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Paper : : MMBA325DST: Sales and Advertising Management
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@Zc*]:
Óx�VÐÎZßV»�Z[ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�bÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,� (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa ìX
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw�
''''Ð%Z�g¶c*}.#ÖÆúnZâYc*Z»k»n�!ìX (i)

Myopia (d) Sales (c) Place (b) Distribution (a)

»Zq-̂~''''»x�@*ìX (Sales)K (ii)

Only revenue generation (b) Only loss generating (a)

 neither loss nor revenue generation (d) both loss as well as revenue-generting(c)

'''�âyc*}.â]�ÛZë�äzZÑìX (iii)

The Consumer (d) The Seller(c) The Buyer (b) The Supplier (a)

Ë6,ze�'ÃMy%~�gsc*»gz!*gÆa�ø7[�Zä»¿ìX '''' (iv)

Bater(d) Exchange(c) Distribution (b) Sales (a)

'''Ð%Z�vÆâgÌ6,z¤/ZxÆfZC_5Ò5ë GE
Y

b%zÅZOðìX (v)

âgÌ[ (d) 6,zñ×[ (c) Distribution Management (b) û[ (a)

Ä»ÈìX SFA û[~ (vi)

Sales of automation (b) Sales for activation (a)

Sales for achievement (d) Sales of Factor Automation(c)
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9Òy»ZN[�,X (vii)

âgÌ[Zq-zW¦gìZzgû[âgÌ[»Zq-zì (a)

û[Zq-zWF,¦gìZzgâgÌ[[»Zq-zì (b)

û[ZzgâgÌ[Z� (d) âgÌ[Zzgû[�zâV',Z',� (c)

�Ûz$Ã''''~(,}eä6,ZEwHY@*ìX � (viii)

��{ZzgZ�ð}¡¬] (d) ë{ZzgZ�ð}¡¬] (c) ë{Zzg)}¡¬] (b) ��{ZzgÁ}¡¬] (a)

�Ûz|#ÃqÝ�äÆaz�bÃ (Forecasted Sales) ''Zq-â1Cµ/ìT~�3c*�Hì�­Íð�{ ' (ix)

¾§b4+§jÐ�HY**ecX
öy P&Lû(d) ûNzw (c) ûM�^ (b) ûP (a)

»îÑ'''ìX ��Ûz$ (x)

ûg-E~Z�� (b) ~Z���, (Volume) �Ûz|#Æw (a)

tX (d) »g7gf$»�qÝ�äÆae7~ç×85Ô.ç FGEEÅ®Z�~Z���,X (c)

z�zx
Æ£�Åz�s#�,X (Selling) �Ûz$ (2)

Æ�gxy�Ût�,X (Personal Selling) Zzg��Ûz$ (Salemanship) û}�& (3)

¾§b�~YCì? (Motivation) ÅF,( (Sales Force) Z�gzV û (4)

ÐH%Z�ì?ZkÅZÌÒy�,X (Sales Budget) ûP (5)

Å°p�,ZzgZkÆ£�Òy�,X (Advertisement) Z3g (6)

�ø7[�? (Types) Æazc*ÅÃyÏZlx (Advertisement) Z3g (7)

ÃÒy�,X (Merits and Demerits) ¯ZZ+Zzgv**] Æ(Online Advertisement) MyÑíZ3g (8)

Æ!*g}~z�s#�,X (Ethical Issues) ÆZÜ¹U�V (Advertisement) Z3g (9)

zÎx
Åz�s#�,X (Characteristics) ÅS:] (Effective Sales Executive) ñW,ûZ&¾æGE&»43ð GGH (10)

ÆÃyÐ§j�? (Recruritment) Å½C (Sales Force) ûZ­gzV (11)

ÃÒy�,X (Functions) ÆZZdw (Advertisement) Z3g (12)

ÃñizVVwÆfg=7ÙX (Imaginary Advertising Programme) Zq-Wi~Z3g6,z¤/Zx (13)

ÃÒy�,X (Process) Æ|xÃ�D�ñZkÆ§i»g (Sales Control) ûNzw (14)
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