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@Zc*]:
ÎZßV» Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

�Z[�bÑiòìX
ÑiòìXCÙ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1 ÎZwÆa
/V6, (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa �ìX
(500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa /V6,�ìX

zZzw
1 : ÎZw
{à»V6,ÙX

MyÑí!*iZg»g~Æa'''''Å�ª(�**¢zg~ìX (i)

~'''''�D�X Marketing Mix (ii)

ÅVw''''''ìX Brand ',Z&+ (iii)

ÅVw''''''ìX (Local Market) £ò!*iZg (iv)

Å»gz!*gÅVw''''''ìX (Monopoly) ZYg{�Zg~ (v)

C��fsÆÒ**]9�c*ßX
( ) Zq-�`Æ�zU�X (Consumer & Customer) �gsZzgÇH (vi)

( ) Ìë�X Life Style Ã Psycographics (vii)

( ) ÆZdw�X Demographic Segmentation /ó½ (viii)

( ) Æ�gxyÃð�Ût7ìX (Selling) Zzg�Ûz|#»g~ (Marketing) !*iZg»g~ (ix)

( ) Æ�gxyÃð�Ût7ìX (Agent and Broker) ZÐZzg',z� (x)

z�zx
ÃÒyÙX (Process) Å°p�D�ñZkÆ%Zi (Marketing Mangement) !*iZg»g~»ZOð .2

Åz�s#ÙX (Bases) ÃÒy�D�ñZkÆãC�zV Market Segmentation 3

Ð¾§bZìX Sales Promotion Å°p�D�ñe��t (Advertising) n 4
P.T.O



Åz�s#ÙX (New Product Development Stages) aZzZgÃF,¹Æ%Zi 5 5

ÃÒyÙX (Steps) Å°p�D�ñZkÆ%Zi (Personal Selling) ��Ûz|# 6

ÐH%Z�ì?ZkÆ£�Zzg§i»gÅz�s#ÙX (Pricing) 7Z0+Zi~ 7

Åz�s#ÙX (Stages) Å°p�D�ñZkÆ%Zi (Product Cycle) aZzZg~�zg .8

Åz�s#ÙX (Types) ÆZlx (Marketing Control) !*iZg»g~6, .9

zÎx

âew6,-gzÝeZaX 5M'sÆ (Advertising) n .10

Åz�s#ÙX (Challanges) Ã�g7ZëjÊ-Bø
E
E (Online Marketing) MyÑí!*iZg»g~ .11

Å°p�D�ñZk6,ZW,Z0+ZiúZïÃÒyÙX (Consumer Behaviour) �gs»',@*� .12

ÅZÌÃÒyÙX (Decision) 6,ê�i~ (Product) aZzZg .13

6,-gzÝeZaX Target and Positioning Zzg (Market Segmentation) !*iZgÅ� .14

///


