Maulana Azad National Urdu University
M.B.A, |11l Semester Examination, December 2023

Paper : : MMBA325DST: Sales and Advertising Management
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1: A
—e DU LI PIFL erbl ol pe (i)
Myopia (d) Sales (c) Place (b) Distribution (a)
PR S— UL 6 (Sales) Ut (i)
Only revenue generation (b) Only loss generating (a)
neither loss nor revenue generation (d) both loss as well as revenue-generting(c)
PP S/ ) ES IR Pm— (iii)
The Consumer (d) The Seller(c) The Buyer (b) The Supplier (a)
e Sl Ll F by (iv)
Bater(d) Exchange(c) Distribution (b) Sales (a)
_‘Lg@'ld;’iv@&ljérl/j{.@cl,é ST (v)
M..ﬁ;(/l. (d) %uim/?(c) Distribution Management (b) b‘»f:)f @)
—e FTSFA e (i)
Sales of automation (b) Sales for activation (a)
Sales for achievement (d) Sales of Factor Automation(c)
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2 Sl (d) = E (i steaz (0) b= E b slsaz (B) =l & ainl- (2)
:U/L«;“iéé_/’u" b/o}';/'(Forecasted Sales) w’éf a,‘%;f‘alfgwjuff%,f” &yu,g ------------------
L Fe & by AU

JLP&L # (d) S (o) 25K (b) LiK (@)
e AT
LIt X (b) J S3LIE(Volume) L =31 (a)
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_q.‘/ww;(fﬂ&'»ﬁ(Selling)u@;)

- /3L (Personal Selling) u/@;/’u‘}il(Salemanship).;ﬁuﬁ)f
?‘aglgd;C/J/(Motivation) .,;;/“u((Sales Force) u;/Ql%
eI S5 sl e (Sales Budget) 5%
-q/uy,wLi‘»émuu/;g/.’lf(Advertisement)/l{«‘jl
?@y?;(Types)(Qldu/Jggféﬁ (Advertisement)., (=1

_q/uy/(Merits and Demerits)atuﬁ/;lw’l} £(On|ine Advertisement)/L{«’jIJUuT

_q/ww;uﬁ;/gﬁ(Ethical Issues)uf;%;d“véﬂé (Advertisement) /L{«’j!

(v ~
_q/y L’uJ (Characteristics) ca.l:ér"i! (Effective Sales Executive) ri*gxg | K
i )’c;u!Z(Recruritment)J/J (Sales Force)u}zg‘uﬂf
_q/ug/(Functions)J&'J@L(Advertisement) /W'
_éu?',gju'ég)@”u’]// (Imaginary Advertising Programme)ﬂ/’j/?/g?j'djlfug
_q/ug/(Process)/K@,}LJ'LML%‘T(R’L(S&I% Control)J;ﬁ()f
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