
Maulana Azad National Urdu University
M.B.A,   III Semester Examination, December 2023

Paper : : MMBA323DST: Consumer Behaviour

uéäð®éäó!îG %
æF<îFÊ

âj Time : 3 hrs Marks : 70

@Zc*]:
Óx�VÐÎZßV»�Z[ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�bÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,� (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa ìX
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw�

£ë�'''' (Consumer) �g@ (i)

ìX "Upper Lower" '''ÅZq-Vw ' (ii)

Needs _____ Maslow Theory of Motivation (iii)

''''ÐH%Z�ì? Internal Search (iv)

ÅZq-Vw�ØX Variety Buying Behaviour (v)

ìX Figure & Ground ''''»z (vi)

(ÅVw�ØX External Environment) !*CÙ~âjw (vii)

''''»zìX Norms, Rules, Traditions (viii)

»;�ÙX AIDA '''' (ix)

ÐH%Z�ì? Customer Delight (x)

z�zx
6,gzÝeZaX "Simple Buying Behaviour Model" �g@» (2)

6,,ÐÒyÙX  (Factors Influencing Buying Behaviour) �g@Æ�6,ZW,Z0+Zi�äzZáúZï (3)
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ÃÒyÙX (Dimensions) ÆZï] "Big 5 Theory"Æ (Personality) , (4)

ÐH%Z�ì?ZkÆZÁÜÅ=ôÙX "Perception" Z�gZu (5)

Ã¿UÒyÙX (Consumer Behaviour Types) �g@Æ',@*�ÆZZlx (6)

ÃÒyÙX Buyers Black BoxÆ(Consumer Decision Process) �g@Æ��i~ (7)

ÆZúZïÃÒyÙX (External Environment) !*CÙ~âjw (8)

�g@Å¢zgÂVÃ¾§bÐTyYì? Maslow Theory of Motivation (9)

zÎx

¾§bÐÅYCì? (Consumer Market Segmentation) �g@Æ!*iZg~� (10)

,ÐÒyÙX "Raymond Cattel 16F" ÐH%Z�ì? (Personality), (11)

¾§b�g@Æ',@*�Æ�~æ��}$Ëì? Operant Instrumental Learning (12)

Å=ôÙX Nicosia Model �g@Æ',@*�»��i~¾§bÅYCì? (13)

ÃZL�Z[ Culture Consumer Behaviour »Y'YV¢zg~ì?Ht�g@ÃÝ§~æ��êì? (Culture) pÄ (14)

(HOFSTDE Dimensions) Ð�hbX
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