% =
. Maulana Azad National Urdu University f

M.A.(JMC) - :
IV Semester Examination, APRIL/MAY, 2026 i

Code;: MAJM411CCT Title: ADVERTISING & MARKET RESEARCH
Time; 3 Hours ' Total Marks: 70

Instroctions - ....:..wy,g _
KU ire s e e I sl Loz rrr,w,u!l;u.ﬁvrd;iy-,q_d'*‘" LU G e

(The question paper consists into three parts - Part, Part Il and Part I1I, The number of words for each
answer is indicative, It is mandatory to answer the questions from all parts),
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(Part I have ten'(10) compulsory questions which are objective questions / fill in the blanks / short

: answer questions. Answer of each question is compulsory, 1 mark is allotted for each

‘ question).(10X1=10 Marks)
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(PartII consists of eight questions, and the student has to answer bout five questions. Answer of each

question shall comprise two hundred (200) words. Six marks are allotted for each

. question).(5x6=30Marks)
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Y. A 10-Z v s« 3There are five questions in the Part III, The student has to answer

any three questions, The answer to each question shall be in five hundred (500) words. 10 marks
are allotted for each question), (3x10=30Marks)
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MA. (Semester IV) — Advertising and Market Research

Time: 3 Hours

Maximum Marks: 70

PART I (Compulsory) - Answer ALL questions - (10 X 1 = 10 Marks)'

i,  Advertisingisa form of communication (personal / commercial / satirical)

. Who is the “sender” in the advertising communication process?
fii.  Whatis meant by “target audience”?
iv.  Name any one element of the sales promotion.
v.  What is meant by “OOH advertising”?
vi.  Expand-ASCL
vii, Whatisa USP?
viii,  What is meant by misleading advertisement?
ix.  What is “reach” in media planning?

x. The century is ofien called the Golden Age of Advertising (184 /19%/ 20%)

PART II

Answer ANY FIVE questions (5 X 6 = 30 Marks) - (200 words each)
2. Trace the origin and growth of advertising in India and the West.

Explain surrogate advertising with examples.

Discuss the elements of advertising with suitable examples.

Explain advertising as a communication process,

What is sales promotion? Explain its components.

Discuss different types of modern advertising.

Explain the stages of campaign planning,

Discuss the characteristics of different advertising media,
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PART III - Answer ANY THREE questions - (3 x 10 = 30 Marks) - (500 words each)

10. Critically analyze the principles of persuasion in advertising.
11. Analyze the different factors that affect consumer behaviour.
12. Discuss the various laws and regulations in India that affect advertising,

13. Evahé;te the role of self-regulation in advertising with reference to ASCI and AAAL

14, Critically examine the different stages in the lifecycle of a product.
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