
Maulana Azad National Urdu University
Master of Commerce  1st Year

II Semester Examination - May - 2018
Paper - MMCM202CCT : Marketing Management

!*iZg»g~»ZOð 6,p:
Total Marks : 70 Time : 3 hours

@Zc*]:
ÎZßV»�Z[�b Óx�VÐ CÙ�Z[Æn/VÅ®Z�Z�ágèSìX zZzwÔz�zxÔzÎxX t6,p!ÎZÑ]&�V6,�ì:

ÑiòìX
ÑiòìXCÙÎZwÆ ÑiòÎZÑ]���czèÎZÑ]&{à(%æFN�**&¿�Z[zZáÎZÑ]�XCÙÎZw»�Z[ 10~ zZzw .1

 (10 x 1 = 10 Marks) ��ìX  1a
/V6,�ìX (200) ~WJÎZÑ]�XZk~Ð¤(̈DÃÃð0*õÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã�zÎ z�zx .2

 (5 x 6 = 30 Marks) �Z]��X 6 CÙÎZwÆa
/V6,� (500) ~0*õÎZÑ]�XZk~Ð¤(̈DÃÃð&ÎZßVÆ�Z[�¶�XCÙÎZw»�Z[½ã0*õÎ zÎx .3

(3 x 10 = 30 Marks) �Z]��X 10 CÙÎZwÆa ìX

zZzw
1 : ÎZw
{à»VÃ%æFN²-C4/õ GEGJX

ä7HX ______________ !*iZg»g~Æù·Ã�&Ð¬ (i)

ìX ____________________ nÅZq-2 (ii)

ÐìX 'P'___________ ZâYÅ7�i~»m     (iii)

ìX _______________________________ »;� STP (iv)

ÅTyìX _____________________ �g@Ægzb»ª%³ (v)

9c*ßeØX II

( ) »gz!*g~(ÏâjwZÌ7g�rX (vi)
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