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@Zc*]:
ÎZßV»�Z[�b Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

ÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw

£ë�? (Market) !*iZg (i)

Å=ôÙX (Selling Concept) �Ûz|#¦g (ii)

''''ÆU�X Introduction, Growth, Maturity, Decline (iii)

'''''t�X (Promotion Mix) *d (iv)

ìÂM\ZÐH}Ð? 99.9 Z¤/7 (v)

Discriminating Pricing (c) Psychological Pricing (a)

Zy~ÐÃð7 (d) Discounting Price (c)

ÃÒyÙX I's Æ£�z (Service Mix) }.â]d (vi)

»9�Z[�ØX "Hard Core Loyals" (vii)

Zy~ÐÃð7 (d) ABCD (c) ABAB (b) AAAA (a)

»;�ÙX (BCG Matrix) ÏY¢a¾ ! (viii)

'''''Vw�ØX Buy one get one free (ix)

»HÈì?  Market Penetration Pricing (x)

P.T.O



z�zx

Å=ôÙX (Philosophies and Concepts of Market) !*iZg»g~Æ�Zzg¦gZ] .2

ÃÒyÙX 7P'sÆ (Service Mix) uzkd .3

Æfg=Ð=ôÙX SWOT Hì? (Environment) jw â .4

»Ü�ÙZzgÕiÅæ�ÃÒyÙX BCG Matrix .5

ÃZq-VwÆ�BÒyÙX (Strategy) Õi (Positioning) 7iæ .6

ÃÒyÙX (Steps) ÆZ�Zâ] (Personal Selling) fZC�Ûz|# .7

H�?VwÆ�BÒyÙX (Sales Promotional Tools) �Ûz|#Ã�Ûzr�¶zZàMÑ] .8

Å=ôÙX Product/Market Grid .9

zÎx

,ÐÒyÙX (Product Decisions) ZâYÆ� .10

Life Cycle Types (b) Life Cycle (a)

ÙX  (Analysis) »�t (Product) âewÃZEw�D�ñËZâY 5M'sÆ(Advertising)n .11

Å=ôÙX (Variables)Æ (Consumer Market Segmentation) !*iZg~�g@« .12

Hì?,ÐÒyÙX (Product Mix) ZâYd .13

Ã,ÐÒyÙX Online Marketing Trends Hì? (Importance) ÅZÌ (Place)( .14

///


