-test (x)
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z�zx
ÉÀ�/õGX (Challenges) Å°pÙZkÆZEÑ]Zzg

85Í-
B
ø

FG
E
E Business Analytics .2

(Analysis) Æ�t (Media) zc* Social Zzg Web »ZEw Digital Analytical M`ÆZké�zg~ .3

ÆaùHYg;ì?
Z~.ÙX (Mean) Zz� �gzfs].zwÐ .4

Age Group 20-25 25-30 30-35 35-40 40-45 45-50 50-55 55-60

No. of Persons 30 160 120 210 180 145 105 70

ìXA$fs~�b��v Rs. 5 Zzg£g~Z�Zs Rs. 50 »x�äzZßVÅ°�Z%̀ÂVÃøD©w��ä6,Zz� 400 .5

[RVÅZ%̀ÂV~»x�äzZáßÍVÅ®Z�¥xÙX
Æ�gxyzZá 65 Zzg 45 (a

Ðic*�{ 75 (b

ÐÁ 63 (c

(Rank Å�ìX (Ranking) Å¯6,Z�gzÈ~ (Efficiency) �Ûz|#à{ÃZyÅñW,e$ (Salesmen) Kð 12 .6

ëg_5Àö
IG
Y

¥xÙX Correlation)

Salesmen D K L A C H E I J F B G

(Rank 1) 1 2 3 4 5 6 7 8 9 10 11 12

(Rank 2) 2 1 5 3 9 7 7 6 4 11 10 11

HìXZkÆZZb%ZÅeVwz�s#ÙX Time Series .7

�gc*Ä�,X Regression Equations Æ_·~qgzfs�gZ]ñßw�ñ�ZyÅæ�ÐM\ Correlation Zq- 8

Coefficient of Correlation = 0.8 Zzg

C»%:O�HT 81 ìXZ¤/ 20 (Standard Diviation) Ðic*�{ìZzg£g~Z�Zs 82 Zq-Z*�Æ_.¥»Zz�Zjg .9

(Z  Critical Value @ 0.05 = 1.645) ÅR6,YõÙ�t�úò9ìc*7 0.05ì90 »Zz�

zÎx
ÆZlx,ÐeVwÉÀ�/õGX Business Analytics .10
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Å-z�s#ÙX (Sampling Methods) %:È~ÆZ§hV .11

Zzg  2% ZâY»g�CìX»g��{ZâY~Ð«á  40% Zzg�zu~á 60% Zq-v~�zá�]aZzZg~«á .12

ZâY**³»g�C�X**³ZâY~ÐËZq-**³�ÃÉ�ä6,z{�«ác*�zu~áÐ0gpp  5% �zu~á
Hì?C[ÙX (Probability) »ZÈw

ñßw�ñ�X (Data) Æfg=fsñZ� (Variables) �zoZ] .13

�X X=24 �gc*Ä�,Z# (Value) Å�g Y �gc*Ä�,Zzg Regression Lines

»ZEw�äÆ³6,�Zi Test fsÆ].zw~K»ñZ��c*�Hì�Z3gZ]Ð¬Zzg�~qÝK��Xo�& .14

(Critical Value @ 5% = 1.895) 7ÙX

Shop 1 2 3 4 5 6 7 8

Befofe Adver 60 65 55 52 58 63 61 59

After Adver 65 68 52 48 55 60 68 66
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